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TRIUMPH IN TRAINING 
and 


ENTERTAINING EMPLOYEES 
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VICTOR'S TRIUMPH GD 


16mm Sound Motion Picture Projector for 




















® SHOP TRAINING Almost everywhere in modern industry, you'll find Victor's 
versatile Triumph 60 as the “Jack of all Trades.” This sturdy, 
® PERSONNEL WORK easily operated 16mm Sound Motion Picture Projector works 
industriously for you and with you in training new employees... | 
®* EMPLOYEE PARTIES educating your staff in modern manufacturing processes... ) 
and works overtime in providing perfect entertainment for 
® SAFETY CAMPAIGNS employee parties and banquets. 


Whatever your problems, you'll find the Triumph 60 your 
“first assistant.” Thousands of technical and safety films are 
available. Ask your nearest Victor dealer for a demonstration 
or write for Victor's new industrial folder. 

And ... for your own sales films . . . see the new, portable 
VICTOR LITE-WEIGHT—the selling tool without parallel. 


Vidor piimalogriple Cosporalion 
Z, 


A DIVISION OF CURTISS-WRIGHT CORPORATION 
Dept. Q-\2 Home Office and Factory: Davenport, lowa 
New York « Chicago « Distributors Throughout the World 
MAKERS OF MOVIE EQUIPMENT SINCE 1910 
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AMONG MANY CLIENTS SERVED REPEATEDLY BY CARAVEL: 


American Bible Society... American Can Company... American Telephone and Telegraph 


Company ... Associated Merchandising Corporation ... Black & Decker Manufacturing Co. 


.-- Godfrey L. Cabot, Inc. ... Ethyl Corporation ...The B. F. Goodrich Company. .. Kenwood 


Mills... Mohawk Carpet Company... National Lead Company... Pepsi-Cola Company...The 


Pure Oil Company...Socony-Vacuum Oil Company, Inc....United States Rubber Company 


. WHY: 


TEAMWORK RULES AT 


CARAVEL 





We don’t know all there is to know 


about advertising, sales promotion, 





plant relations, public relations, em- 
ployee training ... and we never ex- 
pect to. But during more than a quarter of a cen- 
tury we have repeatedly been privileged to work 
with some of America’s ablest executives in these 


and many other fields of business. 


Out of these cooperative efforts have come 


motion pictures, slidefilms, manuals, complete 





training programs that have per- 


formed so well in action that these 





same executives have come back to 
Caravel again and again — with in- 


creasingly difficult assignments. 


Our clients say we are “easy to work with.” We 
appreciate the compliment, but even more, their 
own good teamwork. Their example has meant 
much to us in building an organization such as 


ours. We are proud of the company we keep. 


When thousands, even millions of people, are the final judge, is it prudent 
to compromise with quality? After all, the TRUE yardstick is RESULTS. 


CARAVEL FILMS 


INCORPORATED 


New York - 730 Fifth Avenue ° Tel. CIrcle 7-6111 
Detroit * 3010 Book Tower ° Tel. Cadillac 6617 


»* 








Deere to members of the National Association 


of Visual Education Dealers, assembled in convention 


this month in Chicago. 


As the N.A.V.E.D. well knows, there has developed in 


the past year a mutual understanding among the dealers, 












manufacturers of equipment, producers like ourselves 
and our customers. This four-fold co-operation means 
improved equipment, better projection and sound, and 


increased effectiveness of the product in the field. 


If a motion picture is to be something more than a 
curl of celluloid in a can, it must be brought to 
life on the sereen. We salute the men who are doing 


so much to promote this new spirit in our business. 


Creators and Producers A telephone call 
of Sound Motion Pictures to the nearest Wilding office 
for Commercial, Educational can arrange a showing 
and Television Application of any or all of these pictures 








up 











Wilding Picture Productions, Ine. 
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WHAT WONT 
THEY DO 


APPRENTICE 
EDUCATION 
DEPARTMENT 


TRAINEES LEARN FASTER and show more interest when 
sound motion pictures supplement ordinary educational me- 
thods, The Dow Chemical Company has found. The Dow 
report is based upon broad experience in training employees 
for the firm’s power, maintenance, machining, and other 
departments. Dow executives praise their B & H Filmosound 
projectors for performance, ruggedness, easy operation. 





YOUR BUSINESS IS DIFFERENT, but the odds are 10 to 1 
that you, too, have a job which movies could do better, 
faster, more economically, more profitably. Capable film 
producers are ready to help you weigh the possibilities. Write 
us for their names. 


BELL & HOWELL COM- 
PANY, 7108 McCor- 
mick Road, Chicago 45. 
Branches in New York, 
Hollywood, Washing- 
ton, D. C., and London. 


FINE PROJECTORS are 
a “must’’ if your film is 
to be fully successful. 
And the finest 16mm 
sound film projector, 
most commercial film 
users agree, is the... 
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FORCEFUL PUBLIC RELATIONS SPEAKERS for Allis- Chalmers 
Manufacturing Company are the Filmosound projectors and 
sound films which report the firm’s technical developments 
at press conferences and to engineering and other interested 
groups. A film on the gas turbine, for example, was previewed 
by 100 editors and then shown to more than 100,000 people 
at 1300 meetings in only 7 months. : 


DISTANT LANDS BECKON to more than 8,000,000 travel 
prospects annually through the persuasive medium of Pan 
American World Airways motion pictures. After 13 years of 
using movies in sales work and for personnel training, Pan 
American has more than 50 Filmosounds; praises these pro- 
jectors for their durability and reliability; commends Bell & 
Howell for speed and efficiency when service is necessary. 


Bell « Howell 








Television 
Or 


NELLevision 


(We’ve got ’em both) 


verybody’s talking about the 
new form of communicatiton 


called Television. 


Yet, for many years the same 


wonders of combined 


sight 
and sound have been used by 
alert sales managers to train 
educate 


their salesmen and 


their dealers and distributors. 


The William J. Ganz Com- 
pany has been combining sight 
and sound on film for thirty 
years for some of America’s 


biggest organizations. 


If you want quickly, effective- 
ly and economically to broad- 
cast your policies and your 
ideas tradewise—or if you're 
looking for power-packed tele- 
vision commercials—send for 
us. We'll come running—with 


ideas. No obligation. 


illiam J. Ganz 


COM PAN Y 


Producers of Business-Building Films 
40 EAST 49TH ST., NEW YORK 17, N. Y. 


Established 1919 





“a's: Reagan Dies in Paris 


After Long Career of Service 











GALLANT AND STUBBORN DEFENDER of the 
A film as a medium of public education 
died in the ranks in the closing hours 

of last month as C, R. Reagan, founding spirit 
of the Film Council of America, succumbed 
to a heart attack in Paris, France where he 
was serving his country as an ofhcial spokes- 
man at the UNrEsco conference on mass media. 


He was 56 years old on July 16. 


This Texas business man and former edu- 
cator, who last year received national honors 
for his singular contributions to the cause ol 
visual education, was a visual education deal- 
er who put business and personal interests 
behind him during and after World War II. 
\ pioneer organizer and first president of the 
National Association of Visual Education 
Dealers, “C. R.” played a key role in the for- 
mation of the National OWL l6mm Advisory 
Committee. During the war, he served suc- 
cessively as field advisor, head of the non- 
theatrical film division, and associate chief ol 
domestic motion picture bureau of the Office 
of War Information. 


The tremendous wartime Treasury 16mm 
film programs were a cooperative effort in 
which he shared major honors with Merriman 
Holtz. 


tivities was born the idea of the Film Council 


From these nationwide voluntary ac 
of America. No faith or determination of pur 


of struggle which finally saw that organization 
brought to life. 


Professional recognition of his many contri 
rectors of the department of audio-visual edu 


bership in the President's Highway Safety 


pose matched his during the formative months 


butions includes service on the board of di- 


cation, National Education Association; mem- 


Conference and at the Conference on Juvenile 
Delinquency. He had lately been an honorary 
advisor to the United Nations Department 
of Films and Visual Education and a first vice- 
chairman of the National Film Committee for 
the United Nations. 

It is needless to say that his fighting spirit 
and determination in this cause will be sorely 
missed. The work he began is advancing. The 
National Audio-Visual Convention which 
opens in Chicago on August 6 was made possi- 
ble through the NAvep group he founded. But 
having worked with him as friend and asso- 
ciate through the past ten years, we cannot 
bring ourselves to accept the news of his pass- 
ing at the peak of his active life. 

For such a man, his works in the public 
good are a living testament. More of his life 
than he could ever spare was given in this 
cause of mass education. 

Surviving Mr. Reagan are Mrs. Reagan, 
who was with “C, R.” in Paris, and his son, 
Roy, active in the family business. —OHC 


* * * 


Yet another solution to the slidefilm “gong” 
problem was displayed in New York last 
month by the William Wolfner Laboratories. 

Bill Wolfner’s new device consists of a light 
weight plastic tube which attachs (in about 
15 seconds) to any sound slide projector pick- 
up arm. Inside the tube is a piece of watch 
spring steel that oscillates when the pick up 
hits a 30 cycle note on the record. The oscil- 
lating spring makes and breaks a battery pow- 
ered circuit which lights a tiny neon lamp, 
thus notifying the operator to change frames. 

As of this writing, hand-built Wolfner Q’s 
have been installed in only a few projectors. 
During August, production models will begin 
to be offered at a list price of less than $10. 
For further information write to William 
Wolfner Laboratories, 131 West 52nd Street, 
New York 19. * 











O. H. Coelln, Jr., Editor 
Donald Shields, Desk Editor 
Harold Hall, Television 





Cover Supyect: Production scene during the filming of “Song of the Pioneer.” 
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Audio-visual sensation of the year... 


the Revere (Omim 


*“THEATRE-TONE* SOUND PROJECTOR 





FLAWLESS VOLUME 
AND BRILLIANCE 


Perfect sound control in class .room, 


conference room, auditorium or exhibit - 


hall...Spacious speaker chamber acts 
as sounding board, assuring rich, res- 
onant tone... 750-watt brilliancy. 
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EASY TO OPERATE ON 
AC OR DC CURRENT! 


Simply lift speaker case off projector and 
place near screen... Threading is quickly 
done at only four handy points. Re-wind- 
ing is automatic at touch of lever...Quick 
adjustment from 400 to 1600 foot reels. 


IP7 5O 


School, church and industry all acclaim the 
remarkable new Revere Sound Projector as 
the projector they have been waiting for! 
Not even the highest priced projectors have 
all the features the Revere offers at the 
amazingly low price of $287.50. 

Here is a light-weight single unit as easy to 
carry as a suitcase ... Here is a 16mm sound 
and silent projector that operates anywhere 
—on AC or DC current... Here is a projec- 
tor so easy to set up and operate that even 
a youngster can “run” it! 


Many Outstanding Features 


Other features of the Revere “16” include: 
Sound and silent projection ... Simple 4- 
point threading ... Automatic, power-driven 
rewind... 750-watt brilliancy... Perfect sound 
control for any size room... Finger tip, 
illuminated control panel... Microphone 
and phonograph pick-up... Fast 2-inch F 1.6 
coated lens... 1600-foot reel capacity. 
Compare the new Revere Sound Projector 
— feature for feature —with any other 16mm 
sound projector—at any price. You'll agree 
that it’s the outstanding projector on the 
market! See your dealer or write for details. 
Revere Camera Company, Chicago 16, Ill. 





A SINGLE 
LIGHT-WEIGHT UNIT! 


“Theatre-Tone” speaker “doubles” as 





carrying case for projector and acces- 
sories. Makes a single compact unit 
weighing only 33 pounds. Easy to carry 
++. @asy to set up. 


























































Now! 
Byron 
atds 
another 
new 
Speed 
Service 
for 


TELEVISION 
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reversal 
/ work prints 


furnished TV producers / | 


/ in a matter of hours ' 
\ : 


\ Let us show you how 
we can serve you. 
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byron 





studios and laboratories 





1226 Wisconsin Ave., N. W. 
Washington 7, D.C. 





phone DUpont 1800 








The leaders select Byron for® Color Correct Prints 
® Color Optics® Negative Processing 





® Positive Processing 
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professional sound film projector 
















@ Light enough, compact enough for a salesman to take 
along. And tough enough to withstand a lot of travel. (In tests, Natco was 
unharmed by ten 18” drops on concrete floor.) @ It is easy to set this machine up 
anywhere in your own, or your customer's, plant or office. AC or DC without 
convertors. Silent or sound. @ Designed for use by any employee without special training. 
@ Since films used both in training and sales promotion usually are played over 
and over, Natco’s gentle treatment of films is a great advantage. Impartial testing 
laboratory ran same film 5,000 times without impairing it, on a Natco. 
@ Theatre-quality tone and image, suitable for large assembly. The only 
projector in price range with 8” p.m. speaker and 
5-watt amplifier. Lamp size up to 1,000 watts. 
2,000 ft. film capacity. 2” F16 coated lens. 


Underwriters’ Laboratory approved. 


‘4 Bk os SS SS: SEE ee ra are 
) \ alo G a NATCO, INC. 505 N. SACRAMENTO BLVD. 


WORLD'S FINEST eS CHICAGO 12, ILL. 


16mm. OSU LEL Gentlemen: Please send me informatien and descriptive 
. literature without charge or obligation. 
sound film projector 


NAME 





ADDRESS 





CITY. STATE 
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Yours for the Asking 


THIS GUIDE BOOK 


to the 


NEW ERA OF 
SELLING 


At the recent National Federation of Sales Execu- 
tives Convention, the country’s ablest sales strate- 
gists warned that the seller’s market is over, gone 
. that a new era of selling is here with tough 
problems that den:and new tools and methods 


on an unprecedented scale. 


Visual devices were mentioned in the forefront 


of these new tools and methods. 


A few weeks before the convention, we 
published an_ illustrated presentation, 
‘‘Push-Button Selling’’, which, it turns out, 
keynoted the new selling era in much the 
same way that the NFSE conferees did. 


Prophetic? Certainly not. Neither was it a coin- 
cidence. It was just further evidence of how our 
everyday, shirt-sleeves thinking parallels, antici- 
pates, the viewpoints of top managment, sales, 
advertising and public relations executives . . . 
of the constant analytical acumen that points 


each Associated film unerringly toward success. 


“Push-Button Selling” is your guide book to 
greater achievement. Be sure to write for your 
copy today. Use the coupon below. 


ASSOCIATED 
FILMAKERS, Inc. 


45 ROCKEFELLER PLAZA NEW YORK 20, N. Y. 
Columbus 5-8335-6-7 

9155 SUNSET BLVD. HOLLYWOOD 46, CALIF. 
Crestview 5-1164-5-6 


Associated Filmakers, Inc., 
45 Rockefeller Plaza, 
New York 20, N. Y. 


| want 
F: 


this | 
hook as 


Send ‘Push-Button Selling” free of charge to: 
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Meet the people in 
charge of Cleveland's 
recent Film Festival: 
Front row (1 to r) Les 
lie Frye, Alice Green, 
Ruth Thompson, Vir- 
ginia Beard, Elizabeth 
Hunady, Harold Niss- 
lex. Standing (1 to r) 
Gil Lefton, Kenneth 
Nash, Margaret Car- 
penter, Kenneth Dish- 
er, Earl P. Carpenter 
and Samuel E. Davies. 














Cleveland's Film Festival Surprise Hit 


600 ATTEND CONTINUOUS 16MM SCREENINGS AT NELA PARK 


N JuNe 177TH at a one day session of the 

Cleveland Film Council's first annual 

film festival, held in the Lighting In- 
stitute of Nela Park, Clevelanders and out of 
town visitors probably saw more 16mm mo- 
tion pictures than were ever before shown in 
a single place in this country in the history of 
the movies, 

The festival was planned as the Council's 
closing meeting of the season and it was esti- 
mated in advance by the festival chairmen 
that approximately 200 people interested in 
audio-visual education and its broad implica- 
tions in the community might attend. Imagine 
their surprise when the registration count hit 
the 600 mark. 

The festival opened at 9:00 a.m., and the 
Lighting Institute, one of the show places of 
Cleveland, with spacious lounges, and sloping 
lawns of bent grass, never looked more invit- 
ing. After a brief business meeting and an ofh- 
cial welcome by the Institute’s genial host and 
director, Mr. L. C. Kent, four projection rooms 
turned down their house lights, turned up 
their projector lights and the show was on. 

Barring time out for lunch from 1:30 to 
2:15 and for a buffet supper from 6:30 to 7:30 
in the Institute’s restaurant, these four screen- 
ing rooms ran almost continuously from 10 
a.m. until 4:30 p.m, 

The morning session was devoted to the 
screening of films produced for industrial use 

including public relations, sales promotion 
and training, shop and store safety, and labor 
management. The afternoon screenings in- 
cluded subjects of interest to community lead 
ers connected with education, religion, indus 
trial and adult programs. 

Ihe evening program featured the world 
premier screening of Aluminum Company of 
(America’s thirty minute color film, The Curi- 
osity Shop. This is a fine and fitting sequel to 
Alcoa's Unfinished Rainbows. 

\t the evening session five other films were 
also shown. These had been selected by 
weighted vote by the morning and afternoon 
audiences from a program of 63 pictures shown 
in the four different theatres. 

Ihe picture receiving the highest number 
of votes during the day’s showing was Inter- 
national Film Foundation’s Boundary Lines, 


a stylized subject on racial tolerance. Other 
winners were the Cleveland Illuminating 
Company's March of Time produced, Oppor- 
tunity: The Story of The Best Location in the 
Nation; Seashore Oddities, a Young America 
film; Supervisor As A Leader, a United States 
Office of Education release; and Miracle in 
Paradise Valley, a Wilding production made 
for the Sinclair Refining Company. 

The first part of the Film Festival was con- 
cerned with sales promotion and public re- 
lations films, Pictures viewed were Harris- 
Seybold’s How To Make a Good Impression, 
Telling Belle Vernon's John Martin and Son, 


(CONTINUED ON PAGE FORTY-EIGHT) 





for price and quality 


COMPCO 


precision manufactured 


STEEL FILM CANS 
AND REELS 


Tempered steel reels hold to width... 
eliminate film rubbing and binding. Cans 
protect your valuable films from damage 
in shipping and handling. Reels and cans 
are lustrous, baked-on, hammertone gray 
finish. 





See Your Visual Education Supply Dealer 
or Write to Manufacturer for Information. 


COMPCO CORPORATION 


2253 W. ST. PAUL AVE. 
CHICAGO 47, ILLINOIS 
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This Dependable Sales Aid 


provides “professional quality” 16mm sound pictures 
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* TRADE MARK 
REG. U.S. PAT. 
OFFICE 











AMPRO CORPORATION 
2835 N. Western Avenue, Chicago 18, Illinois 
A General Precision Equipment Corporation Subsidiary 
In Canada: Telephoto Industries Limited, 1195 Bay Street, Toronto 
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AMPROSLIDE 
MODEL “30-D” 


for filmstrips and 2’’x2” slides 


Offers extra brilliant illumination, 
split-second interchangeability 
from slides to filmstrips and back 
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20 years of experience built 
into every Ampro projector 


If you are considering equipment for your audio- 
visual program — here are a few thoughts to con- 
sider: A 16mm. sound projector is subjected to the 
heat of the projection lamp, continuous high-speed 
movement of the intermittent mechanism, and every 
action requires split-second accuracy. It must de- 
liver steady, quality projection continuously and 
quietly. It must be dependable, easy to thread and 
operate. It must be gentle to precious film and easy 
to service. 

For these reasons—a good sound projector design 
must be a tested design. It is only by studying and 
learning from millions of performances under all 
conditions that a truly efficient sound projector is 
developed. Ampro 16mm. projectors have been “put 
through the mill” by this country’s leading industrial 
concerns, school systems, universities and govern- 
ment departments. Into each Ampro projector is built 
20 years of experience that assures better perform- 
ance and longer service. Before choosing your 16mm. 
sound projector, ask your Ampro dealer for a dem- 
onstration of the latest Ampro “Premier-20.” Look— 
listen—remember Ampro’s record—and then decide! 


Send for FREE Circular 


on Ampro “Premier-20” giving full specifica- 
tions and prices and name of nearest Ampro 
dealer. If you are interested in sound motion 
pictures send 10c for 16-page booklet, “The 
Amazing Story of 16mm. Sound Motion Pic- 
tures.” It dramatically illustrates the various 
steps in the recording and reproducing of 
sound on film, 


AMPRO CORPORATION, 2835 N. Western Ave., Chicago 18, Ill. 
Please send me free circular giving full details about the Amprosound 
“Premier-20" Projector. 


10c [[j for a copy of the illustrated booklet, “The Amazing Story 
Sound Motion Pictures.” 


1 am also interested in: [] Amproslide Model “30-D" Projector. 











— simplified, quick threading for Porarncces 

filmstrips — and simpler focusing, 

operating and cleaning. NAME 
ADDRESS 
CITY. 


STATE 
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IN 16 MM PROJECTION 


OTH of these seating arrangements 

provide optimum screen visibility. Both 
employ the same objective lens and type of 
screen. Both give a screen brightness of 10 
foot-lamberts measured with the shutter run- 
ning, but without film. This optimum visi- 
bility is the recommendation of the Society 
of Motion Picture Engineers Committee for 
Nontheatrical Equipment. 

But what a difference in seating capacity! 
“Pearlex” carbon arc projection seats 412. 
The best other source seats only 114. You 
gain seating capacity for 298 people with- 
out sacrificing one iota of visibility. 

Furthermore, “‘Pearlex’”’ projector carbons 
give you the finest color-balanced light avail- 
able for 16 mm color movies. With the 
“Pearlex”’ trim you get richer, brighter, more 
true-to-life color reproduction. For complete 
information, write to National Carbon 
Company, Inc., Dept. B. 


The ‘“‘Pearlex”’ carbon arc can be operated 
for V4 the cost of the next best light source. 


The term “Pearlex” is a registered trade-mark of 


NATIONAL CARBON COMPANY, INC. 


Unit of Union Carbide and Carbon Corporation 


UEC) 


30 East 42nd Street, New York 17, N.Y. 


Division Sales Offices: Atlanta, Chicago, Dallas, 
Kansas City, New York, Pittsburgh, San Francisco 
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STEINWAY = the choice of critical ears 





Virtually all the great artists of today use the Steinway. 
Their trained, critical ears appreciate the excellence of 
tone that only knowledge, craftsmanship and fine mate- 
rials can give. 





Courtesy of Steinway & Sons 


The generous use of magnesium con- 
tributes appreciably to the lightness 
of the projector. 








THE LITTLE GIANT *TWO MODELS 


— 2 





10 SECONDS to remove lens holder 
and pressure gate — thus allowing 
easier, more thorough cleaning. 








RITICAL EARS choose FORWAY whenever they 
¢: hear its “opera voice”. Here, too, quality, crafts- 
manship and knowledge are combined to give you 
unmistakable excellence. FORWAY is thoroughly 
engineered to give you the finest performance ever 
offered in a 16mm projector. 


Whether you operate a FORWAY for small groups 
or an audience of over a thousand, you get Grand 
Opera performance . . . rich tonal quality . . . high 
fidelity sound amplification ... pictures that are 
beautifully clear. FORWAY is truly a BIG projector 
in a very small package—a little GIANT. 


Exclusive features add to FORWAY’S simplicity. 
It is a projector that men admire, women love to 
operate. Sturdy construc- 


10 SECONDS for average person to 
expose entire mechanism for ampli- 
fier or mechanical adjustments. 

30 SECONDS for average person to 
thread the projector. 


PATENTED SPROCKET DESIGN elimi- 
nates sprocket guards ond prevents 
irreparable sprocket and tooth 
damage. 


*MODEL #10 with 6” speaker built into 

projector carrying case. FOR AUDI- 
ENCES UP TO 500. 
MODEL #12: 2 case unit with specially 
designed 12” Permanent Magnet 
speaker and speaker case. FOR 
AUDIENCES UP TO 1000. 











tion, fine quality parts, plus pe TAREE i sek oem om oe St toe te A 
16 years of “l6mm know- jy FORWAY CORPORATION BSS 
how” assure many years f 245 W. 55th St., New York 19, N. Y. 
(1) af 01 E| of trouble-free service. / Please send complete details on the FORWAY 

Compare FORWAY jf 16mm Sound Projector to: 
INSIDE as well as ; 
outside with any pro- / 

: jector at any price. jf Name 

fz OD cccctcncnsihdabsibieeicnmicine 
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Are Your 
Field Men 
Projection 
Mechanics 








The Head 
Table? 


Modern Can Help Them 
Stage Smooth Meetings 


PROFESSIONAL PROJECTION 
SERVICE 
Any place—Any time 


PROFESSIONAL OPERATORS with 
the latest equipment are located 
in 150 trading areas to serve your 
field needs for perfect presenta- 
tion of your film message. 


Modern operators, courteous and 
well-mannered, have years of 
technical skill and experience. 
They are familiar with unusual 
projection conditions, can provide 
special equipment when needed. 


This professional service can re- 
lieve your field organization of all 
mechanical and arrangement de- 
tail. Write for Particulars 


( Amy PLACt 








tG.u & Fal OFF. 


A National Network 


MODERN TALKING 
PICTURE SERVICE, Inc. 


9 ROCKEFELLER PLAZA 142 E. ONTARIO ST. 
NEW YORK 20,N.Y. @ CHICAGO 11, ILL. 
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We are indebted to Mark Starr, educational 
director for the International Ladies Garment 
Workers’ Union, for his very kind and under- 
standing letter of correction and amplification 
“Labor Looks to the 


on our unedited report 
Screen” which ,appeared in the last issue of 
BusINESS SCREEN, 

Commending our New York correspondent 
for an excellent job in his condensation, Mr. 
Starr calls attention to omissions which tend 
to give some of his thoughts poor representa- 
tion. 

“For example,” he writes, “in my reference 
to ‘blood and strife’ movies, I said that such 
episodes were certainly true but did not re 
port the whole of trade union history. ‘Then 
in reference to the 10°, of members taking 
part in classes, this did not include member- 
ship meetings which are made compulsory by 
many locals and thus come much closer to 
100°;. By the way, it is at such meetings that 
we hope to use documentary movies of social 
significance, when they are available, for a 
planned series.” 

A full length piece by Mr. Starr is already 
scheduled for early publication, In the haste 
of publication of this original report, we neg- 
lected to credit the New York Film Council 
for the outstanding program at which these 
notes were made, 


Ever conscious of the power of films to sway 
public opinion, we have editorialized against 
the propaganda excesses of the National Asso- 
ciation of Manufacturers as well as those ol 
the CLO and the United Electrical Workers. 
We thought we saw a ray of hope in Lette) 
to a Rebel, but the plain fact of our editorial 
policy is that the whole truth is the only truth 
which can keep the screen alive as a really 
vital medium of idea communications. — Its 
power is already greatly dissipated through 
the distortions of Hollywood. Stupid business 
men, like stupid burocrats and power-happy 
labor leaders, can finish the usefulness of this 
powerful tool. 

We maintain, it seems, a friendly and toler- 
ant attitude toward the many industrial pic- 
tures publicized in these pages. The fact is 
that the vast majority of these do a good job 
of training in the skills, demonstrating useful 
products and the like. But when either labor, 
management or governments cross the vital 
line of socially significant interpretation, we 
shall look closely and hard, now and in the 
future. 

The hope of good films, so badly needed to 
maintain the vitality of this medium, lies in 
forthright evaluation, in the clear distinction 
between the good and the bad. Almost all of 
radio has sunk into mediocrity, kept alive 
mostly because of the escapism it propagates. 
The entertainment film makers, victims of 
their own inbreeding of yes-men, appear to 


be hoist on twin daggers of soaring labor costs 
and competition from overseas. 

The*thin inflation dollar, which now has 
to stretch so far to cover so little, might well 
seem to diminish our chances in the field of 
factual films. Not so, for our British cousins 
wrote a lesson many years ago in the films ol 
the gas industry, Shell and the GPO, to which 
we bid you look for examples of sincerity, 
message and budget possibilities. 

All of which inevitably turns us to the con- 
suming strength of those hundred thousand 
16mm projectors now on the American scene 
and the one hundred and fifty thousand slide- 
lilm projectors among our schools. 
one measure of the size of the new factual film 
audience in our country alone. Latin America 
grows apace. All the world is very close at 


These are 


hand these days. The economy of this market 
is given a new twist by the purchase of prints 
of one competitor's outstanding film by many 
others (Miracle in Paradise Valley); why not 
aim again and again with purpose in this di- 
rection? Why not consider the real value of 
each film as its saleable worth on the open 
markets of public and business interest? 


Enlightened public interest might well be 
served by management's endowment, for ex- 
ample, of the film budget needed to bring to 
the screen the life of Samuel Gompers. Or 
the endowment of some of our resources now 
devoted to glorification of our material gains 
to the recovery of our spiritual well-being. 
Concrete example: the U. S. Public Health 
Service is setting forth to produce film inter- 
pretations of the national scourge, our postwar 
mental health problem. 

The U. S. Department of Agriculture can 
point to a hundred films badly needed by 
rural America; this agency should have the 
full cooperation of industry, Instead, its good 
and capable motion picture department was 
deserted to the whims of a budget-conscious 
Congress which practically burned the barn 
to save a few dollars worth of paint. —OHC 
Da-Lite Holds a Dealer Screen Forum 
* In conjunction with program activities at 
the Navep Convention, Da-Lite Screen Co. 
sales executives have scheduled a special deal- 
er forum on “How to Sell Projection Screens”. 
The session, which will be open to all regis- 
tered dealers attending the convention, will 
be held in the Crystal Ballroom of the Hotel 
Sherman at 8:00 p.m., Monday, August 9. 











Position Wanted 


Cameraman experienced in 35mm and 
16mm _ photography—color and black and 
white. Active member SOCIETY OF MO- 
TION PICTURE ENGINEERS. Four 
years experience as official U. S. Army 
photographer, total 15 years experience. 
Free to travel part time at least. References 
available. 


Address Box 401 
BUSINESS SCREEN 
812 N. Dearborn Street 
Chicago 10, Illinois 
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FILMS FOR INDUSTRY, INC. 


135 WEST 52nd STREET © NEW YORK 19. N. Y. ¢ PLAZA 3-2800 


320 ENQUIRER BUILDING®*® «© CINCINNATI 2, OHIO * CHERRY 6350 


PILMS PQQ emustinc surrosr + osmonsreatine meron’ 
RILMS ROR wsrvcine worers + inrormine THe eusuc 
RILMS KOR iene ceed mnie cies 
—— nn 
ata siaeiicin 
FILMS FOR TELEVISION 

FOR INSTANCE, 


ANSCO + WILLIAM L. BARRELL CO. INC. * BOONTON MOLDING COMPANY * BRISTOL-MYERS CO. * 
BURLINGTON MILLS INC. * CALLING ALL GIRLS MAGAZINE ¢ C.B.S. TELEVISION * THE CINCINNATI 








MILLING MACHINE CO. * FORMICA CO. INC. * THE GRUEN WATCH CO. * RICHARD HUDNUT 
COMPANY * HUGHES BRUSH DIVISION JOHNSON & JOHNSON * MacGREGOR-GOLDSMITH INC. °* 
MAHONEY-TROAST CONSTRUCTION CO. * MODERN PACKAGING MAGAZINE ¢ PHILADELPHIA TEXTILE 
FINISHERS CO. * PROCTER & GAMBLE * PYRENE MFG. COMPANY INC. * REID'S ICE CREAM * 
SOCIETY OF PLASTICS INDUSTRIES * SPAULDING BAKERIES * SUN OIL COMPANY * UNIVIS LENS CO. 


fh) (fh) FILMS FOR TVDUSTRY, IMC. 


135 WEST 52nd STREET © NEW YORK 19 \ ¢ PLAZA 3-2800 


820 ENQUIRER BUILDING «© CINCINNATI 2, OHIO © CHERRY 60350 
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Scenes from the McGraw Hill Text-Film “Human Reproduction.” 


McGraw-Hill Films Point the Way 


* “HUMAN REPRODUCTION” TEXT-FILM IS HIGHLY RATED °* 


ROGRESS IN THE ART of visual communi 
cation has been pretty much divided 
between the sponsor-producer and the 

maker of formal educational text-films. An 
interesting challenge is presented by the new 
McGraw Hill film program, 

Sponsors of motion pictures designed fo 
free distribution in schools would do well to 
pay careful attention from time to time to the 
other side of the audio-visual picture—the suc 
cessful marketers of non-sponsored education 
al films to schools. 

Educational film marketers tread a much 
more difhcult path in disposing of their prod 


uct than a “free” distributor does, for if the 
film does not meet educator's requirements it 
will not be bought, and the marketer suffers 
a considerable loss. A free commercial, on the 
other hand, usually amasses quite a respectable 
number of bookings regardless of whether it 
is up to par or not. Obviously, in the present 
somewhat shaky state of the educational film 
business, a marketer operating at a_ profit 
must have something that a commercial film 
sponsor would do well to study. 

The McGraw-Hill Book Company, which 
entered the field with text-book correlated 
films last year, has produced several dozen 


films which have more than paid their way 
thus far. One of the best, and most dramatic, 
of these is Human Reproduction, produced 
for the publishing house by Audio Produc- 
tions as a part of a series on health education, 

McGraw-Hill’s Human Reproduction dif- 
fers from the Oregon state sponsored film re- 
cently described in Life in that it is planned 
for an older age level, and its approach is 
more straightforward and adult. 

The psychological technique used in Hu- 
man Reproduction is particularly suited to 
the subject, and should receive wider use in 
many types of films. It assumes from the be- 
ginning that its audience knows the subject 
and understands every facet of human birth. 
It says, in effect, “Now all of us know all about 
this, but let’s go over it anyway to get it fresh 
in our minds.” 

The protagonist, a father, is faced with the 
problem of answering his young son’s ques- 
tions of “where he came from” and “why are 
babies born in hospitals?”. The father pauses 
to reflect momentarily before he answers in 
what he considers the right way to explain 
the subject. His reflections are the basis for 
the factual body of the film. 

This method is an excellent approach to 
any subject for it avoids the very dangerous 
mistake of talking down to the audience. 

Human Reproduction is a fine picture from 
every standpoint and we recommend it to any- 
one interested in top notch film technique. @ 








This “TOP SECRET” saves you money 


Yes, the Fonda film developing machine saves you money 


by the very simplicity of its efhcient mechanism. The secret is 
in Fonda’s exclusive patented Top-Friction drive... the 
proved sure way of eliminating film slack. 

Top drive is sensible and logical from every mechanical 
standpoint; operates in the clear. ..is never submerged or 
“drowned out”... is easy to service, as occasionally 
required . .. eliminates film slack. 
The Fonda film developer gives you almost any speed 


range... processes 35 mm, 16 mm, 
black and white, positive, negative 


and microfilm. 


SEND FOR FREE BOOKLET... 


Find out why Fonda is America’s 
finest film developer by sending for 
your complimentary copy of “The 
World Develops with Fonda.” Address 
Fonda Division, Solar Aircraft Co., 
2282 Pacific Hwy.,San Diego 12, Calif, 








FONDA FILM PROCESSING 
EQUIPMENT DIVISION 


Sao -as 


STAINLESS PRODUCTS 


SAN DIEGO 12, CALIFORNIA 
60 EAST 42nd STREET, NEW YORK 17, NN. Y. 
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The NEW 


Wilt Z7 


RADIANT 


it ia 
Sasematic 


Deluxe 


PORTABLE SCREEN 


for larger audiences 






So Easy To Adjust A Small Child 
Can Do It! 








<> PORTABLE 


Folds up quickly for Convenient Storage 


{] FULLY ADJUSTABLE 


iv accommodate various seating ar- 





saugements. Can be adjusted to raise 
bottom of screen five feet from floor. 

A-0438 " 
Can be lowered to practically floor 


level 


Li 
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that F-L-0-A1-5 into position 


No Gears to Crank 
No Weights to Lift 


e Now for the first time in screen 
history, a portable screen for large 
audiences that actually floats into 
position instantly, effortlessly. 
Even the touch of a child’s hand 
will permit screen to glide up and 
down, smoothly and easily from 
floor level to five feet above floor. 
Utilizes counter-balance principle 
unique in screen design. Saves 
time. Eliminates bother. Can be 
set up conveniently by a short per- 
son without stretching or using 
chair. Fully portable—screen rolls 
up into compact, dustproof case. 
Tripod legs fold up flush with case. 


The new EASEmatic features the ex- 
clusive Radiant “Million Mirror” screen 
surface—the glass beaded screen of pre- 
cision uniformity that gives brighter, 
clearer, more contrasting pictures! Unit 
is sturdily constructed for long service, 
attractively finished in rich duo tone. 


But here’s the best news of all... 
the new EASEmatic, the large audience 
screen that offers unprecedented ease of 
operation, costs no more than old fash- 
ioned models. 


Available in three convenient sizes: 
70°x70” =~ 637x884" - 70x94” 





RADIANT 


. U.S. Patent Office 
PROJECTION SCREENS 


RADIANT MANUFACTURING CORP. 


1243 S. Talman Ave. 
Chicago 8, Illinois 
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University Film Producers Meet 
at Itasca, Minn. August 23-27 

@ The recently organized UN! 
VERSITY FiLM PRropucEFRS COUNCII 
has scheduled its first general con 
ference for August 23 through 27, 
at Itasca State Park, Minn, Rep 
resentatives from nearly 30 U. S. 
colleges and universities are ex 
pected to attend, as well as ob 
servers from commercial film pro 
ducing companies. P. M. Stallings 
of the University of Minnesota 
will be conference chairman, 

Ihe idea of a producers council 
specifically for film department 
members in colleges and unive 
sities grew out of an informal in 
formation-exchange meeting held 
recently at lowa State College. 
The educators in attendance dis 
covered a mutual feeling that the 
scope of activities of existing pro 
ducer groups was too broad for 
their own rather specialized in 
terests, and initiated preliminary 
organizational work on the pres 
ent University Film Producers 
Council. 

UFPC members at the Itasca 
conference will adopt a constitu 
tion, and hear committee reports 
on several aspects of production as 
they affect collegiate film depart 
ments. Reports scheduled include 
research, 


those on equipment 


NEWS of EDUCATIONAL FILMS 





nomenclature, information ex- 
change, etc. 

Harris Moore, of the University 
of Southern California, is acting 
president of the new group, and 
Don Williams, Indiana Univer- 
sity, is secretary-treasurer. Moore 
is also chairman of the equipment 
research and organization com- 
mittees, 

West Coast School Producers 
Organize Cooperative Group 

@ Several of southern California’s 
leading educational film produc- 
ers have organized a new associa- 
tion under the name ALLIED IN- 
DEPENDENT PRODUCERS, aimed at 
improving the quality and effec- 
tiveness of school films. Charter 
members are: ACADEMY FILMs and 
JOHNSON-HuNT Propuctions, Hol 
lywood; BatLtey Fitms Inc, and 
PAUL HOErFLER PROpUCTIONS, Los 
Anecles; and ARTHUR’ BARR PRO- 
puCcTIONS, Pasadena. Headquarters 
of the new group will be located 
at 2044 N. Berendo St., Holly- 
wood 27. 

Each producer will preserve his 
own identity and independence in 
creative production, and all are 
expected to benefit from the free 


exchange of ideas made possible 


by the cooperative association. 
The varied experiences of the 
entire menbership will be brought 
to bear on the solution of com- 
mon problems. 

Immediate results in produc- 
tion efficiency are expected from 
discussions of school requirements 
and from central registration of 
all production schedules, thus 
avoiding duplication of subject- 
matter. 

Another unique service offered 
by AIP will be to supply all cus- 
tomers with standard Library olf 
annotated 
with descriptions of releases made 


Congress cards, fully 


by the member companies. The 
cards will also contain suggested 
levels and curriculum 
areas where the films can be most 


maturity 


effectively used. 


McGraw-Hill Via M-G-M Abroad 


@ Lorw’s INTERNATIONAL Corp. 
and McGraw-Hitt Book Co. last 
month concluded an agreement 
under which the textbook pub- 
lisher’s educational films will be 
given worldwide distribution—ex- 
cept in the U. S. and Canada 

through Loew’s Metro-Goldwyn- 
Maver overseas facilities. McGraw 


Hill’s initial group of 25 film sub. 
training, 
health and hygiene, engineering 
drawing and mechanical drawing, 
are included in the deal, 

At its own studios, M-G-M will 
produce foreign sound tracks for 


jects, covering teacher 


all subjects in the language of the 
country of use. In some cases edu- 
cational experts from a particular 
nation will be called in to help 
with commentary translation, or, 
if necessary, do a complete rewrite, 

In announcing the agreement, 
Arthur Loew, president of Loew's 
International, said the two com- 
mutually benefit. 
“On our part”, he declared, “it 


panies would 


means the opportunity of realiz- 
ing at least a part of our long- 
stated aim: to broaden the use of 
classroom films throughout the 
world by offering to schools abroad 
the best in visual education pro- 
duced in this country. For Mce- 
Graw-Hill it means the guarantee 
of world-wide distribution for its 
product.” 

Loew remarked that since his 
company was the first major film 
producer to enter the 16mm field, 
it was particularly fitting that the 
arrangement was made with Mc- 
Graw-Hill—among the first major 
textbook publishers to correlate 
its texts with a series of films. 











An ATLAS Production 
For Zurich Insurance Co. 


William Englander, Secretary, 
National Committee on Films for Safety 
Sponsored by 
The National Safety Council 


Ga wee Wee) ite) 7-walel, 


1111 South Boulevard, Oak Park, Illinois 





. . . the best sound slidefilm in the general 
safety field in the recent contest for the best 
films on safety produced or released in 1947." 
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The great films of 


Today are shot with 


a Mitchell a a 



















The MITCHELL STUDIO MODEL“BNC” is 
a truly silent camera for sound photography. 
No blimp is required. Its smooth, positive 
Operation saves many costly hours of pro- 
duction time. Since the introduction of the 
“BNC,” more and more major studios have 
made it standard equipment. 


The MITCHELL “16” is enthusiastically 
acclaimed by leading commercial pro- 
ducers as the first professional camera to 
bring theatre-like quality to the 16mm 
screen. Typically MITCHELL in design 
and workmanship, it contains the same 
proven features that made MITCHELL 
cameras famous throughout the world. 


WMtchell Camera CORPORATION 


666 WEST HARVARD STREET + GLENDALE 4, CALIFORNIA + CABLE ADDRESS: ‘'MITCAMCO” 


EASTERN REPRESENTATIVE: THEODORE ALTMAN®* 521 FIFTH AVENUE «© NEW YORK CITY 17 © MURRAY HILL 2-7038 


i 85% of the motion pictures shown in theatres throughout the world are filmed with a Mitchell 








Announcing DA-LITE’S 
40th ANNIVERSARY MODEL 


o 
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~NEW FROM TOP 
TO TENITE FEET! 


THE ONLY SCREEN WITH: 


1—Blue Hammerloid octagon case 
2—Concealed gooseneck (Fig. 2-A) 
3—Streamlined chrome end cap (Fig. 2) 
4-Tenite slat plug and collar (Fig. 2-B) 
5-Slat lock (Fig. 3-C) 


6—Aluminum alloy tripod 
Gravity opening legs 


7—Tenite control knobs (Fig. 3-D) 

Wide range high-low adjustment 
8—Aluminum equalizing slat saddle (Fig. 1-E) 
Figure 1 9—-Critical leveler (Fig. 1-F; Fig. 3-G) 


10—Pressure-formed contour 
handle and spider 


11-Tenite feet 
12-Choice of Da-Lite wide-angle Crystal- 


Beaded or Mat White picture surface. 


Write for FREE Sample of Da-Lite Crystal- 
Beaded fabric, pictures of the Picture 
King and specification circular! 















URE KING 









INC. 
‘REEN COMPANY; ba 
| DA-LITE, SCREFR 4, Chicago 39, Mino’ ystal 
2711 N. Pu a hee sample of your oe picture King 
Fi 3 Please ene ba fabric, pictures ol the 
ure F cre aa * 
‘ Beadevecification circular aa 
SEVEN POPULAR SIZES in ie. | negated 
45” x 60” 70” x 70” Firm Name casi a ee 
60” x 60” 63” x 84” SEE asouahenereete tua 
. a ee ee Cl 
52” x 70” EE lc 5 eer Zone. --- State. 
72” x 96” City. coeceneeerre’’* 
Trade Mark Reg. U. 8S. Pat. Off. 
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BUSINESS FILM USERS VALUE THE AUDIO-VISUAL PROJECTIONIST'S HANDBOOK 


Comments received from large business users of films and 
equipment who have supplied their representatives and 
dealers with the Projectionist's Handbook indicate its 


value in the field. Order copies today at $1.00 each from 
Business Screen, Chicago 10. Write % BOOKSHELF DE- 
PARTMENT, 812 North Dearborn Street, Chicago 10, Ill. 













New York City College 


Presents Audio-Visual Course 


* Aware of the pressing need 


for trained industrial and re- 


tailing personnel, The City 
| College 
| town Business Center has 
| scheduled a second course in 
| audio-visual training aids. Al- 
| ready recognized as a leader 


(New York) Mid- 


| in this new medium of train- 
| ing instruction as the result of 
its highly successful Spring 
Conference, the College’s Au- 
dio-Visual Center has drawn 
| on the experiences of that pio- 
neer effort in setting up an 
even more thorough program. 

With twenty-three recog- 
nized specialists on hand to 
| lead panel discussions, train- 
ing and personnel directors 
who participate in this con- 
ference will have ample op- 
| portunity to investigate every 
phase of audio-visual aids 
which, according to a recent 
| poll, are now being used in 
| 93°% of the nation’s leading 
corporations. 


The new course has been 
| streamlined into a series of 18 
compact 2-hour sessions start- 
| ing September 17. Total fee, 
including registration, library, 
| and laboratory costs, is $45. 
As in the Spring, instruc- 
| tion will be in the hands of 
leading authorities. Among 
the lecturers definitely slated 
to return are L, F. Jahnke, 
Manager of Socony-Vacuum 
Oil Company's Training Cen- 
ter; J. Bruce Buckler, Coordi- 
nator of Visual Aids, IBM; 
Floyde E. Brooker, Chief Vis- 
ual Aids Specialist, U.S. Office 
of Education; and Sam Ma- 
gill, Technical Training Di- 
rector, Allied Stores Corpora- 
tion. In addition, a wide vari- 
ety of the latest audio-visual 
equipment and materials will 
be put to use in the course. 


Coupled with analyses of the 
trends in present-day train- 
ing, the factors involved in 
learning, and the advantages 
of audio-visual aids as instruc- 
tional tools, there will be full 
discussion and practical dem- 
onstration of such training de- 
vices as film strips, motion 
pictures, slides, models, rec- 
ords, charts, diagrams, and 
easel presentations. It is 
planned, moreover, to show 
that many of these aids can 
be produced at low cost by 








training personnel. ° 
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Sure cure for 
“deadline dithers’” 


No “‘if’s, and’s or but’s”—your transcription order arrives on 
schedule when Columbia does the job. We pride ourselves on 
prompt, safe delivery, timed exactly to your need. What’s more, 
Columbia Transcriptions feature crystal clear “FM”’ quality, 
utmost fidelity, with a minimum of surface noise. These pure 
vinylite pressings are produced with the latest, most advanced 
studio equipment, in accordance with N. A. B. technical standards. 


Let’s talk over the advantages that we can bring to your next 
slide film transcription project. 
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AMONG THE CLIENTS SERVED 
BY COLUMBIA TRANSCRIPTIONS 


The Jam Handy Organization 
Wilding Picture Productions, Inc. 
Caravel Films, Inc. + Florez, Inc. 

Pathescope Company of America, Inc. 
Transfilm, Inc. - Ball Films 
Fletcher Smith Studios, Inc. 

Willard Pictures, Inc. 
Sound Masters, Inc. 


o 


é 


hin 


A Division of Columbia Records, Inc. @Bi 
NEW YORK: 799 Seventh Avenue, Circle 5-7300 
CHICAGO: Wrigley Building, 
410 North Michigan Avenue, Whitehall 6000 
LOS ANGELES: 8723 Alden Drive, Bradshaw 2-2759 


Trade-marks “Columbia” and @® Reg. U. S. Pat. Off. Marcas Registrada 


19 
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CHICAGO RAILROAD FAIR 


Wheels Are a-Rolling to Chicago 


@ THIRTY-EIGHT RAILROADS PUT ON 


ORNING, NOON AND NIGHT the turnstiles 
are clicking on Chicago's lake front 
this summer as a good little promo- 

tion idea unexpectedly turns out to be the 
Show of the Year. Chicago’s Railroad Fair, 
born of the coincidence of one railroad’s Cen- 
tennial observation (the North Western) and 
thirty-seven other railroads’ lively interest in 
passenger promotion, will most certainly play 
to millions of visitors before it closes at sum- 
mer’s end, 

The extensive and gratifying use of motion 


THE EASTERN RAILROADS Exuisit at Chicago's Railroad Fair made this 


dramatic use of the screen as a central feature of their space. 
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pictures, slidefilms and almost every othe 
possible use of audio and visual devices 
throughout the exhibits and theatres make 
the Fair a “must” for advertising and public 
relations executives. The Chicago and North 
Western Railway System, whose 100th anni- 
versary is so fittingly celebrated, goes a step 
farther. The Centennial film of the road, 
Song of the Pioneer, is a color and sound ver 
sion of the Fair idea which will play to audi- 
ences throughout the country. 

The finest modern trains, including GM’s 


THE PROMOTIONAL SHOW OF THE YEAR e@ 


“Train of Tomorrow,” are all there “in pet 
son”.and in dramatic contrast to their pioneer 
ancestors of the rails standing side by side. 
In the assemblage of old time locomotives 
and trains are more than 30 ancient kings of 
the rails. Some are the same locomotives which 
first defied tradition back in the 1820's and 
30's. Others represent trials and conquests of 
later periods, including the brilliant high 
spots of more than a century of railroad 
achievement. Four miles of display wack were 
(CONTINUED ON THE FOLLOWING PAGE) 


He Denver & Rio GRANDE WESTERN RAILROAD provided a modern cai 


as a motion picture theatre showing travel films on regular schedule. 
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\ GaLA Premiere NiGut for the Chicago and North Western Railway 
film “Song of the Pioneer” was well attended by railway employees. 


(CONTINUED FROM THE PRECEDING PAGE) 
built to show both modern and ancient trains. 
They are the backdrop against which the in 
dividual exhibit halls, theatres and special 
attractions of the railroads are so lavishly dis 
played. Here are some of the typical exhibit 
ors and their shows 

The Eastern Railroads exhibit hall, ncal 
the center of the Railroad Fair grounds and 
opposite the grandstand in which “Wheels 
a-Rolling” is presented, features a large screen 
hung over the miniature railroad panorama 
Films of the New York Central System such 
as New York Calling and Thundering Waters 
(Niagara Falls) are popular as are those ol 


the Pennsylvania (Clear Track Ahead). 


Nine EASTERN RAILROADS IN’ EXHIBIT 


Nine Eastern railroads have combined in 
this exhibit area to depict their respective 
contributions to industrial America. The ex 
hibit includes a 45-foot tower of chromed 
rails topped by a large moving and jeweled 
prism ball; a nine-foot robot to answer ques 
tions; 12 large revolving dioramas and photo 
murals, and giant picture books with me 
chanically turning pages. 

The Rock Island shows continuous travel 
motion pictures in its special tent immediately 
north of the Eastern exhibit. Throngs are 
always waiting to see this popular attraction. 
Other features of the Chicago, Rock Island 
and Pacific's Rocket Village area include a 
colorful old time western dance hall 


SANTA FE RAILWAY FILMS are shown day and evenin 


ences who visit the railroad’s tent show at the Chicago Railroad Fai: 


s 


The Denver and Rio Grande Western Rail 
road has provided a modern railroad coach 
outfitted as a comfortable picture theatre. 
Scenic travel films along the right of way 
are shown at regularly scheduled intervals. 


There is always a waiting line for the show. 


Oo 
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THis HuGe PorTABLE SCREEN, mounted on a 
truck trailer, was provided by the Customer 
Service Department of Wilding for the pre- 
miere showing of the Northwestern’s film 


“Song of the Pioneer”. 


The Santa Fe’s extensive and colorful In- 
dian Village is another of the main attractions 
on the Fair Grounds but this railroad also 
provides a special tent show in another part 
of the Fair in which color travel films are 
shown to continuous throngs of visitors. 


Many other exhibitors are using both audio 


to backed audt- 


a 
~ 
y 
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NortH WesTeRN Famity Party at the Railroad Fair premiere of the 
Centennial film in the main grandstand on Chicago's lake front. 


and visual techniques to tell their stories to 
the millions of Fair visitors this summer. 

Pullman-Standard Car Manufacturing Com- 
pany uses slidefilms, models and photographs 
to tell the behind-the-scenes story of sleeping 
car and freight car manufacture. In large 
sclf-operating displays such as a 14-page ani- 
mated book and a motor-driven slide projec- 
tor, Railway Express Agency tells the story 
of express shipment. 


ROMANCE OF TRAVEL Is Visrror Lure 

“Florida in Chicago” is the theme of the 
Chicago & Eastern Illinois Railroad’s exhibit. 
\n old southern colonial mansion houses 
moving dioramas, a 100-foot scale map of 
Florida in flowers, Florida beach scenes along 
the shoreline and a juice bar. 

The Illinois Central Railroad has built a 
street scene and patio depicting the Old 
French Quarter of New Orleans. Picturesque 
maps and transparencies take the visitor along 
the road’s main line to the South. 

The Union Pacific Railroad’s exhibit fea- 
tures the agricultural, industrial and recrea- 
tional facilities of 11 western states in a large 
250-foot tent. Films help tell the Union Pa- 
cific story. 


NorTH WESTERN Ap EXECUTIVE TELLS PURPOSE 

Frank Koval, assistant to the president of 
the Chicago and North Western Railway Sys- 
tem in charge of advertising, was the road's 
guiding spirit in the preparation of Song of 


CHICAGO AND NORTH WESTERN RAILWAY Guests at the Fair watch con- 
tinuous film showings in this comfortable playhouse atmosphere. 











the Pioneer. He was also one of the rail execu- 
tives primarily responsible for initiating the 
Chicago Railroad Fair idea. 

Mr. Koval outlines the basic theme of the 
Centennial picture from its original concept: 

“The motion picture Song of the Pioneer 
was designed by the North Western with a 
two-fold purpose in mind: first, to dramati- 
cally portray to the railway system's 35,000 
employes, the development of the railway sys- 
tem over a period of a century so that they 
might better understand and appreciate the 
roles that they individually, and the system 





RAILROAD Fair Executives Jack Reilly (left) 
in charge of Special Events and Major Lenox 
R. Lohr, President, (right) attend the North 
Western film premiere. 


as a whole, play in the economy of the nation, 
“Secondly, to tell the story to the general 
public of the development of the North West- 
ern from a railroad with one locomotive to a 
huge system with 10,000 miles of track. 
“Since the story of the North Western is a 
dramatic one in itself, the greatest problem 
in designing the picture was to determine 
what scenes to portray. The scenes that were 
used were those which serve to substantiate 
contributions to the development of the Mid- 
dle West as described by the commentator.” 


PREMIERE ARRANGEMENTS By PRODUCER 

The premiere showing of Song of the Pio- 
neer was handled by the Customer Service 
Department of the producer, Wilding Picture 
Productions, Inc. In charge of arrangements 
for Wilding was A. J. 
of the department. A portable screen, especial- 
ly mounted on a truck and trailer to move 


Bradford, manager 


into the pageant stage area in tront of the 
grandstand, was used for this special occasion. 
5,000 employes and their families as well 
as visitors to the Fair witnessed the premiere. 
Projection via Bell & Howell arc 16mm sound 
equipment was as near-perfect as possible with 
both light and sound more than adequate 
despite plenty of interference from the blazing 
flood-lights of the Fair grounds outside. 


ConTINUOUS SHOWINGS IN FAIR THEATRE 

Following its premiere performance dur- 
ing the opening week of the Railroad Fair, the 
Chicago and North Western’s centennial film 
Song of the Pioneer is being shown in the 
playhouse interior of the first Chicago rail- 
road station reproduced in exact detail for 
the Railroad Fair. o 
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Mopern TRAINS AND THEIR Historic Ancestors are attracting millions of people to the na- 
tional Railroad Fair on Chicago's lake front this summer, Four miles of track were built. 


“Song of the Pioneer” 





“They're going to build a railroad OcpEN: “We're going to build a rail 
right out into the prairie—clear to 


Galena!” That was in 1836! our ctvilization.” 


road! The railroad is the pioneer of 








‘Farmers and settlers along the right Into the new country—into the small, 


of way ought to own their own rail- new farmhouses came the cold, bone 


road.” Their investment helped. less fingers of tragedy 
—_ S . S 








MopERN STREAMLINERS contrast with 
the “Pioneer” as today’s story of rail 
transportation is related. 


EARLY CHICAGO SCENE 
filming of 


showing authentic early backgrounds. 


during the 
“Song of the 


Pioneer” 
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A Technical Review of Business 
Motion Pictures and Slidefilms 


TWO INDUSTRIALS FOR EDISON 


Sponsor: Edison Storage Battery Division of 
Thomas .A. Edison, Inc. Films: Modern Ma- 
terials Handling and Modern Battery Shop 
Practice, Producer: Audio Productions. 

*% These two new films are industrial all the 

way. The first, Modern Materials Handling, 

promotes mechanical handling of goods in 
general, and indirectly Edison Storage Bat- 
teries. The second, Modern Battery Shop 

Practice, is primarily a training film on how 





best to care for batteries. 

Both pictures, though of unquestioned sales 
promotion value, are designed as a service to 
the mechanical materials handling industry. 
lrucks of all manufacturers are shown in ac- 
tion, although most emphasis is given to meth- 
ods of materials handling operation rathet 
than features of the equipment. 

Modern Materials Handling explains how 
the movement of goods within the plant has 
become an important function of plant man- 
agement, offering great opportunity for in- 
creased efficiency and savings in production 
cost. It describes why battery operation ol 
trucks is efficient. 

Modern Battery Shop Practice details the 
mechanics of battery care, including proper 
times for intermittent use, charging procedure, 
testing, installation and removal from trucks, 
and laying up. 

Technical Notes: Both films are black and 
white. Each picture is carefully detailed and 
covers the subject thoroughly. Modern Ma- 
terials Handling is 31% reels; Modern Battery 
Shop Practice, 2 reels, 

Distribution: Through Edison offices through- 
out the country to plant management officials 
and industrial top management. 


Betow: Materials handling scene from the 
new Thomas Edison film “Modern Materials 
Handling.” 


See case reports above. 













A Selection of Farm Safety Pictures 


INCREASED AGRICULTURAL PRODUCTION REQUIRES SAFETY 
EDUCATION PROGRAMS TO SAVE LIVES AND REDUCE LOSSES 


* Here is a brief selection of useful farm safety 
motion pictures and slidefilms for rural use: 


16MM SOUND MOTION PICTURES 
Dangerous Dusts (10 min) Sound. Purchase, 
Castle. Réntal, Ideal, Loan, USDA. 
e U.S. Dept. of Agriculture film showing 
causes, effects, and best means of preventing 
disastrous explosions in grain elevators, etc. 
Farm Inconveniences (10 min) Sound, Loan, 
Int. Harvester. 
* A comedy presentation of the results of 
careless farm maintenance, showing them to 
be not merely “inconvenient” but often dan- 
gerous. 
Life’s Too Short (12 min) 
Rental, Mercer County. 
¢ Explains the safety problems involved in 
transporting rural school children to and from 
school by bus, and shows how a consolidated 
school in one typical American community 
solved these problems, Excellent safety edu- 
cation for school children. 
Miracle in Paradise Valley (20 min) Sound. 
Loan. Sinclair Refining. 
* The national award-winning farm safety 
film which shows the need for a genuine rural 
prevention program. A “must” for this field. 
My Model Farm (10 min) Sound. Loan, Int. 
Harvester, 
* Tucked in between the many laughs in 
this comedy film is a sound warning to those 
who are content with makeshift repairs about 
the farm. 
A Stitch In Time (25 min) Sound. Loan, 
Venard. 
© Safety rules for the farm and farm home. 
Produced in cooperation with Kansas State 
College and Kansas State Safety Council. 
Strength of the Hills (11 min) Sound, Pur- 
chase, $14.97. Castle. Loan, USDA. 
© Scenes of the hill country of the lower 
Ohio and Ozark regions, where forests play 
an important part in the support of rural 
and community life. Shows how the people 
of this area, realizing that the strength of the 
country lies in its farms and forests, protect 
their land against the dangers of forest fire. 
Produced by the U. S. Dept. of Agriculture. 
Why Not Live? (10 min) Sound. Purchase, 
$18.00; or Loan. Red Cross. 
¢ Produced as part of the American Red 
Cross accident prevention campaign covering 
farm, highway, and home safety. 
Worst of Farm Disasters (6 min) Sound. 
Purchase, $8.70. Castle. Loan, USDA. 
© A warning of the havoc and devastation 
caused by fires on the farm, and a summary 
of how proper use of electricity can help pre- 
vent them. 
SOUND AND SILENT SLIDEFILMS 
Dangerous Trails (10 min) 
AAA. 
® For safety education of rural school chil- 


Silent. Color. 


Sound, Loan, 


dren, Knights in armor, dragons, tigers, and 

Indians carry the burden of the story which 

compares the dangers of today with those 

faced by medieval youngsters. 

Do You Know? (33 frames) Silent. Purchase, 
40c, including manual. Nat'l Safety, 

® Produced by U.S, Dept. of Agriculture in 

cooperation with the National Safety Coun- 

cil, covering many phases of farm safety. 

Manual, included in purchase price, suggests 

several different uses for this slidefilm, 

Farm Fire (20 min) Sound. Loan, Nat'l 
Safety or Ohio Farm Bureau. 

® Practical methods of eliminating the most 

common fire hazards on the farm. 

Farm Safety Series (5 titles, 15 min each) 
Sound. Purchase, $5.00 per title, $20.00 per 
series. Nat'l Safety. 

© First four films in the series (which may 

be purchased separately at $17.50 per set of 

four) are designed to provide basic farm safety 
instruction to inexperienced agricultural 
workers, The last film is designed for those 
farmers or farm owners who employ inexper- 
ienced hired hands. All phases of farm safety 

—in the home, the barnyard and field; work- 

ing with men, machinery and animals—are 

carefully outlined and _ illustrated. 
Individual titles: (1.) Seven Million Hands; 

(2.) Strictly Personal; (3.) Hand Helpers; 

(4.) Let's Be Friendly; and (5.) ‘Treasure 

Chest. 

A KEY TO SOURCES 

AAA: American Automobile Association, 

Trafic Engineering & Safety Dept., Pennsyl- 

vania Ave. at 17th St., Washington 6, D.C. 

Castle: Castle Films division, United World 

Films Inc., 445 Park Ave., New York 22, N.Y. 

Ideal: Ideal Pictures Corp., 28 East Eighth 

St., Chicago 5, Ill. (Consult local Redbook 

for nearest branch office.) 

Int. Harvester: International Harvester Co., 

Motion Picture Dept., 180 N. Michigan Ave., 

Chicago 1, Ill. 

Mercer County: Audio-Visual Aids Service, 

Mercer County Schools, Princeton, W. Va. 

Nat'l Safety: National Safety Council, Film 

Service Bureau, 20 N. Wacker Dr., Chicago 

6, Ill. 

Ohio Farm Bureau: Ohio Farm Bureau Fed- 

eration, 246 N. High St., Columbus, Ohio. 

Red Cross: American Red Cross, Motion Pic- 

ture Distributing Office, 40 E. 49th St., New 

York 17, N.Y. 

Sinclair: Sinclair Refining Company, New 

York City and local regional offices. 

USDA: United States Department of Agri- 

culture, Motion Picture Service, Office of In- 
formation, Washington 25, D.C. (For loan 
of USDA productions first consult your state 
college or university film library.) 

Venard: The Venard Organization, 702 S. 
Adams St., Peoria 2, Ill. 
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A National Directory of Safety Films 


NEW EDITION OF NATIONAL SOURCE LIST JUST COMPLETED BY 
NATIONAL SAFETY COUNCIL AND EDITORS OF BUSINESS SCREEN 


* MORE THAN 600 motion pictures and 
slidefilms, both sound and silent, are listed 
in the pages of the 1948-49 National Directory 
of Safety Films just released by the National 
Safety Council and prepared in cooperation 
with the Editors of Business SCREEN. 

This cooperative effort was first launched 


nearly five years ago when the first printed 
directory appeared in the pages of this pub- 
lication. ‘Loday the Directory is a 54-page 
book with a 2-color cover. It will go to every 
member of the Safety Council and lists for 
25c a copy, approximately 


its actual pro- 
duction cost, 





“Eternal Flame’ Tells Story of Natural Gas Industry 


* Eternal Flame, a 16mm full color, sound-on- 
film motion picture, the first commercial mo- 
tion picture to tell a comprehensive story of 
the natural gas industry, is now being readied 
for general distribution. Sponsor of the 30- 
minute documentary is the Columbia Gas Sys- 
tem, the largest natural gas distribution sys- 
tem in the world. 

Ihe picture was planned at a time when 
Columbia, in common with all the industry, 
was faced with the grim inevitability of gas 
shortages in the peak load days of winter. 
Stuart M, Crocker, president of The Columbia 
Gas System, Inc., and his two top executives, 
H. Edwin Olson, financial vice president and 
George S. Young, vice president in charge of 
operations, took a broad view in outlining the 
policy under which the picture was produced. 

They realized that few of their nearly two 
million customers had the vaguest notion of 
the prodigious, continuing effort behind the 
service that gives those millions command of 
the blue flame with a twist of a wrist. They 
reasoned that Columbia would profit if their 
customers could be told the story of this effort. 

“We don’t want to sell anybody anything 
with this film,” Mr. Crocker pointed out. “We 
simply want to tell as many of our customers 
as possible what the natural gas industry is all 
about.” 

This was virtually the only instruction given 
to Cecil & Presbrey, Columbia's advertising 
agency, under whose supervision the picture 
was made. As a result, the picture is essential- 
ly a documentary that tells the story of the 
natural gas industry. There is no mention of 
Columbia in the narration or dialog. Credit 
to Columbia appears only in the presentation 
and end titles. 

The story is not dated. The film has an 
evergreen quality that will permit its use for 
years. It covers some of the history of the in- 
dustry’s development, some of the geology of 
natural gas, construction, distribution and the 
underlying drama of dispatching, the control 
which balances the supply of this fuel with 
the radically fluctuating demand. 

Ihe story begins in the Kanawah valley of 
West Virginia in the 1780s, with Daniel Boone 
and others of his kind discussing the burning 
spring, the awesome natural phenomena that 
leads a tavern slavey to exclaim: “If I had a 
bucket of that burning water, you'd never 
again see me chopping wood;” and another 
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of the pioneers to say: “Aye. Aye! And some- 
day perhaps—who knows!” 

I'he scene changes to modern times when 
“the mysterious fire of yesterday's burning 
spring is today’s natural gas.” There follows 
a swilt delineation of the domestic, commer- 
cial and industrial uses of natural gas and a 
fast cut to a modern housewife in a modern 
kitchen preparing dinner. She says: “Miracle? 
Nonsense, 1'm just getting dinner, that’s all.” 

The story then proceeds to show the audi- 
ence what it takes to get that miracle of flame 
to her range—shows the basic geology, the ex- 
ploration, the rigging of the drill, shows a 
well coming in, pipeline construction includ- 
ing a river crossing, the function of compressor 
stations and the dispatchers’ office. 

The rest of the story centers on the opera- 
tion procedures that accompany emergencies. 
First, a pipeline is broken by a landslide, The 
story builds on the efforts that maintain serv- 
ice and repair the damage. In a cut to Mrs, 
Housewile, her husband says: “See there was 
a landslide on Webster mountain.” “Broke a 
gas pipeline, that’s all.” “Oh, that’s good, 
Hurry and get ready for dinner, dear. I’m just 
going to put everything on the table.” 

In the final sequence, weather plays the vil- 
lian. ‘he dramatic story of the battle to keep 
a million customers supplied with gas as a 
cold wave sweeps across the gas system's terri- 
tory is told in scenes in the chief dispatcher’s 
ofhce and in animated maps of the territory. 
Ihe battle ends with the dispatchers the vic- 
tors and the story cuts quickly to the living 
room of Mr. and Mrs. Housewife’s home. 

Her husband remarks: “See by the papers 
we just missed the worst cold wave in the his- 
tory of the weather bureau—just by luck.” She 
sighs and wrinkles her nose. “The trouble 
with you, dear,” he says, “you're just spoiled.” 

The camera pulls back, to a wintery exter- 
ior, showing her comfortably relaxed in the 
warmth of her home as the narrator con- 
cludes: “Of course she’s spoiled. And we're 
going to keep on spoiling her until her grand- 
children have grandchildren. That's our job 

. and. . . that’s just as it should be .. .” 

Eternal Flame was produced by Wilding 
Picture Productions, Inc. It was filmed on the 
new commercial Kodachrome. The results are 
richly dramatic. Morgan W. Gibney wrote 
the story and the shooting script. The picture 
was directed by Orlando Lippert. ? 








From “Slidefilm” Operadio Mfg. Company 


COPPER NERVES OF THE NATION 


Sponsor: Anaconda Wire and Cable Company. 
Film: Nerves of the Nation, 

*% Opening with the amplified beat of a hu 
man heart, Nerves of the Nation tells of the 
importance of electrical conductors to science, 
industry and the home. Both the manutfac- 
ture and use of a wide variety of copper 
wires and cables are graphically illustrated 

from the hair-like sizes used in automobile 
ignition coils to the heavy multi-conductor, 
lead-sheathed cables that 
power, 


bring light and 


A modern rod mill is depicted wansforming 
a three hundred pound, five-loot long copper- 
wire bar into a 5/16 inch round rod more 
than a thousand feet in length in less 
than ninety seconds, Ihen we are shown 
how this rod is drawn to magnet wire so 
fine that 20,000 turns are needed to wind a 
tiny coil, - 

The film illustrates how plastic or rubbet 
insulation is compounded, then extruded 
over wire and cable; and how a 91-wire cable 
is stranded and formed into a sector shaped 
conductor, All these shapes are individually 
insulated and built into a 35,000 volt, oil 
impregnated, lead-sheathed power cable, 
Technical Notes: Kodachrome, 30 minutes in 
running time. track by Emil 
Velazco. 
Distribution: 


Good musik 


Prints are available without 
charge to engineering societies, colleges, tech- 
nical and vocational high schools, professional 
and service clubs, trade associations and other 
interested groups having qualified projection 
equipment and operator. 7 


Cable stranding machine in action 
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INTRODUCTION TO 








CLAUDIA 


Sponsor: Coca Cola Company. Film: Claudia. 
Producer: The March of Time, 


* Aside from its two regular network radio 
shows, the Coca-Cola Company has been spon 
soring a transcribed version of the popula 
book-stage-screen series of stories—Claudia, by 
Rose Franken. Coca-Cola pays for the pro- 
duction and transcription of the show and 
offers it at no cost to local bottlers who pur 
chase air time on their community stations. 
Io point up the value of the show, Coca 
Cola sponsored a new film, Claudia, for screen- 
ing at the convention of Coca-Cola Bottlers 
at Atlantic City last spring. The picture 
describes the origination and development of 
the radio Claudia, and sells the bottlers on the 
importance of the home market (43°, of Coke 
sales) which the show is designed to reach. 
Technical Notes: Black and white, 15 minutes 
in running time, Claudia is strongly stamped 
with the typical March of Time treatment. 
The cast of about a dozen Coca-Cola execu- 
tives, radio players, agency people, Rose Fran 
ken, and others, is played by the actual people 
involved, themselves—and very convincingly, 
Ihis technique of real places and real people 
which is now being adopted more and more 
by the Hollywood film makers—is an old 
March of Time standby and an effective one. 
Ihe very fact that lines are delivered in non 
professional accents and inflections is an im- 
portant aid to realism and acceptance by an 
audience which does not pay to get in, and is 
not prepared to try to get its money's worth. 
Obtaining a favorable, sympathetic response 
from the sponsored film audience by convinc- 
ing but dramatic reality instead of trumped 
up hokum has been sadly neglected in many 
recent cases. This example is all the more 
welcome. 
Distribution: Although Claudia is primarily 
a one-shot audience effort for the recent bot 
tler’s convention, the picture is too good to be 
permanently relegated to the shelf. Most of it 
could be used to sell the public on listening to 
Claudia as well as the bottlers’ to air it, and 
perhaps it will, 





SCENES FROM “CLAuDIA” (see article above) 
with Paul Crabtree and Katherine Bond who 
plays the name role in the radio show. 
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CHILD DEVELOPMENT FILM 


Sponsor: Pet Milk Company. Film: Problem 
Child. Producer: Produced in cooperation 
with the American Pediatrics Association. 

* Opening with a sequence showing a worried 
young couple taking their small child to a doc- 
tor’s office, this film develops into an informal 
discussion between the doctor and the par- 
ents on some important points about child 
development., 

Emphasis is placed upon the importance of 
the baby being wanted in the home—the de- 
sirability of expressing love so that the baby 
has a sense of comfort and security. As nor- 
mal growth from babyhood to childhood 
occurs, the doctor points out that parents 
must adjust to the child’s curiosity about 
the world around him and to his growing 
sense of independence. 

Parents are reminded that patience is essen- 
tial as the child begins to explore his surround- 
ings and suggests that understanding rather 
than punishment is the course of wisdom. 

This very interesting film is of high caliber 
and will undoubtedly be sought out by schools, 
libraries and parent groups. It would pair 
well with the March of Time film Life with 
Baby, made at the Gesell Clinic of Child De- 
velopment of Yale University, to make a whole 
program on this important subject of helping 
parents to understand their children better. 
Technical Notes: Approximately 20 minutes 
in length, black and white. 

Note: There is only one mention of Pet Milk 

Co.—and that is in small print at the bottom 

of the title page under the Pediatrics Associa- 

tion mention, which is in large print. 


FILM FLIGHT TO THE SUN 


Sponsor: Trans-World Airlines. Film: Flight 
To The Sun. Producer: Frank Donovan 
\ssociates. 

* IWA covers the Southwest so thoroughly 

that it has almost a proprietary interest in all 

air travel to that section. United and Amer- 

ican touch several points, but do not blanket 

the area to the extent that TWA does. 
Naturally, the bulk of travel to Arizona and 

New Mexico by air from the East and Mid- 

west is carried by TTWA, and the company is 


PRESENTING THE SHOW with Claudia’s author 
Rose Franken (right) and ad executive Felix 


Coste (left) in a typical radio program huddle. 


most interested in promoting the region as a 
winter vacation spot. 

A new motion picture Flight To The Sun 
is now carrying TWA’s story to prospective 
Basically it tells of the ease of 
getting to the Southwest—half a day from New 
York—and the scenery, sports, customs, and 
accommodations offered in the area. 

This promotion material is hung on a plot 
of Daughter using a subterfuge to get Dad 
away from his business worries and the north- 
ern blizzards and come to the Southwest. Dad 
arrives determined to stop Daughter's mar- 
riage to a National Parks Service Officer. 
While there he at first reluctantly, then en- 
thusiastically, is inveigled into playing golf, 
hunting, fishing, swimming and sightseeing. 
After a few days Dad is relaxed and rested, 
and the film ends as they take off via TWA 
for home and preparations for a June wedding. 
Technical Notes: Flight To The Sun consists 
of four reels of combined location and studio 
footage in both regular and commercial Koda- 
chrome. Frank Hargrove supervised for TWA, 
Distribution: The film will be used by TWA 
travel agents to influence upper level income 
prospects for winter vacations in the South- 
west by group showings to invited guests. 
Further selective distribution will be handled 
by the Institute of Visual Training. 


vacationers. 





A scene from the new Dodge thrill film. 


SO YOU WANT THRILLS 


Sponsor: Dodge Division, Chrysler Corp. 
Film: So You Want Thrills. Producer: 
Wilding Picture Productions, Inc. 

* So You Want Thrills manages to turn rel- 

atively un-thrilling subject-matter—auto safety 

instruction—into some pretty exciting screen 
fare by weaving it into a thirty minute exhi- 
bition of driving acrobatics. 

This latest addition to the Dodge library 
of promotion films features the antics of Jim- 
my Lynch and his crew of “death-defying” 
(but extremely skilled) drivers—not to men- 
tion a lightly romantic plot situation tossed 
in for good measure. 

Lynch and company are principals in 
“Death Dodgers’, an outdoor auto circus in 
which Dodges and Plymouths have been used 
exclusively since 1940. In So You Want 
Thrills, these drivers put a fleet of Dodge 
cars and trucks through an almost unbeliev- 
able series of split-second maneuvers and spec- 


tacular stunts which will probably stand 


every audience hair on its end—and incidental- 
ly demonstrate the ruggedness and depend- 
ability of Dodge vehicles. 

Technical Notes: Black-and-white, sound; run- 
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ning time: 30 min. Preview showings to audi- 
ences of Dodge dealers resulted in an initial 
order of 1000 prints. 

Distribution: Though primarily designed for 
screenings to individuals in Dodge dealer 
showrooms, preview response indicates gen- 
eral release on loan to various audiences. 





Lots of human appeal in the film “Partners”. 


A PICTURE FOR DOG LOVERS 

Sponsor: The Ralston Purina Company. 
Film: Partners. Producer: The Jam Handy 
Organization, Inc. 


*® Partners, a new black-and-white sound pro 
duction featuring dogs in their traditional 
role of “man’s best friend”, will soon be re- 
leased by RALSTON PURINA COMPANY as part 
of a promotional campaign for Purina Dog 
Chow. Almost 400 prints of the new 22- 
minute film produced by the Jam Handy 
Organization are now being distributed to 
Purina’s field men across the country. 

Partners contains unusual shots of various 
breeds of dogs in action as farm and range 
shepherds, hunters and game retrievers, “see 
ing eyes” for the, blind, pets for young and 
old, and though primarily aimed at the gen 
eral public, it is expected to be of more than 
routine interest to professional dog breeders 
and trainers. 

Interested groups and individuals can ar 
range showings through their local Purina 
dealers, or by writing direct to the Ralston 
Purina Co., Checkerboard Square, St. Louis. 


Jones & Laughlin Report on Steel 


* A five-minute sound motion picture film 
titled The World's Fastest Steel Rolling Mill, 
which describes the new five stand tandem 
mill at the Aliquippa Works, Pa., is available 
for distribution on request from Jones & 
Laughlin Steel Corporation. 

The newsreel type short film shows the 
over-all layout of the mill, the welding ma- 
chine on the continuous pickle line, the entry 
end of the tandem mill, the “Roller” at the 
mill controls, close-ups of the delivery end of 
the tandem mill, and follows the production 
of steel strip for tinplate through the J] & L 
assorting room at the tin mill, This steel is 
used by fabricators for manufacturing tin cans, 
bottle caps, and other miscellaneous products. 

All loan requests should be sent to Motion 
Picture Distribution Manager, Advertising De- 
partment, Jones & Laughlin Steel Corporation, 
311 Ross Street, Pittsburgh 30, Pa. 
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Goodrich Aims at Farm Market 


¢ “RUBBER LENDS A HAND” REACHES 500 PRINT DISTRIBUTION °¢ 


HE ANNUAL FARM POTENTIAL 

of replacement rubber tires of $150 

million dollars is the target of Rubber 
Lends a Hand, B. F. Goodrich Company 
sound motion picture now widely distributed 
through rural America. Produced for Goodrich 
by Wilding Picture Productions, Inc., the film 
was designed to provide the Company's re- 
tailers with a market-tailored selling tool. 

The success of its authentic content mate- 
rial and interest to Mr. Average Farmer can 
be judged by the present extent of distribu- 
tion facilities at work on this film. 

DISTRIBUTION FACILITIES ARE OUTLINED 

The first 5 months of 1948 have found Rub- 
ber Lends A Hand enjoying outstanding dis- 
tribution success. T'wo major plans of distri- 
bution and several minor ones have been fol- 
lowed. 

Bookings by Castle Distributors and through 
the company’s own sales organization are the 
two major plans. 

he Castle bookings are principally with 
farmer's groups, including Granges, 4-H Clubs, 
Future Farmers of America, dairy leagues and 
other agricultural organizations as well as 
with civic groups, including Rotary, Exchange 
and other luncheon clubs and of course agri- 
cultural colleges. When these bookings are 
made by Castle, company representatives of 
B. F. Goodrich in many cases follow through 
on local showings to assist in showing the film, 
either by having the local retailer or some 
member of the company make a short talk in 
connection with its showing, or in other ways. 
COMPANY REPRESENTATIVES FOLLOW THROUGH 

This method of showings has proved highly 
satisfactory since it enables a large number of 
bookings to be efficiently handled. 


Bookings through the company’s own sales 
organization, while not on as large a scale as 
the Castle system, have been more personal 
ived in character and designed to meet specific 
public relations and sales promotion oppor 
tunities for the company’s retail outlets, both 
independent dealers and company owned. 

When prints of the movie first became avail 
able for general distribution an intensive cam 
paign was conducted among the company’s 
district sales staffs throughout the country. 
Value of the film in their cultivation of the 
huge agricultural market was stressed. Dis 
tricts were started on a continuous drive to get 
the largest number of showings possible and 
this continues without letup. 

RECORD NUMBER OF PRINTs IN Ust 

The company purchased 500 of the 16 milli 
meter prints, which is said to be a record num 
ber for a half-hour commercially sponsored 
technicolor film, All of the company’s dis 
tricts were supplied with the number they be 
lieved they could effectively keep in circula 
tion, and 100 are kept at the company’s prin 
cipal headquarters in Akron, Ohio for any 
emergency requests that might come from 
sales districts or elsewhere. 

rhe company also has three 35 millimetes 
prints for use in theaters and auditoriums 
equipped for professional projection, 

When prints were first ready, the company 
carried out an elaborate series of previews. 
Besides previewing to all levels of manage 
ment, in all divisions, special showings were 
held for Wheeler McMillen and the staffs of 
Farm Journal and Pathfinder magazines, and 
before groups arranged by H. E. Babcock. 

Previews were arranged for the owners of all 
(CONTINUED ON PAGE FORTY-FOUR) 


Goop Counset Makes Goon Fitms: shown below are Wheeler McMillen, Editor, Farm Jou 
nal, and “Woody” Akers, Assistant Editor, (at desk) in scene from “Rubber Lends a Hand”. 
Also shown are Leo Rosencrans, writer; A. R. Bowlzer, Sales Promotion Manager of Good 
rich; Charlie Geis and George Hoover, camera man and director for Wilding, the producer. 




















A Guide to Exhibitors at the National Audio-Visual Convention 








HOTEL SHERMAN — CHICAGO, ILLINOIS — 


Admatic Projector Company Booth 80B 
318 West Randolph St., Chicago 6. Phone: Financial 1562 
Exhibiting: Admatic cabinet slide projector 


In charge of exhibit: John M. Sheviak. Other personnel: M. M. Mummert 
Booth 35 


(Accredited member) 


American Film Registry 

28 East Jackson Blvd., Chicago 4. 

Phone: Harrison 2692 nee 

Exhibiting: American Film Registry films for sale and rental, self-projection 
equipment to display films, Save-Kote Protection process. 

In charge of exhibit: R. H. Redfield. Other personnel: Farrell W. Hazel 


American Optical Co. Scientific Instruments Div. Booth 65 
Box A, Buffalo 15. Phone: HU 4000 (Advisory member) 
Exhibiting: Scientific Instruments. In charge of exhibit: J. P. Baker 

Other personnel: R. W. Schmader, Burton Dezendorf 


Booths 67 & 68 


Ampro Corporation 
P y (Advisory member) 


2835 North Western Ave., Chicago 18. 

Phone: Brunswick 4100 

Exhibiting: lémm sound projection equipment, arc and portable; 8 and 
16mm silent projection equipment; 2x2 and filmstrip projectors. 

In charge of exhibit: E. N. Nelsen. Other personnel: Gene Swepston and 
W. F. Scranton 


Apollo Division, Excel Movie Products, Inc. Booth 49 
1321 South Michigan Ave., Chicago. Phone: Webster 7722 


Exhibiting: Apollo Sound Projector. In charge of exhibit: Leo L. Stone 
Argus, Incorporated 


Booth 82 
Ann Arbor, Michigan 
Exhibiting: Argus PA Projectors. In charge of exhibit: John Bradfield 
Other personnel: Jan Vanden Broek 
Booth 74 
(Advisory member] 


Automatic Projection Corporation 
19 West 44th St., New York 18. 

Phone: MUrray Hill 7-8440 

Exhibiting: "Soundview" automatic and manual projectors 

In charge of exhibit: John B. Farr. Other personnel: Walter M. Gordon 


Bausch and Lomb Optical Company Booth 55 
635 St. Paul St., Rochester 2, N. Y. Phone: Main 4305 

Exhibiting: Balopticons and Micro Projectors 

In charge of exhibit: Addison E. Fischer 

Beckley-Cardy Company Booth 87 


1632 Indiana Ave., Chicago 16. Phone: Harrison 6990 
Exhibiting: Room darkening shades, Chalkboard and Chalkboard erasers, 
Bulletin boards. 
In charge of exhibit: M. L. McCabe. Other personnel: R. H. Howard, J. E. 
Ailes 


Booths 36 & 37 
(Advisory member) 


Bell and Howell Company 

7100 McCormick Road, Chicago 45. 

Phone: Ambassador |600 

Exhibiting: Motion picture equipment and accessories 

In charge of exhibit: R. F. Peterson. Other personnel: W. A. Moen, P. A. 
Wagner, R. Buckle 


Charles Beseler Company Booths 61 & 62 
60 Badger Ave., Newark, N. J. Phone: Bigelow 8-7282 (Advisory member} 
Exhibiting: Full line of Opaque and other projectors 

In charge of exhibit: Herb Myers 


O. S. Braunstein Booth 93 
206 South Hutchinson St., Philadelphia 7. Phone: Walnut 2-4180 
Exhibiting: “Masterpiece Reproductions", full color 35mm slides of world 
famous paintings, complete with lecture guides and natural advertising. 
In charge of exhibit: Oscar S. Braunstein 
British Information Services Booth 54 


39 South La Salle St., Chicago 3. Phone: Financial 0623 


Exhibiting: Film catalogues and other BIS literature. Stills from BIS films. 
In charge of exhibit: Norma Barts. Other personnel: Thomas Hodge, John L. 
Hamilton 
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Booths 71 & 72 
(Advisory member) 


Brush Development Company 

3405 Perkins Ave., Cleveland 14, Ohio 

Phone: Endicott 3315 

Exhibiting: Magnetic recording equipment 

In charge of exhibit: C. L. Wheeler. Other personnel. H. D. Hill, R. B. 
Matheson 


Business Screen Magazines, Inc. Booth 26 

812 North Dearborn St., Chicago 10. Phone: Whitehall 6807 

Exhibiting: Publications: Business Screen, See and Hear, Projectionist's Hand- 
book, The Audio-Visual Bluebook, Sports Film Guide, Farm Film Guide, 
Safety Film Guide, etc. 

In charge of exhibit: O. H. Coelln, Jr. Other personnel: Robert Whyte, 
Harold Hall 


Califone Corporation Booth 53 
1041 North Sycamore Ave., Hollywood 38, Calif. Phone: Hudson 2-2353 
Exhibiting: Transcription players and educational transcriptions 

In charge of exhibit: William L. Maas and Robert G. Metzner 


Carmel-Hollywood Films 

6060 Sunset Blvd., Hollywood 28, Calif. 
Phone: Hillside 2181 

Exhibiting: Films, silent and sound 

In charge of exhibit: Henry G. Saperstein 


Cathedral Films, Inc. 

1970 North Cahuenga Blvd., Hollywood 28, Calif. 
Phone: Gladstone 3743 

Exhibiting: Sound Motion Pictures, filmstrips and records 
In charge of exhibit: Brunson Motley 

Other personnel: Rev. James K. Friedrich, Charles Wayne 


Church-Craft Pictures, Inc. 

3312 Lindell Blvd., St. Louis 3. Phone: Franklin 6676 
Exhibiting: Bible stories photographed in color 

In charge of exhibit: Paul G. Kiehl. Other personnel: Vic Growcock 


Jack C. Coffey Company Booth 41 
205 West Wacker Dr., Chicago 6. (Accredited member) 
Phone: Randolph 7600 
Exhibiting: Jam Handy sales training motion pictures and sound slidefilms; 


Foundation Films; Simmel-Meservey Educational films and Johnson Hunt 
productions. 


In charge of exhibit: Jack C.Coffey 


Colrod Manufacturing Company 
4503 Dodds Ave., Chattanooga, Tenn. 
Exhibiting: Colrod Projector stand 

In charge of exhibit: L. M. Collie. Other personnel: J. R. Rodman 


Compco Corporation Booth 86 
2251 West St. Paul Ave., Chicago 47. Phone: Everglade 1000 

Exhibiting: Reels and cans, slide binder, visual education accessories 

In charge of exhibit: Harold A. Fischer. Other personnel: S. J. Zagel 


Connecticut Telephone and Electric Booth 81 
70 Britannia St., Meriden, Conn. Phone: 970 

Exhibiting: "Sound King" |émm motion picture projector 

In charge of exhibit: H. S. Walker and F. G. Talley 

Other personnel: F. H. Burke, R. L. Corey 


Coronet Instructional Films 

Coronet Bldg., Chicago |. Phone: Dearborn 7676 
Exhibiting: Coronet Instructional Films 

In charge of exhibit: Ellsworth C. Dent. Other personnel: Robert D. Faber 


Da-Lite Screen Company Booths 21 & 22 
2711 N. Pulaski Rd., Chicago 39. Phone: Spaulding 9200 (Advisory member] 
Exhibiting: Da-Lite projection screens. In charge of exhibit: G. G. Heck 
Other personnel: O. N. Wilton, June Madsen, Bob Hall 

DeVry Corporation Booth 25 
1111 Armitage Ave., Chicago 4. Phone: Lincoln 5200 (Advisory member} 
Exhibiting: Motion picture equipment. |n charge of exhibit: H. B. Engel 
Other personnel: L. M. Anderson, M. W. Paarmann 


(DIRECTORY OF EXHIBITORS CONTINUES ON PAGE THIRTY-FIVE) 


Booth 18 
(Advisory member) 


Booth 16 
(Advisory member) 


Booth 17 
(Advisory member) 


Booth 51 
Phone: 9-2262 


Booth 66 


(Advisory member] 
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Air Defense Command Adopts 
Slidefilms for Reserve Groups 
@ Training standards of the U.S. 
An Force’s new Air-ROTC will 
be materially advanced as a re 
sult of the Atk DeFENSE Com- 
MAND’s recent adoption of the lat- 
est developments in audio-visual 
instructional methods. The Ai 
Defense Command, along with its 
primary mission of air defense ol 
the continental U. S. and the 
training of Air Reserve ofhicers, 
also supervises the administration 
of reserve officer training in the 
nation’s colleges and universities. 
Air Defense Command ofhcers 
recently commissioned FREDERI« 
House INnc., New York, to produce 
a series of slidefilms covering the 
instructional material offered in 
the college courses. The films will 
be based on a series of nine illus 
trated textbooks previously turned 
out by the New York visual spe 
cialists for the ADC collegiate 
courses last fall. Frederic House 
was the winner of an “Oscar”’ last 
March, awarded by the Academy 
of Motion Picture Arts & Sciences 
for First Steps, a documentary 
produced for distribution by the 
United Nations Organization. 


Men's Wear Retail Training 
Program Adds Seven Slidefilms 

@ Fashion Is Your Business, the 
Henry Jackson-Pathescope sound 
slidefilm series of retail training 
aids (Business ScREEN: #2-Vol. IX, 
March '48) had been increased by 
the release of seven additional 
titles. Designed to turn sales clerks 
into “men’s wear fashion authori 
ties,” the series now includes 
twelve sound slidefilms in color 
each covering different sales situa- 
tions in the retailing of men’s 
clothing. 

Fashion Is Your Business is syn 
dicated through Henry Jackson 
Fashion Counsel Inc., New York, 
and is currently being shown to 
sales personnel in department 
stores and retail men’s wear out- 
lets from coast to coast. Individual 
titles in the series now include the 
following: 

1. Fashion Is Your Business 

2. Back to School 

5. Town & Business Wear 

1. Outdoor Wea 

5. Fashions In Furnishings 

(accessories ) 

6. Black Tie 
(semi-formal evening wear) 
Winter Vacations 


~ 





PICTURE 


PARADE 








8. What Every Men’s Wear Sales 
man Should Know 

9. The People You Meet 

10. Summe Sportswear 

ll. The Heat's On! 
(lightweight clothing) 

12. Fashion as a Selling Tool 


Schoolhouse Economics Film 
@ Schoolhouse In the Red and 
From These Roots, two recently 
completed productions by Arcus 
FiLMs, are now being made ready 
for quantity printing by Calvin. 
Schoolhouse sponsored by 
the W. K. KELLOGG FOUNDATION, 
discusses several aspects of a prob- 
lem facing many of the smaller 
school districts of the nation: 
whether or not to merge with 
similar districts to secure the larg- 
er educational facilities of the 
modern consolidated school. 


Cooperative League of America 
Reports on Audio-Visual Aids 


@ The film department of the Co- 
OPERATIVE LEAGUE OF AMERICA 
has just published a catalog con- 
taining complete information on 
audio-visual materials—films, slide- 
films, and recordings — dramatiz- 
ing the co-op movement, All pro- 
ductions are available from the 
League or its regional affiliates. 

Included in the booklet are 
two new motion picture subjects, 
one for children and one for adult 
audiences. 

The first film is a sound and 
color puppet version of The Goo- 
libah Tree, a children’s book pub- 
lished by the Co-op League. Pro- 
duced by DAN MILLER PRopuc- 
TIONS, with the aid of puppeteers 
Martin and Olga Stevens, it pro- 








Will the TELE-VISOR™ 





ever replace the 


old-fashioned EAR-PLUG? . . . 











* TELE-VISOR, n: A device 
which automatically snaps 
down in front of the viewer's 
eyes when the commercial is 
shown. 








How television commercials can avoid 
the drubbings and complaints which 
have so long plagued radio’s adver- 
tising messages is television problem 
#1 with sponsors and their agencies. 


Ballantine Beer, Old Gold Cigarettes, 
RCA Victor, Ford Service—are cur- 
rently enjoying freedom from this 
fear through imaginative and enter- 
taining commercials produced by 
Pathescope. 


Creatively, technically and practically 
Pathescope produces television com- 
mercials on film which make sales 
and make friends at the same time. 


For a showing of Pathescope-pro- 
duced television commercials, and 
Pathescope’s unique Television Re- 
search footage, please call PLaza 
7-5200. 


PATHESCOPE PRODUCTIONS 


The Pathescope Company of America, Inc. 











NUTRITION EpucaTion is the contribu- 


tion of the new General Mills film “The 
School That Learned to Eat.” Film is 
now available from Department of Pub- 
lic Services, General Mills, Inc., Min- 
neapolis, Minn. on free loan request. 


vides a simple yet subtle explana- 
tion of the principles of the co-op 
movement in terms that young 
people understand and enjoy. 

Second new film, also in sound 
and color, is a 30-min documen- 
tary featuring a unique co-op de- 
velopment in the Maritime Prov- 
inces of Canada. In this region, 
St, Francis-Xavier University has 
pioneered the establishment of 
several co-ops among the local 
communities including coopera- 
tive credit unions, marketing fac- 
ilities, and purchasing organiza- 
tions. The film was produced by 
the HARMON FOUNDATION, with 
the assistance of the University. 

Regional affiliates of the Co-op 
League frequently embark on in- 
dependent production ventures 
to obtain films specifically tai- 
lored to local program needs. 
Midland Co-op Wholesale, Cen- 
tral Co-op Wholesale, and Farm- 
ers Union Central Exchange are 
sponsoring One on co-op livestock 
feeds, with special attention to 
the feed mills jointly owned by 
these three regionals. Indiana 
Farm Bureau Co-op is also mak- 
ing a feed film, Consumers Co-op 
Association, another mid-West re- 
gional afhliate of the League, is 
revising its previously released oil 
film Up From the Earth. This 
will be re-worked into two sep- 
arate productions, one covering 
the technical side of the oil in- 
dustry, and the other telling the 
co-op oil story. 

Copies of the new co-op film 
catalog, listing these and other 
films, are available free of charge 
from the Cooperative League of 
America’s film department, 23 W. 
45th St., New York 19, N. Y. 
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We do only what we can do best — our business, 
exclusively, is to provide complete and specialized 
film services for independent producers. (We 
have built an organization of men and machines 
which enables producers to command resources, 
otherwise available to only the largest film-mak- 
ers, for even their lowest budget productions, By 
centralizing responsibility and coordinating the 
production activities of film-wise craftsmen, the 
Velazco organization enables producers to make 
better films and to get them done on time. By 
keeping our modern equipment in operation con- 
tinuously, we can reduce overhead-costs-per-reel. 
This is our simple philosophy for building a suc- 
cessful business. (| Among the films which have 
passed through our cutting rooms and studios dur- 
ing the past few months are nationally exhibited 
and promoted “A” features as well as simple train- 
ing films. The producers* of these films have 
proven to themselves that this complete film serv- 
ice organization enables them, dollar-per-reel, to 


produce better films with lower budgets. 


vy PRODy 


«oO 
. ae 
By o* 
Twuy © 
Among the Velazco services: Recording Studios 
for 35 mm and 16 mm film, variable area, variable 
density and direct positive. Loop projection equip- 
ment and a special 8-position-mixing console in- 
corporating the Velazco Mixing Meter that cuts 
recording time and costs . . Air-conditioned 
Cutting Rooms with the most modern equipment 
— moviolas, splicers, synchronizers, etc. ... Track- 
recorded Film Music Library available for back- 
ground sequences, for every mood and situation 
... + Original film scores written, conducted and 
performed with full orchestra or Hammond organ. 
The Velazco conducting meter that cuts music 
budgets . . . . Editorial Service . . . . Compact Pre- 
View Theaters . .. . Disk-Recording. 
*We refrain from mentioning names as a matter 
of policy, not for lack of endorsement. We are 
paid for our services in cash, not in kudos — so 
our relationship with individual producers vis-a- 
vis clients and the public is a confidential and 
anonymous one. In this highly competitive busi- 
ness, we are proud of the independent position 
we have won for ourselves by rendering devoted, 


confidential and completely reliable service to 


independent film producers. 
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INDEPENDENT FILM PRODUCERS 
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Pustic Recarions Awarp at APRA ses 
sions in Washington was given Mount 
Taylor, executive secty. National Assn 
of Ice Industries by Harry W. McHose, 
Director, Cigar Institute Paul Bolton 
(right) was chairman of the awards 
committee. 


Announce Public Relations Honors 
@ How to Make a 
sion, Pathescope-produced for 
Harris-Seybold Co. (BUSINESS 
ScREEN: #8-Vol. VII, Dec. '46) 
took top honors last month in the 


Good Impres 


visual aids media classification of 
American Public Relations Asso 
ciation’s third annual Public Re 
lations Achievement competition. 
Award and Certificate winners in 
this and seven other media classi 
fications were announced at clos 
APRA national 
convention held in Washington, 
D. 

After preliminary screening be 


ing sessions of the 


fore judges, each entry was criti 


cally evaluated on the following 


points: objective, plan, procedure, 


cost and results, Several days of 


final screening and study were 
y 


required before decisions 


made. 


were 


In addition to the Trophy 
How to Make a 
Good Impression, the judges voted 
four “Certificates of Public Rela 
tions intended, ac 
cording to the announcement “to 


Award won by 


Achievement” 


imply far more than the conven 
tional ‘Honorable Mention’.”’ Cer 
Trees c Homes, 
(Weyerhaeuser Sales Co.); This 
Is My Railroad (Southern Pacil 
Naturally Yours (Nat'l Assn. 
of Ice Industries) and to the visual 
presentation “La Tausca Art 
Competition & Traveling Exhibi 
tion” sponsored by Heller-Deltah 
Co. 

Judges of the awards included: 
Howard Bonham, 
public 


tificates went to: 


vice-pres. for 
relations, American Red 
Drew Dudley, public rela- 
tions director, International Bank 
for Reconstruction & 
Reuel Elton, general man 
American Trade Association 
Hoke, editor 
“The Reporte of 


Cross; 


Develop 
ment; 
ager, 
Executives; Henry 
and publisher, 
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Direct Mail 
Kirk Miller, 


rector, 


\dvertising’; and 
public relations di- 
Safeway Stores, Inc. 


Story of Canadian Agriculture Told 
in Government Export Film Program 


@ he story of Canada’s agricul- 


tural industry, with special em- 
phasis on its export market,’ is 
pleasantly told in Blue Bloods 
l6mm_ koda- 
chrome sound film sponsored for 


world-wide 


Irom Canada, new 


distribution by the 
Dominion’s Department of Trade 
& Commerce. Production was han- 
dled by AssociaTep SCREEN News 
Lirp., Montreal. 

As its pring ipal story theme, the 
film makes the Can- 
conditions 
have enabled her livestock breed- 


point that 


ada’s varied climatic 


ers to develop sturdier more virile 
lines than are generally found in 
This view is skill- 
fully woven into a half-hour narra- 
variety of 
Canada’s agricultural exports, the 


other countries. 


tive film that covers the 


scientific aspects of animal hus- 


bandry, and the 


ricultural Colleges, 


Blue Bloods From Canada will 


shortly be 
guage versions—English, 


dian Trade 


associations in the 
undertaking the 











Pat. Pending 


Canadian farm- 
ers’ debt to the experimental work 
of Dominion and Provincial Ag- 


released in four lan- 
French, 
Spanish, and Portugese—to Cana- 
Commissioners in 38 
different countries. Various breed 
Dominion are 
publication of 
pamphlets and supplementary ma- 
terial telling the full story of each. 











THE TRANSCRIPTION .. 


3.45 Ibs. List price 
THE 1600... 


THE 1200. 
List price 


40 Fremont St. 





ANNOUNCING 


NEW ALUMINUM ALLOY SHIPPING CASES FOR 
16mm MOTION PICTURES AND SOUND SLIDE FILMS 


LOOK 
AT THESE EXTRA ADVANTAGES 


TOUGH ... Strong Aluminum Alloy 
LIGHTWEIGHT . . . Lower Shipping Costs 
DURABLE .. . Laboratory Strength-Tested 
SPECIAL SURFACE... Labels Will Stick 
THREE DIFFERENT SIZES 


. (shown above). Leather strap and handle. 
Carries up to sixteen 16-inch transcriptions and film strips. Weight, 


Leather strap and handle. Carries one to four reels 
with or without cans. Weight, 2.8 Ibs. List price 


. Two web straps. Carries one reel. Weight, 1.57 Ibs. 


GENEROUS TRADE DISCOUNTS 


Prices F. O. B. San Francisco 


GATEWAY PRODUCTIONS, ING. 


San cicatine 5, Calif. 








“Ou. For ALappin’s Lame” Shell Oil 
Company motion picture has just been 
re-edited. Scene above shows products 
of petroleum chemistry which typify 
contributions of oil to everyday living. 


INDUSTRY ON FILM 


OPTICAL 


Sponsor: The Univis Lens Com- 
pany. Film: Eyes Right. Pro- 
ducer: Films For Industry, Inc. 

* Man’s eyes would be a good 
deal better off if he had never 
learned to read. But the require- 
ments of modern living insist that 
he must read, his eyes 
for purposes for which they were 
never intended; and use them he 
does, 

With this premise, the Univis 
Lens Company’s new film, Eyes 
Right, goes on to explain what 
modern optical advances have 
done for improvement in eye 
glasses to help man absorb more 


must use 


easily, or to prevent muscle strain 
from overextending the capabili- 
ties of his eyes. 

In particular, Eyes Right de- 
scribes the manufacture of bi, tri, 
and even quadrifocal lenses at the 
Univis plant in Dayton, Ohio. 
Technical Notes: 20 minutes, Ko- 
dachrome. Good shots of perfectly 
circular Newton Rings formed by 
matching lenses. Eyes Right was 
not designed for showing to the 
general public. Although the vari- 
ous steps in lens production are 
visually understandable, the nar- 
ration is rather technical and 
probably would not be clear to 
the non-professional, 
Distribution: Univis will use the 
new film for demonstration pur- 
poses to audiences of ophthalmol- 
ogists, optometrists and opticians, 


Goodyear Rubber Co. Salesmen 
See Training Film on Hose Products 
@ Salesmen for GoopyEAR RUBBER 
Co. will soon be picking up sales 
pointers from The Hose You Sell, 
a 20-min_ black-and-white sound 
film covering the types and uses of 
Goodyear-manufactured hosing. 

Both script and camera work 
for the new training aid were han- 
dled by Goodyear’s own sales divi- 
sion. Editing, titling, and print- 
ing were done through the Cat- 
vin Co., Kansas City. 
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DeVry Los Angeles Office Moved 
to Enlarge West Coast Facilities 

@ DeVry Corporation's Los An 
moved to 


geles offices have been 


5121 Sunset Blvd., Hollywood 27 
California. 
At the home office and factory 


in Chicago, president Bit, DeVry 
reported that the change loca 
tion and increased warehouse fa 
Hollywood 
headquarters will help speed 

livery of the DeVry “Bantam” 
“theatre-in-a 


cilities of the new 


projector, the new 
, for which, he 


company has had unprecedented 


suitcase” states, the 


orders. 
Ihe larger and more conven 
ently located offices will enable 


Joe Norman, manager of DeVry’s 
Hollywood Division, and his staft 


to give faster service to dealers 
and equipment users west of the 


Rockies. 


9th General Motors Film Catalog 
Describes Library of 48 Titles 

@ General Motors has 
the ninth 
picture 


released 
edition of its motion 
catalog, describing the li 
brary of 48 subjects available at 
the GM Film Distribution Office 

Included are such subjects as 


highway safety, travelogs, sports, 


industry, research, 
trafh« 


time 


the automotive 
studies, hu 
and 
internal 


refrigeration, 
man 
study, 


relations, motion 
engineering, 


bustion 


com 
engine principles, preci 
sion instruments, mass production 
techniques, industrial 
and use of tools, 
millimeter, 


in color. 


medicine 
The films are 16 
all in sound and many 
They are available at no 
charge to the exhibitor other than 
shipping costs via express or pat 
cel post. 
The new 54-page catalog con 
tains a synopsis of each motion 
picture; shipping and handling 
Instructions; 
ping, handling and insurance 
charges; 


a schedule of ship 


suggestions for exhibit 
ing and order blanks. Copies may 
be obtained from the Department 
of Public Relations, General Mo- 
tors Corporation, at General Mo 
tors Building, Detroit, Michigan 
or 1775 Broadway, New York City, 
or 1526 Center Build 
ing, 405 Montgomery Street, San 
Francisco, 


Financial 


California. 

Because of the widespread de 
mand for the motion pictures, the 
GM Film Distribution Office rex 
that any requests for 
booking of the films be made as 
early as possible. 


ommends 
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Allied Non-Theatrical Film Association Tells Program 


@ Cooperation between the Allied 
Non- Theatrical Film 
trade 
and expansion of 16mm in- 


Association 
and other 
held, 


clustry 


groups in the 


promotion and publicity 
were chief topics under discussion 
last month at the Cincinnati meet- 
ing of ANFA’s newly elected Board 
ol Directors. 

Called by 


Carter, 


ANFA president Jack 
National Film 
N. C., the meet- 
second for the 
first ever held 
York City—an 


head ol 
Raleigh, 


ing was the 


Service, 
new 
and 
New 


Board, 


side innova- 


tion Board members voted to con- 


tinue in the future. Attending 
were ANFA directors Alan Twy- 
man, Dayton, Ohio; J. K, Lilley, 


out- 








Harrisburg, Pa.; Harold Baum- 
stone, New York; William F. 
Kruse, New York; and ANFA exec- 


utive secretary, W. L. Knighton. 

The two day meeting opened 
with a well attended public ses- 
sion at which new commercial, ed- 
ucational, religious, and commu- 
nity forum films were previewed, 
then discussed by a panel of lead- 
Directors and 
welcomed by ANFA 
member Ralph Haile, Cincinnati 
audio-visual dealer who arranged 


ing local film users. 
visitors were 


the program. Later in the evening 


dinner addresses were 
Dr. Glenn Burch, 
Film Council of 
Fletcher Smith, 


given by 


America; 
chairman of 


rector, 


TELEVISION 
COMMERCIALS 


Right now advertisers agree that television is destined to 
be the largest and best advertising medium in the United 


States. 


Right at this moment there is an urgent need for enter- 
taining one-minute commercials on film. 


Loucks & Norling have specialized in stop-motion photog- 
raphy and animation for 25 years. A subject recently made 


for United States Rubber Company on 


“KEDS” 


is a good 


example of what television requires. 


Loucks & Norling own music written for stop-motion 
photography and animated titles that has been cleared for 


television. 
to your problern. 


Get in touch with u 


. We may have the answer 


Our clients are all top-flight advertisers. 


SLIDE FILMS ° 


NEW YORK 
SINCE 


CITY 
1923 





executive di- 
























































Asove: William Colleran, visual educa- 
tion dept. sales executive for Craig 
Movie Supply Co., Los Angeles. Firm 


has expanded visual dealer services. 


Anra’s 16mm industry Promotion 
Committee; and Wm, F. Kruse, 
vice president of United World, 
and an ANFA past president, 

At the Board meeting next day, 
Smith’s progress report on the 
promotion project—an outgrowth 
of the Producer's Section of ANFA’S 
last general convention in New 
York—was discussed in detail and 
given full approval. His promo. 
tion committee was authorized to 
negotiate with other groups in the 
field, Navep, Erva, Film Council, 
etc., to broaden the project on an 
industry-wide level. This author- 
ization translated into im- 
mediate action as Smith initiated 
preliminary discus- 
sions with Dr. Burch and with 
Navep's D, T. Davis of Lexing- 
ton, Ky., who was attending the 
meeting with NAVED executive sec- 
Don White. 

The concluding session was 
marked by a lively industry-wide 
forum on the prospects and prob- 
16mm film as a means 
of communication. Active partici- 
pants in the latter inc luded public 
relations expert Kenneth Edwards 
of Eastman Kodak; George Bon- 


was 


ont he-spe t 


retary, 


lems of the 


wick, Pictorial Films, Inc.; E. K, 
Evers, Sunray Films; and repre- 
sentatives of several large Ohio 


industrial organizations. 


Roger Zinn Tours Eastern Schools 
@ Rocer ZINN, of the JAM HAnpy 
ORGANIZATION’S School Service De- 
partment, has beeninvited to visit 
several Eastern Universities to lec- 
ture on effective educational use 
of slidefilms. 

His itinerary includes the Uni- 
versity of Pittsburgh, Temple Uni- 
versity, West Chester State Teach- 
ers College, University of Penn- 
sylvania, University of Maryland, 
New York University, Rhode 
Island College of Education, Bos- 
ton University, and Syracuse Uni- 
versity. 
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National Audio-Visual Convention Exhibitors 


Booth 1 





The Educational Screen 

64 East Lake St., Chicago |. Phone: Dearborn 2287 

Exhibiting: Educational Screen magazine, 1000 and One film directory 

In charge of exhibit: Patrick Philippi. Other personel: David E. Caesar, June 
Sark, Josephine Hoffman 


Electro-Voice, Inc. 
Cecil and Carrol Sts., Buchanan, Mich. 
Phone: Buchanan 1000 
Exhibiting: Microphones and accessories and phonograph pick-up cartridges 
In charge of exhibit: W. F. Soules. Other personnel: A. R. Kahn, Jack Willson 


Encyclopaedia Britannica Films Booth 80A 
1150 Wilmette Ave., Wilmette. (Advisory member) 
Phone: Ambassador 6915 

Exhibiting: Encyclopaedia Britannica Films. In charge of exhibit: Laurin Healy 
Other personnel: Dennis Williams, Margot Hughes 


Film Studios of Chicago 

135 South LaSalle St., Chicago 3. Phone: Central 8147 

Exhibiting: Woman Speaks series; also Spanuth Vod-a-Vil Movies 

In charge of exhibit: H. A. Spanuth, Mrs. H. A. Spanuth. Other personnel: 
Corine Jackson, Clara Goetschel 


Films, Inc. Booth 11 
64 East Lake St., Chicago |. Phone: State 3708 

Exhibiting: Motion picture films. In charge of exhibit: C. J. Ross 

Other personnel: Douglas Patterson, Miss C. Rice 


Booth 70 


(Advisory member) 


Booth 34A 


Forway Corporation Booth 44 
245 West 55th St., New York 19. Phone: Columbus 5-6767 

Exhibiting: Forway "Little Giant" 16mm sound projector 

In charge of exhibit: Michael Freedman 

Gateway Productions Inc. Booth 46 


40 Fremont St., San Francisco 5. Phone: Judson 6-5961 
Exhibiting: Aluminum alloy film and transcription shipping cases 
In charge of exhibit: Alvin J. Gordon. Other personnel: W. A. Palmer 


Harris Manufacturing Company Booth 75 
2422 West 7th St., Los Angeles 5. 

Exhibiting: Transcription and record playbacks 

In charge of exhibit: J. Henry Harris 

Hawley-Lord, Inc. Booth 58 


61 West 56th St., New York 19. Phone: Circle 7-2444 (Advisory member) 
Exhibiting: 16mm sound color outdoor and specialty motion pictures 
In charge of exhibit: Andre Lord. Other personnel: Gordon Shadwick 


Informative Classroom Picture Publishers Booth 69 
40 lonia Ave., N. W., Grand Rapids, Mich. 
In charge of exhibit: R. E. Fideler 


International Film Bureau, Inc. Booths 12, 13 & 14 
84 E. Randolph St., Chicago |. Phone: Andover 1826 (Advisory member) 
Exhibiting: Motion pictures. In charge of exhibit: Margery Weiss 

Other personnel: Wesley Greene, Alvin F. Wiemold 
International Film Foundation 

1600 Broadway, New York 19. Phone: Circle 6-9438 
Exhibiting: Descriptive literature on current films 

In charge of exhibit: R. E. Blackwell 


Keystone View Company Booth 90 

Meadville, Pa. 

Exhibiting: Tachistoscope, overhead projector, Visual Survey, standard slides 

In charge of exhibit: R. C. Hamilton. Other personnel: Walter Koser 

Kleanzit Kleaner Company Booth 92 

1532 Hillcrest Rd., Cleveland 18. Phone: Yell. 2353 

Exhibiting: “Diskeeper” for records and transcription files. "Slate-Renu" for 
refinishing old gray slate blackboards. 

In charge of exhibit: Arthur Wallach. Other personnel: Charles Wallach 

Kolograph Corporation Booth 47 

630 West Lake St., Chicago 6. Phone: State 7555 (Advisory member) 

Exhibiting: Kolograph 16mm sound projectors. In charge of exhibit: Don B. 
Oliver. Other personnel: L. D. Kohlmeyer, P. H. Smythe, R. K. Oliver 

La Belle Industries Booth 3 

Oconomowoc, Wis. 

Exhibiting: La Belle Model 30! Automatic Slide projector 

In charge of exhibit: Bob Anderson and Lester Birbaum 


(THIS DIRECTORY OF EXHIBITORS CONTINUES ON PAGE 37) 


Booth 24 


(Advisory member) 
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S.V.E. 


projectors are used 
in the Magnavox, 
Operadio, and 
other sound 
slidefilm units. 


Bee ile viel a le 


100 East Ohio Street 


Drege — 


— - 
wee e 
— 


CONVINCING TESTIMONY | 
TO S.V.E. SUPERIORITY | 


Manufacturers of sound slidefilm units know ths 
necessity of having a completely reliable projector 
in their equipment . . . a projector proved by time 
and built to meet the most exacting projection 
requirements. That’s why leading sound slidefilm 
unit manufacturers use $.V.E. projectors exclu- 
sively. S.V.E. projectors have been America’s 
preferred projectors for 28 years . . . incorporate 
many exclusive features that assure maximum 


picture brilliancy, and easy, dependable operation. 


Whatever your projector needs, as part of sound 
equipment or for showing silent double- or single- 
frame filmstrips and 2” x 2” slides . . . be sure you 
get an S.V.E. Consult your dealer or write direct 


for full information. Address Dept. 835H. 


A Business Corporation 





&; 


Chicago 11, Ill. 
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Sturgis-Grant Productions, Inc. 

to Serve Medical Film Field 

@ Formation of StTurGis-GRAN1 
Propuctions, INc. was announced 
last month in New York by WAR 
REN STURGIS, president of the new 
producing company. 

According to Sturgis’ announce- 
ment, the new concern will con- 
centrate all production activity 
on film and slidefilms specifically 
adapted to the needs of the medi- 

profession and allied groups. 
The company 
closely with the 
mercial and professional organiza 


expects to work 
technical, com- 


tions in this field. 

Sturgis was head of the U.S. 
Naval Medical School's 
picture lab during the war, hav ing 


motion 


previously produced films for Hat 
vard Medical School, the T'VA’s 
Health and Safety Dept., and the 
College of Physicians & Surgeons, 
New York. 
DWINELL GRANT, 
of the new concern, was formerly 
with Willard 
head of art and animation. 


R. H. Kulka to Advise UNO 


on Films for Latin-America 
@ R. H. KULKA, 
export manager fot Vicror ANI- 


vice-pre sident 


Pictures Inc., as 


Latin-American 


MATOGRAPH Corp., has taken on 
additional duties as adviser to the 
Public Information Department 
of the United Nations Organiza 
tion. He will be primarily con- 
cerned with the distribution and 
use of UNO-produced films in 
Central and South America. 


Nicholas Webster Joins Staff 
of Granducci as Director 
@ NICHOLAS WEBSTER, 
cameraman, has just 
Technical Adviser for 
Scripts by OrvesTE GRANDUCCI, 
Washington film-writing firm. 
Webster is currently directing two 
35mm public relations films for 
the Air Corps and two psychiatric 
training films for the Veterans 
Administration. 


28 Sponsored Films Produced 

by RKO-Pathe During 6 Months 
@RKo-PATHE’s COMMERCIAL FILMS 
DEPARTMENT, 
manager, Puittirs NicHots, had 
twenty-eight 


director- 
been ap- 


pointed 


according to its 


sponsored films in 
production in the first six months 
of 1948. Thirteen of these have 
already been completed and re- 
fifteen are still 
stages ol production, 


leased; various 


In the completed films category 
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Men who make a PICTURES 


are shorts for the U, S. Army 
(through N. W. Ayer), the U. S. 
Chamber of Commerce, U S. Rub 


ber Co., Carstairs Distillers, Proc- 
tor Electric Co. (through Newell 
duPont de Nemours & 
1. S. Navy, Automobile 
Manufacturers Association, Na- 
tional Foundation for Infantile 
Paralysis, and the New York State 
Youth Commission, 


Emmett) , 
Ea, Enc., 4 


Sponsors of films now in pro- 
include General Mills, 
the Texas Co., Film Forum Foun- 
National Board of Fire 
Underwriters, American Tele- 
phone & Telegraph Co., the U. S. 
\rmy, National Broadcasting Co., 
Gorham Silver Co., American 
Red Cross, Army Air Forces, and 
the U, S. State Department. 


duction 


dation, 


Studio on Wheels Designed 
by Hartley Productions, NY 
@ Something new in film produc- 
tion is the new “studio-on-wheels” 
designed and developed by IRviNG 
HARTLEY of HARTLEY PRoODUC- 
rions, New York. The mobile stu- 
dio is the result of seven years of 
Hartley's efforts to devise a means 
of simplifying and accelerating 
motion picture production in the 
field. 

The unit consists of specially 
truck body (15 ft. 
long; 6 ft. wide; 7 ft. high) mount- 
ed on an International chassis. A 
ventilated sound control room, 
insulated against heat and cold, 
occupies the rear six feet of the 
truck. 
ing cameras, amplifiers, two 110 


constructed 


[his section houses record- 


Day & Night Draws Crowds 
With Guided Film Missiles 


$f UR Rockett Guided Film Missiles are 

certainly doing a job!” That’s the 
report we're getting on the series of three 
automatic a: slide color fea « We pro- 


Rockert Pictures, Inc. 


CREATORS OF 


GUIDED flm MISSILES 
FOR NEARLY A QUARTER OF A CENTURY 


6063 Sunset Blvd. * Hollywood, Calif. 
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ADMIRING “Oscar” above are Lieut. Gen- 


eral George E. Chief of 


Stratemeyer, 


the Air Defense Command, Mitchell 
Field, N. Y. Academy award was given 


Frederic House, Inc. and is being shown 
by Robert F. Davis, head of the film 
producing organization. 


volt single phase 60 cycle AC gen- 
erators, and one 220 volt 3 phase 
60 cycle generator. These are driv- 
en by 32 volts of storage battery. 
All controls for camera and re- 
corder motors are located within 
reach of the sound engineer. 

Two special cable reels are 
permanently mounted such a 
manner that when the truck ar- 
rives at its destination, one man 
merely takes the two cable ends, 
walks to the camera position and ’ 
is ready for immediate operation. 
One cable supplies power to the 
microphone, and the other to the 
camera motor, The second also 
contains a telephone intercomm 
for use between camera position 
and truck. 

The truck’s nine foot front sec- 
tion is built up with special 
shelves and mounts to store cam- 
eras, tripods, lights, cables, reflec- 
tors, boom, dolly, flare and fire 
extinguishers, and other accessory 
items required for field work, All 
delicate equipment in both com- 
partments is 
mounted. 

The full length of the body top 
provides a sturdy camera platform 
on which five cameras can be com- 
fortably set up and operated. 

As a result of the effic iency of 
this design and lay-out, Hartley 
has been able to cut set- “up and 
break-down time from 114 hours 
to 8 minutes, and to cut sound 
operation from a four-man to a 
two-man job. 

By coupling a 300 ampere 110 
volt generator trailer to the truck 
(power for large lights) Hartley 
Productions’ “studio-on-wheels”’ is 
ready to film and record anywhere, 
day or night, completely indepen- 
dent of any outside power supply. 


securely shock 











National Audio-Visual Convention Exhibitors 
Booth 48 





Lear, Inc. 
110 lonia Ave., Grand Rapids 2, Mich. Phone: 6-9651 
Exhibiting: Dynaport and Dynatrope Magnetic Recorders 
In charge of exhibit: A. W. Korb. Other personnel: N. E. Wunderlich, 
A. Williams 
J. A. Maurer, Inc. Booth 85 
37-01 31st St., Long Island City |, N. Y. Phone: Stillwell 4-4601 
Exhibiting: Maurer 16mm Professional Motion Picture Camera and Maurer 
16mm Sound-on-Film Recording System 
In charge of exhibit: Emil J. Piquette 
Modern Sound Pictures, Inc. 
1304 Farnam St., Omaha 2, Neb. 
Exhibiting: Features and short subjects for outright sale 
In charge of exhibit: Keith T. Smith. Other personnel: Mrs. Keith T. Smith 
Movie-Mite Corporation Booth 2 
1105 East 15th St., Kansas City 6, Mo. (Advisory member) 
Phone: Harrison 7841 
Exhibiting: Movie-Mite projector. |n charge of exhibit: W. B. Bennett 
Natco, Inc. Booths 29 & 30 
505 North Sacramento Blvd., Chicago (Advisory member) 
Phone: Sacramento 4000 
Exhibiting: 16mm sound projector and accessories 
In charge of exhibit: Russ Yankie. Other personnel: Jack Kellman, Ray 
Myerson, Dick Mulvey 
Booth 15 


The Nega-File Company 

Box 501, Easton, Pa. Phone: 2-6862 

Exhibiting: Photographic filing equipment. In charge of exhibit: Ross G. Rusch 

Other personnel: Brooks M. Clements 

Neumade Products Corporation Booth 38 

427 W. 42nd St., New York 18. Phone: Lo. 3-3480 (Advisory member] 

Exhibiting: Film storage, filing, inspection and handling equipment for the 
film library. In charge of exhibit: Lee E. Jones 

Other personnel: G. H. Totten and R. V. Hempel 

O'Hare International Booth 50 

410 South Michigan Ave., Chicago 5. Phone: Webster 5380 

Exhibiting: Literature, advertising, etc. In charge of exhibit: Keith D. Bitner, 
J.C. Nauman. Other personnel: A. P. Miller, C. J. Casey 

Operadio Manufacturing Company Booth 59 

St. Charles, Ill. Phone: St. Charles 2300 (Advisory member) 

Exhibiting: “Explainette" sound slidefilm projector. In charge of exhibit: 
Robert Shoemaker. Other personnel: Al Tonn, F. D. Wilson 

Oravisual Company, Inc. Booth 52 

25 Margmere Dr., Fairfield, Conn. Phone: 9-2616 

Exhibiting: Portable pulpit, Oravisual All-Purpose Easel 

In charge of exhibit: Jean de Jen. Other personnel: James Sullivan 


Pictorial Films, Inc. Booths 83 & 84 

625 Madison Ave., New York 22. ~Phone: Plaza 5-9600 (Advisory member) 

Exhibiting: Features; Westerns; shorts, including cartoons, sports, musicals, 
travel specialties, and trailers. 

In charge of exhibit: George J. Bonwick. Other personel: Paul Skulky, 

Audio Visual Div., Popular Science Publishing Co. Booth 8 

353 Fourth Ave., New York 10, N. Y. (Advisory member) 

Phone: Murray Hill 5-5400 

Exhibiting: Filmstrips, slides and recordings 

In charge of exhibit: James M. Goodsell. Other personnel: Arthur J. Crowley 

Post Pictures Corporation Booth 63 

115 West 45th St., New York 19. (Advisory member) 

Phone: Longacre 4-7040 

Exhibiting: Films distributed by Post Pictures. In charge of exhibit: Harry Post 

Other personnel: Milton J. Salzburg, Harold Baumstone 

Radiant Manufacturing Corporation Booths 42 & 43 

2627 West Roosevelt Rd., Chicago 8. (Advisory member) 

Phone: Crawford 6300 

Exhibiting: Radiant projection screens and Baby Boom Utility Light 

In charge of exhibit: Adolph Wertheimer. Other personnel: Harry E. Eller, 
Herschel Y. Feldman, John Fox, William G. Dwinell, Harry Millar, Bert 
Kraus, Jim Zinner, Miss Jan Cowan 

Radio Corporation of America, RCA Victor Division 

Front and Cooper Sts., Camden, N. J. 

Phone: Camden 4-8000 . 

Exhibiting: 16mm projectors and sound equipment 

In charge of exhibit: O. V. Swisher. Other personnel: F. C. Gusler 


(THIS DIRECTORY OF EXHIBITORS CONTINUES ON PAGE 39) 


Booth 73 


(Accredited member) 


Booth 9 
(Advisory member) 
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A SENSATIONAL NEW ADDITION 
TO OPERADIO’S LINE OF 
SOUND SLIDEFILM PROJECTORS... 


Es 






o 





Ww 
“Automatic” 








For _-" 


Training: 


set 
Completely Automatic. 


Posie; 
ve Action: 

The EXPLAINETTE, automatically 
L synchronized method of advancing 

Ow Coss: 

slidefilm is the result of years of research. 
It is a simple, practical method... 
eliminating pauses in narration or music during each frame advance. 
The automatic synchronized advance is accomplished by a signal on. 

the film...there are no bongs, cues, or any other signals 


incorporated in the recording. It is a completely new method... 


write for details on the EXPLAINETTE “Automatic” today! 


oPERADIo 
WPL 


SOUND SLIDEFILM EQUIPMENT 


? 


OPERADIO MANUFACTURING CO., Dept. BS-88, St. Charles, Illinois 
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NeW PRODUCTS 





Radiant Shows the Conversion 
Possibilities of Tripod Screen 


@ According to a release from 
RADIANT MANUFACTURING CORPO 
RATION, the company’s popular 
“Deluxe” tripod screen includes 
two new tricks which apparently 
haven't yet been discovered even 
by the model's most enthusiastic 
uscrs, 

Ihe versatile “DL”, says the 
announcement, COnverts in a 
twinkling to a convenient table 
model, and in less time than that 
can be set up as an efhcient wall 
screen. 

The transition to table model 
is effected by swinging the screen 
case to a 90-degree angle (see cut) 
with screen hanger at the bottom 

. or, in other words, by turning 
the screen cas upside down 
Screen fabric is then unrolled 
downward. Where space is lim 
ited, the tripod may be telescoped. 

Io convert the “DL” to a wall 
model, the tripod is left locked, 
the fabric unrolled, and the wire 
hanger is placed over a hook on 
nail in the wall. 


Betow: Deluxe Tripod Screens 


rT. 
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16mm Projector 


For Light Weight 
Durability . . Simplicity . . Economy 
Superior Performance 


Write for complete details. 


producer for demonstration. 


1105 EAST 15th ST 


Portable Projector Stand Folds 
Into Suitcase; Includes Stowage 


@ A new portable projector stand 
that folds up to suitcase size, and 
holds film reels, has been devel- 
oped by Grorce Drezin, sales 
manager of S. & D. MANUFACTUR- 
ING Co., New York City. The new 
product, dubbed the ‘Porto-Pro- 
jector Stand”, is designed to elimi- 
nate the table-shaking caused by 
the vibrations of a projector's mo- 
tor. 


Leer: The new Porto-Projector stand 
recently announced combines basic util 
ity with carrying convenience plus stou 
age for film reels. 































* Model 631M - 
For Sound or Silent Films 


WEIGHS ONLY 26 LBS. COMPLETE 
WITH SPEAKER. Precision machined 
for strength and durability to give last- 
ing service under the most trying con- 
ditions. Highest quality in every detail. 
Movie-Mite produces sharp, steady 
pictures with amazingly clear sound 
for both voice and music. Used in 
homes, churches, schools, offices for 
audiences up to 100 people. 


Universal A.C. or D.C. 105-120 Volt op- 
eration. Push-pull miniature tube 
amplifier. Underwriters’ Laboratories 
listed. 


/ 7 ‘ / 


-MITE CORPORATION 


£ 
KANSAS Y 6, MISSOUR 





BUSINESS SCREEN MAGAZINE 


































Asove: Improved features mark the ap- 
pearance of the new Cine-Kodak Spec ial 
II shown in illustration above. 


New Cine-Kodak Special |! 


Camera Provides Extra Features 










@ EASTMAN Kopbak’s CiNeE-KopDAK 
SPECIAL — internationally known 







l6mm motion picture camera — 





is now being marketed with a new 





type lens turret as well as im- 





proved reflex, eye-level, and peep- 





sight viewfinders. Billed as the 
Cine-Kopak Speciat II, the im- 





proved model will also carry the 
new Kodak Cine Ektar 25mm 
{/1.4 lens as standard equipment. 

Most apparent change in the 
model is the newly designed lens 
turret equipped with integral 
adapters of ball bearing construc. 
tion. Any two current Cine-Kodak 
accessory lenses, regardless of 
speed or focal length, can be used 
in combination in the adapter, 
and with easy interchangeability. ; 
Once seated, the lenses are locked 
securely in position. The lens 
block is angled to prevent the sec- 
ond lens from interfering with the 
first, either physically or optically, 
when the latter is positioned for 
picture taking. 

An improvement in the inter- 
nal mechanism of the reflex finder 
now permits a finder view almost 
identical with that which will ap- 
pear on the screen. A new viewing 
lens has been installed, and a 
sharply defined black borde1 
placed around the ground glass. 

Changes made in eye-level find- 
ing system include a separate 
front-finder element for each lens 
in the full Cine-Kodak line. These 
finders snap onto the turret and 
provide a large view of the sub- 
ject, 

Improvements in the peepsight 
are such that it cai now be ad- 
justed to correct for parallax at 
film-to-subject distances ranging 
from 2-feet to infinity. 

Aside from the changes noted, 
and the adoption of the Cine- 
Ektar 25mm [/1.4 as standard 
lens, the Cine-Kodak Special II 
is identical with its predecessor. 
Announced price is $860, plus 
tax. 

(MORE “NEW PRODUCTS” ON P, 40) 














National Audio-Visual Convention Exhibitors 


Rainbo Record Manufacturing Corporation Booth 4 
6400 Crenshaw Blvd., Los Angeles 43. Phone: Pleasant 11155 

Exhibiting: Portable disc recorder and recording discs 

In charge of exhibit: Harold Markey 


The Rauland Corporation Booth 77 

4245 North Knox Ave., Chicago 41. Phone: Mulberry 5000 

Exhibiting: Centralized sound systems, amplifiers and intercommunication 
systems. FM and television antennas 

In charge of exhibit: R. M. Gray. Other personnel: E. B. Carlson, M. C. 
Peppos 

Recorder Sales Co. Div., Gamble Hinged Music Co. Booth 31 

218 S. Wabash Ave., Chicago 4. Phone: Harrison 1360 (Advisory member) 

Exhibiting: Wire recorder of Magnetic Corporation of America 

In charge of exhibit: Léslie F. Brown. Other personnel: Gene Gamble 

Rek-O-Kut Company Booth 64 

38-01 Queens Blvd., Long Island City |, N. Y. Phone: Stillwell 4-7062 

Exhibiting: Transcription and recording equipment 

In charge of exhibit: George Silber. Other personnel: Bruce L. MacPherson 





Revere Camera Company Booths 19 & 20 | 
320 East 2\st St., Chicago. Phone: Cal. 7900 (Advisory member) 
Exhibiting: Revere products. In charge of exhibit: E. J. McGooken 

RKO Radio Pictures, 16mm Division Booth 79 


1270 Avenue of the Americas, New York 20. Phone: CO. 5-6500 
Exhibiting: RKO 16mm educational films 
In charge of exhibit: Arthur M. Good 


Sack Amusement Enterprises Booth 34B 
Film Exchange Bldg., Dallas |, Texas (Advisory member) 
Exhibiting: Films produced and distributed by Sack Amusement Enterprises 
In charge of exhibit: Alfred N. Sack. Other personnel: Robert M. Moscow 


Simpson Optical Manufacturing Company Booth 76 

3200 West Carroll Ave., Chicago 24. Phone: Van Buren 3030 

Exhibiting: Somco projection lenses, camera lenses and lens elements 

In charge of exhibit: J. S. Eagen. Other personnel: J. F. Daley, E. E. Bickel, 
W. P. Strickland 


16mm Reporter Booth 45 

1819 Broadway, New York 23. Phone: Circle 6-9075 

Exhibiting: 16mm Reporter, promotion pieces, rate cards and subscription 
blanks. In charge of exhibit: Norman Robbins, David Bader 

Other personnel: Martin Tullberg 


Society for Visual Education, Inc. Booth 60 

100 East Ohio St., Chicago I!. Phone: Superior 4550 (Advisory member] 

Exhibiting: Full line of SVE projectors, films and accessories 

In charge of exhibit: M. R. Guthrie, Jr. Other personnel: Marie Witham 
Burt J. Kleerup, W. E. Johnson, R. M. Griffin, Bruce Younker 


Sound Engineering Laboratories Booth 88 
1217 Madison Ave., Toledo 2, Ohio Phone: Ad. 4052 

Exhibiting:’Record players and Megacall 

In charge of exhibit: George H. Eash. Other personnel: Bernard A. Cousino 


Technical Devices Corporation Booth 78 

Beaufort and Eagle Rock Aves., Roseland, N. J. 

Exhibiting: Fodeco 8mm projector, 16mm projector, viewers, slide files, reel 
chests. In charge of exhibit: Herman Wittrock 

Other personnel: H.-T. Jobes, J. D. Cassidy 


Telequiz Corporation Booth 91 
4350 North Pulaski Rd., Chicago Phone: Mulberry 4100 

Exhibiting: Telequiz. In charge of exhibit: Larry Blustein 

Other personnel: Joseph E. Beck, Leonard Sheehan 


Three Dimension Sales Company Booth 5 
4555 West Addison St., Chicago 41. (Advisory member] 
Phone: Mulberry 1870 

Exhibiting: Slide and filmstrip projectors; stereoscopic viewers 

In charge of exhibit: W. V. Hoffman. Other personnel: R. V. Brost, H. A. 


Bohm 
United World Films, Inc. Booth 89 
445 Park Ave., New York 22. (Advisory member) 


Exhibiting: Educational, church and entertainment films. Universal-Interna- 
tional and J. Arthur Rank Releases 
In charge of exhibit: W. F. Kruse. Other personnel: Murray Goodman, Al 


Myles, W. H. Eyles (Continued or Page 41) | 
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Our heroine is in a tough spot again. 
Ever since the first ‘flickers’ were filmed, 
this little gal has been getting in front 
of locomotives, falling from skyscrapers, 
teetering on the brink of eternity. And 
ever since 1927 her perilous flights have 
been filmed for the Saturday serials with 
the aid of Mole-Richardson lighting 
equipment. During those 21 years, the 
Academy of Motion Picture Arts and 
Sciences have awarded five 

“Oscars” to Mole-Richardson 

Company for outstanding 
achievements in the field of 
photographic lighting. 

The CINELITE this 1000 

watt incandescent flood provides 

ideal basic light. Weighing only 27 pounds, it 
can be quickly disassembled into three easy-to- 
handle components: cord and socket, folding 


stand and reflector dome. It’s perfect for “loca- 
tion” jobs or heavy duty studio work. 











4*MOLIGHTING’‘ EQUIPMENT 


Midget Spot *« Baby Solarspot * Junior Solarspot *« Senior Solarspot 
Cinelite + Single Side Lamp + Double Side Lamp *« Duvarc 
Molarc Type 90 * Molarc Type 170 *« Molarc Type 450 


SEE THESE LIGHTS AT YOUR DEALER OR WRITE FOR CATALOGUE 


MOLE-RICHARDSON CO. 


937 NORTH SYCAMORE + HOLLYWOOD 38, CALIFORNIA 


Photographie Lighting Equipment Since 1987 











ORDER THE AUDIO-VISUAL PROJECTIONIST'S HANDBOOK 


% New copies of the Audio-Visual entations—are now available at 
Projectionist's Handbook, lavishly only $1.00 per copy, postpaid. 
illustrated with two-color graphic Write Business Screen, 812 North 
diagrams and detailed lessons on Dearborn, Chicago 10. Discount 
how to conduct good visual pres- allowed on quantity order. 









































New Features of Da-Lite’s Picture King 
line of large tripod screens are noted 
in this photo-diagram. 


Da-Lite Picture King Screen Line 

Provides New Features for Industry 
@Da-Lire ScREEN COMPANY'S new 
Picture King line of large port 
able tripods is being billed as the 
company’s industrial, 
and market 
demands for a large-sized projec- 


answer to 
school institutional 
tion screen that is truly portable. 
Da-Lite 
problem ol 


engineers have met the 


maximum strength 
ind minimum weight by construct 
ing stand and tripod legs of hard 
ened aluminum. Picture 
King in the line (sized 72x96”) 
weighs only 35 pounds. 

Other features announced for 
the new Picture King “40th Anni- 
versary Model” include concealed 
gooseneck, tenite slat collar, alu 
minum equalizing slat saddle, red 
tenite control knobs, slat locks, 
and critical leveler. Each item in 
the line will be housed in a blue 
hammerloid 


I argest 


case with gravity 
opening legs, formed handle, and 
the Da-Lite “Hi-Lo’’—a four- 


height adjustment mechanism. 
The Picture King will be man 
ufactured in seven sizes, ranging 
from 45” x 60” to 72” x 96”, and 
priced from $48.75 to $95.00. 


Each size will be available with 
either beaded white mat sur- 
face. For further details and de- 


write Da-Lite 


Pulaski Rd., 


scriptive literature 
Screen Co., 2711 N., 
Chicago 29, Ill. 


Aluminum Film Shipping Cases 

@ Gateway Productions, Inc., San 
Francisco, been showing a 
new line of aluminum film ship- 
ping cases. They will be displayed 
at the NAvep trade in Chi 
cago this month. 


have 


show 


40 














NEW 


PRODUCTS FOR THE AUDIO AND VISUAL FIELD 





Ansco’s Electronic Color Analyzer 


@ An electronic color analyzer, 
designed initially for color photog- 
raphy, but adaptable to scores of 
uses in other fields, has just been 
announced by the ANsco DIvIsION 
of GENERAL ANILINE & FiLmM Corp. 
It will be marketed as the ANsco 
CoLtor DENSITOMETER, Move 12. 

The device has the appearance 
of an over-sized record player with 
the movable arm containing an 
electron-multiplier phototube pro- 
viding a high degree of sensitivity. 
It is slightly longer than the orig- 
inal Ansco densitometers designed 
solely for black-and-white photog- 
raphy. Ansco physicist MONROE H. 
SWEET, earlier 
models, is largely responsible for 
the development of the new Mod- 
el 12. He has been at work on the 
device 1943 when the 


inventor of the 


since com- 


An 
Entirely New 
PROJECTOR 
Not Just A 
“New Model" 


THEA TRE-IN-A-SUITCASE 


The New Under 31 |b.““Bantam” 
Gives You BIG Projector Features Plus 
Many New Exclusive DeVry Refinements 


* Brilliant, Flickerless Pictures 

* Amazingly Life-Like Sound 

* 2000 ft. Film Capacity 

* 750-1000 Watt Illumination 

* Light Out-Put Exceeds 200 Lumens 
* Sound and Silent Projection 

* Fast Motor-Driven Rewinding 

* Coated Projection Lens 

* Coated Condenser Lens 

* Automatic Loop Setter 

* Rotating Sound Drum 

* Prefocused Exciter Lamp 

* Simplest Film Threading 

* Instant, Positive Tilting 

* Precision Built of Quality Materials 
* Absolute Film Protection 

* Motor Driven Forced-Air Cooling 
* Operation on Either AC or DC 











ONLY FROM DeVay 
de you get Neem projector: designed ond belt by the |) 
came ofhmen whos liam squpment n med fe pro 
Gem the “pees dew” ie the World) few testes 


pany’s initial production of color 
film for the armed forces prompt- 
ed the need of a super-sensitive 
color densitometer. 

According to Dr. HERMAN 
Hoeruin, Ansco’s chief physicist, 
the present Model 12 provides for 
accurate measurement of color 
densities at single wave lengths 
(blue, green, red) as well as black- 
and-white densities of transmis- 
sion as low as one part in a mil- 
lion. It employs a new patented 
logarithmic circuit. 

“This, combined with the new 
clectron-multiplier — phototube” 
Dr. Hoerlin said, “makes the de- 
vice a precise direct-reading pho- 
tometer of extremely high sensi- 
tivity. The novel circuit designed 
by Ansco provides such sensitivity 
that only one microlumen is re- 








© Single Case “Ban- 
@ tam” with built-in 
@ inch ALNICO 5 
permanent magnet 
speaker, is readily 
@ detachable for 
@ Placement at 
screen as desired. 


Dual Case “Ban- 
tam" projector and 
amplifier in one 
case. 8” ALNICO 5 
permanent magnet 
speaker in separate 
matched case. 
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Your new DeVay “Bantam” has adequate illumination (750- 
1000 Wast) for projecting brilliant pictures in auditoriums. 


RY CORPORATION BS-E7 7 
ARMITAGE AV., CHICAGO 14, ILL. | 
Please give us full particulars on the new DiVey “Bantam” | 
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Asove: Monroe H. Sweet (left) demon- 
strates his new Ansco Color Densitome- 


ter to Allan Williford, vice-president, 
and Dr. Herman Hoerlin (right) Ansco’s 
chief physicist. 





quired to produce a full scale 
reading on the large and uniform- 
ly calibrated scale. It also permits 
the use of extremely small aper- 
tures, such as are used for micro- 
densitometry, and also provides 
the sensitivity required to measure 
color densities up to 3.0 and high- 
er with the standard 3mm aper- 
ture plate. Sharp cutting filters 
transmitting at 436 millimicrons, 
at 546 and at 644 millimicrons, 
are housed in the measuring arm. 
Black-and-white densities up to 
6.0 can be measured merely by 
rotating the filter selector knob.” 

The instrument is claimed to 
be accurate to approximately 0.02 
over the entire density range; with 
desired stability secured by the 
use of a dynode voltage feed back 
circuit, Since illumination 
has no effect on its operation, sub- 
dued light conditions are not re- 
quired. 

As part of its own research 
work, Ansco has been using the 
Model 12 for several years to bal- 
ance emulsions in its film-making 
plant and emulsion laboratories. 
ALLAN WILLIFORD, Ansco general 
manager, states that the new densi- 
tometer can be used to measure 
or match colors in textiles, paints, 
or dyes, in addition to its applica- 
tions in photography. This fea- 
ture as applied to liquid color 
analysis, is expected to play an im- 
portant part in cancer research on 
the basis of recent studies which 
indicate color changes occur in a 
patient’s blood during progres- 
sion of the disease. Older color 
reading devices havé been used in 
some of these studies, but com- 
pany officials claim the Ansco 
Densitometer is the first commer- 
cial instrument of its kind to cov- 
er all these fields in addition to 
photography. 


room 


@ A new Sound Slidefilm Guide 
prepared by the Editors of Bust- 
NESS SCREEN lists nearly 500 ready- 
made sound slidefilms. 
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National Audio-Visual Convention Exhibitors | 


Universal Seoscope Corporation Booth 94 | 
1709 Northwest |6th, Oklahoma City, Okla. 

Exhibiting: Seoscope. In charge of exhibit: C. C. Ring 

Other personnel: Louis Ring 


Vaporate Company Booth 56 | 
446 West 43rd St., New York 18. Phone: Bryant 9-8676 

Exhibiting: Film protective treatment to prolong the life of film 

In charge of exhibit: Lucile H. Fleck. Other personnel: S. H. Bunchez 


C. J. VerHalen Jr. Publishing Company Booth 23 | 
6060 Sunset Blvd., Hollywood 28, Cal. Phone: Gr. 5149 | 
Exhibiting: Film World, Church Films, |6mm Industry Directory, School | 
Films, Business and Telefilms 

In charge of exhibit: C. J. VerHalen, Jr. Other personnel: Syd Cassyd | 
| 

| 


Victor Animatograph Corporation, 

Div. of Curtiss-Wright Corporation Booths 39 & 40 
Davenport, lowa Phone: 7-9101 (Advisory member) 
Exhibiting: Victor sound projectors and cameras, Sonomaster record player 

and FM Tuner. In charge of exhibit: Kalman Spelletich 
Other personnel: L. V. Burrows, A. J. McClelland, Walter Vance, Bill Gillum, | 


Eldon Imhoff | 
Viewlex, Inc. Booths 32 & 33 | 
35-01 Queens Blvd., Long Island City |, N. Y. (Advisory member) 


Phone: Stillwell 4-2565 
Exhibiting: Slidefilm and slide projectors, automatic and manual 
In charge of exhibit: Ben Peirez. Other personnel: Louis A. Peirez 


Viking Pictures Corporation Booth 28 

115 East Huron St., Chicago 11. Phone: Superior 4454 (Advisory member] 

Exhibiting: Motion pictures from the new series "The World School of 
Adventure”. In charge of exhibit: S.C. Richardson 

Other personnel: John K. Edmunds 


Vocational Guidance Films, Inc. Booth 6 
215 East Third St., Des Moines 9, lowa Phone: 7-3907 (Advisory member) 
Exhibiting: Educational films and filmstrips 

In charge of exhibit: Carl F. Mahnke 


Webster-Chicago Corporation Booth 27 

5610 Bloomingdale Rd., Chicago 39. Phone: Tuxedo 8500 

Exhibiting: Wire recorders and accessories, record players, nylon needles 
and amplifiers. In charge of exhibit: Norman C. Owen 


Webster Electric Company Booth 7 
1900 Clark St., Racine, Wis. Phone: Jackson 6776 (Advisory member) 
Exhibiting: Webster Electric tape recorder 

In charge of exhibit: Donald S$. Cummings 


Wilcox-Gay Corporation Booth 57 











ARRA 
INC. 


NEW YORK 
CHICAGO 


HOLLYWOOD 








Paver», 





Charlotte, Mich. Phone: 485 (Advisory member) 
Exhibiting: Portable models of Recordio, including the new Tape Recordio, 
Recordio Discs, Recordiopoint cutting and playback needles. 


In charge of exhibit: G. E. Murphy. Other personnel: Max Norman, Willis | 


Wilcox 


Young America Films Booth 10 
18 East 41st St., New York 17. Phone: Lexington 2-4111 (Advisory member} 
Exhibiting: Films, filmstrips, 2x2 and Viewlex projectors 


| 


/, 





[MALABAR AR RED DE DD OS 





rece oe eae ovens. 








In charge of exhibit: T. C. Morehouse, Jr. Other personnel: Godfrey Elliott, | 


Fred Powney 








Wecant makeall the EQUIPMENT BLUE BOOK 


*% The most complete guide to 
I ' pe TITLES all existing audio-visual projec- 


tion equipment produced in the 


60 WE 4 make the beat past 10 years is now available. 
THE KNIGHT STUDIO | Order your Blue Book from Busi- 


Type Titles for Motion Picture ness Screen at only $5.00 per 
and Slidetilm Producers 


tpaid. 
341 EAST OHIO STREET - CHICAGO 11 copy. postpaid 
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Sponsors Favor Commercial Film Spots 


e NOTES AND COMMENT FROM THE VIDEO FIELD ¢ 


RENDS IN TELEVISION, 
at times veering away from 
films, have swerved sharply 
back toward more extensive use 
of sight-sound media for both net- 
work and local telecasts. Recent 
surveys have shown a marked in 
crease in film spot production in 
all parts of the country. 
@ When 
Company's key 
Wyz-tv, New York, goes on the 
10) it will 
commitments 


American Broadcasting 
video station, 
air (Tues., August 
have 
totaling more than half a million 
According to Murray B, 


commercial 


dollars. 
Grabhorn, Asc’s vice-pres, in 


charge of owned and operated 


stations, nearly 25 sponsors have 


already signed for programs o1 
commercial spots, most of the lat 
ter to be filmed. Included in the 
sponsor list are such blue-chips as 
Colgate-Palmolive-Peet; Brown & 
Williamson (Kools, Life, and 
Raleigh Cigarettes) ; Continental 
Baking Co.; Esso (Standard Oil 
Co.) ; Phillip Morris; and Eastern 
Airlines. 
Tele Makes History in Reverse 
@ If motion pictures really did 
kill vaudeville in the 
there’s a element of poetic justice 
in the news that vaudeville is com 
ing back with a bang—on televi 
sion via films. 

Vidasonic Enterprises, N e w 
York, is releasing a video film fea- 


‘twenties, 


turing a cast of former vaudeville 
headliners, (among them Monica 
Moore and Cass Franklin) which 
will be syndicated to television 
stations, The production was 
filmed at Studios in 
Manhattan. 

In the Midwest, Film Studios of 
Chicago has announced the re 
lease of a series of video shorts 


Fotosound 


made from old prints of the once 
famed “Spanuth’s Original Vod- 
A-Vil Movies”. H. A. Spanuth, 
originator of the series, shot films 
of more than 500 headline acts 
back in 1918-19, and released them 
to the old “nickel” theatres of the 
time, Thanks to the expert care 
he has lavished on the negatives 
of these prints, the big name acts 
of thirty-and-more years ago will 
play to bigger audiences than ever 
before, via television. 

Through Film Studios of Chi- 
Spanuth is 


cago, 


reissuing the 
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series in shorts containing three or 
four acts. Appropriate music is 
being added on sound tracks, ra- 
dio’s Allen Prescott is providing 


narration, and lo! 


nostalgic 
the top talent of grandma's day 
lives again, Like the 


films, the Spanuth series will be 


Vidasonic 


syndicated to video networks and 
independent stations throughout 
the country. 

Toledo Station in NBC Net 

@ Wspp-tv, Toledo, Ohio, owned 
and operated by Fort Industries 
Co., is Nsc’s latest addition to its 
rapidly expanding Midwest tele- 
vision network, Fort execs signed 
with Nec late last month on a 
contract covering both intercon- 


nected and _ non-interconnected 


LESLIE 


PRODUCTIONS, 


video afhliation, NBC’s own sta- 
tions in Cleveland and Chicago, 
both slated for September | debut, 
are the next scheduled links. 


Although the Toledo affiliate 
has been in full commercial opera- 
tion since July 21, it will carry 
only non-interconnected network 
programs until September 20, 
when connecting circuits to Chi- 
cago will be available, Linkage 
between Toledo and New York is 
expected by the first of the year. 

Nsc’s Midwest network is being 
aligned with Wwnso, Chicago, as 
the focal point. Network owned 
stations, or afhliates, in Colum- 
bus, Dayton, Detroit, Milwaukee, 
and St. Louis are already on the 
air, with Chicago and Cleveland 
following on September |. Accord- 
ing to Nc officials, all these cities 
will be interconnected through to 
Buffalo by October. 


Connections to New York from 
Chiacgo are “anticipated” but 
without formal confirmation as 
this issue goes to press. 


ROUSH 


INC. 


119 W. 57th St., New York 19, N. Y. 








Mr. Charles Elms, former Pro- 
duction Manager of Vocafilm 
Corp., has joined our staff and 
will head our greatly expanded 


Sound Slide Film department. 








LESLIE M. 


ROUSH JULES K. SINDIC 
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CARTOON ANIMATION featuring “Briggs’ 
Pigs” was produced by Fred Amster 
studio, using new minimized animation 
principle. First films are currently tele 
vising over Washington, D. C. video out 
let, were planned by Al Holt and Court 
land D. Ferguson Advertising Agency. 


Films in Television 


@ San Francisco's first television 
broadcast, an experimental ven- 
ture, was recorded for history on 
film by Photo & Sound Produc- 
tions, commercial producers in the 
Golden Gate city. The telecast 
was carried on a high frequency 
channel over station W6XB], op- 
erated on an experimental license 
by Television-California. The lat- 
ter company’s application for a 
commercial outlet is pending be- 
fore the Fcc, 

Originating in studios atop the 
St, Francis Hotel, the initial tele- 
cast was received in the Starlight 
Room of the Sir Frances Drake. 
Filming was done on the studio 
set as the show was being televised 
rather than from a monitoring 
tube. 

Program included a marionette 
show, a cartoon in action by War- 
ren Goodrich of “Animal Crack- 
ers” fame, a video equipment dem- 
onstration by General Electric, 
and several variety acts. 

* * . 
@ More than 350 separate draw- 
ings were used in preparing a film 
which is being used by Chicago's 
WGN-TV as an animated station 
identification. The picture was 
produced by BLAIR WALLISER, 
WGN 
now in New York making films 


former production chief, 
for television. 

The action in these daily tele- 
casts pictures the Chicago Trib- 
une’s famous tower with a rotat- 
ing globe in the background. Sur- 
mounting a wave pattern, the sta- 
tion call letters flash out alternate- 
ly black and white. 

The animation film is intended 
to replace the usual static station 
identification since the directors 
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of Wen-tv have established a pol- 
icy of attempting to keep action 
on the video screen as much as 
possible. 


7 * * 


@ One-minute films are being 
used by United Air Lines over 
Wess-tv in New York, 
Weks in Chicago, and KTLa in 
Los Angeles, The spot campaign 
will run for a total of 13 weeks 
and was placed by N. W. Ayer & 
Son. Los Angeles’ shows run five 
times a week, whereas the New 
York and Chicago ones run three 
times and two times a week re- 
spectively. 


stations 


* * * 


@ The Delaware Park Race and 
Steeplechase Association heralded 
the opening of its 1948 racing sea- 
son with two specially-prepared 
five-minute films shown through 
the facilities of 
WFIL-TV. 

The pictures showed actual rac- 
ing scenes made at the track last 
year, and included panoramic 
shots of the entire Delaware track. 


Philadelphia’s 





PRECISION 


OPTICAL PRINTING 


Complete Optical Printing Service 
by expert technicians with years of 
Major Studio Experience. 


COLOR -B&W 16mm - 35mm 
BLOW-UPS REDUCTIONS 


@ 35mm Ansco Color theatre prints 
from 16mm Kodachrome. 

@ Kodachrome Printing Masters 

complete with all special Optical 

Effects, and corrections. 

35mm blow-up work prints from 

16mm originals. 

Special printer for handling old 

and shrunken film. 

Television film service. 

Separation negatives for any 

color process. 

Our Optical Printer can solve many of 

your editorial and photographic problems, 

by the use of such mediums as frame se- 


quence alteration, optical zooms, quality 
and color correction, blow-ups, etc. 


FILMEFFECTS «ot Hollywood 


1153 N. Highland Avenue, 
Hollywood 38, California 


Equipped with the Academy-Award-winning 
ACME-DUNN 35-16 Optical Printer 





John Clemens 





Clever Sampling Promotion Is 


Used by Pathescope Co., N. Y. 











* The Pathescope Company of 
America, New York, producers of 
television commericals for Bal- 
lantine Beer, Old Gold Cigarettes, 
RCA Victor and Ford 
may be soon plagued with re- 
quests for new free Fords if it con- 
tinues to follow through with its 
latest promotion. 


Service, 


Recently the Company began 
delivery of actual samples of the 
products which Pathe- 
scope Television commercials are 
built. Handlettered envelopes 
bearing the question, “Who 
Makes the Ballantine Beer Tele- 
vision Commercials?’ were taped 
around quarts of Ballantine's best 
and delivered by messengers on a 
hot, humid day to television exec- 
utives of leading New York agen- 


cies. 


around 


The answer, of course, was 
contained in the inclosed letter. 

Telephone calls, letters and in- 
quiries resulted, and Pathescope 
decided to repeat the performance. 
Two later flat forties of 
Old Gold Cigarettes were substi- 


weeks 


tuted for beer and the question 
changed to suit the product, For 
the second time the idea clicked 
and the Company has decided to 
repeat again with promotion on 
RCA Victor and Ford Service tele- 
vision commercials. 

Agency men are now awaiting 
with interest both the promotions 
and the “samples”. . . several hav- 
ing already forwarded careful 
shipping and installation instruc- 
tions for their new Ford conver- 
tibles and big-screen RCA tele- 
vision Consoles. 

Pathescope is non-committal as 
to the 
take, 


Pathescope staff, however, have 


form the 
Several 


“samples” will 
members of the 
been seen at the toy automobile 
counters at various Five-and-Tens 
around town. 


@ A new Television Section will 
appear in the September issue of 
BUSINESS SCREEN. 


- Erwin Harwood 


National Cine Equipment 


20 West 22nd St., New York 10 
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Slidefilm 
Motion 


raaack: 





Discuss your sales and mer- 


chandising problems with Ray 


Ballard, V. P. in charge of our 


film division. 


FRANK LEWIS, 


1725 N. Wells St. 


INC. 


Dylon Zelg- mel 40) 


CHICAGO 














Safer, More Brilliant Projection 


and 2 x 2 (35mm.) Color and B & W Slides 
@ Built-in Motor-Driven Forced Air Cooling 
®@ Takes 300 as well as 200 or 100 Watt Lamp 
® Anastigmat Projection Lens @ Sharp Focusing 
@ Exclusive GoldE Self-Rewind Design 


@ Easily Adjustable for either Horizontal 
or Vertical Pictures @ Instant Framing 


® Manumatic Slide Carrier—stacks in sequence 
@ Rugged @ Stable @ Portable @ Light Weight 


@ Projects Single and Double Frame Filmstrip r 
® Substantial Carrying Case—Lift-up Cover | 
Write for Filmatic Bulletin No. 452 | 


. | 
GoldE Manufacturing Co. | 
1220-B W. Madison St., Chicago 7, U.S.A. | 











TRIPLE PURPOSE 


FILMATIC 


Skide and Filmstrip . 
PROJECTOR 


NU-MANUMATIC 
SLIDE PROJECTOR 


@ Blower-Cooled. Designed for 
2x2 slides. Readily converted 
for filmstrip at any future time 
by securing GoldE Filmatic 
Head. Write for Bulletins 451 
ond 463. 














INDUSTRY 


BOWMAN FILMS 


INCORPORATED 


360 N. MICHIGAN AVE. « CHICAGO 


We Solved the 
BELL PROBLEM 
Eleven Years Ago 


Nothing to get out of order. 
No increased weight. 

No increased cost. 

For small and large machines. 
Perfect synchronizatiton. 

No jerk or noise. 

No reduced playing time. 








- slide-film programs without 
bell or mechanical signal are in use 
every day and users report perfect re- 
sults. 


Write us for this interesting story. 


0. J. McClure Talking Pictures 


Manufacturers of the Picturephone 
1115! WEST WASHINGTON BLVD. 
Chicago 7, Illinois 
Telephone Canal 4914 





RUBBER LENDS A HAND 


(CONTINUED FROM PAGE TWENTY-SEVEN) 
the 24 locations where the filming was done, 
who invited in their friends and neighbors 
for these parties. The picture also has been 
shown to management groups of the compa- 
nies whose farm machinery and equipment is 
pictured, who are the company’s original 
equipment customers for rubber products. 

A number of these firms requested and re- 
ceived prints for exhibition before their own 
The Farm 


Journal and Pathfinder magazines have a num- 


organizations and fer other uses. 


ber of prints which are being regularly exhib- 
ited by them, and the same is true of the Co- 
operative, Grange, League, Federation, Ex- 
change and other organizations in the Farm 
field. 

Ihe picture also was shown at the annual 
convention of the Association of National Ad- 
vertisers in Atlantic. City last fall, and before 
a large number of state conventions of farm 
Pathfinder Magazine 
sponsored its showing at the National Farm 
Show in Chicago last fall. 


equipment dealers. 


One of the most recent showings was before 
several hundred Department of Agriculture 
employees in Washington, D. C. Included in 
that Charles Dana 
executive and other 
Farm Film Foundation. 


Sennett, 
the 
As a result the pic- 


audience was 


director officials of 
ture was approved for showing through all 
outlets to which the Foundation recommends 
commercial movies. It was the 20th such film 
approval granted out of a total of more than 
600 films screened. 
Rubber Lends 


coverage in foreign lands where the company’s 


1 Hand is also getting wide 


international sales organization is making ef- 
fective use of it, 

len prints are being used regularly by the 
Canadian Company while others are being 
used in Holland, Sweden and other European 
countries, in Cuba and a number of Central 
and South American Nations. This distribu- 
tion is expected to increase greatly. 


, 


Have you seen... 


4-H LOOKS 
FORWARD 


Produced by 

















Sam Orleans 


AND ASSOCIATES, INC 

















Memphis & Knoxville 






















Successful 
TRAINING FILMS 


Require 
— Specialized Writing Knowledge 


— Specialized Production Experience 
for proof that 
DEPICTO FILM 


gets results, check with: 


Johns-Manville Corp. 
Singer Sewing Machine Co. 
Lily-Tulip Cup Corp. 
E. R. Squibb & Sons 
The New Haven R. R. 
Nedick’s Inc. 
Empire Crafts Corp. 
Robert Reis & Co. 
Gregg Publishing Co. 
Remington Rand Inc. 
National Coal Association 
Westinghouse Radio 


245 West 55th Street 
New York 19, N. Y. 




















FAMOUS VICTOR MODEL 40-B! 
16mm Sound on Film PROJECTORS: 


' 
Thoroughly Recondi-8 
tioned. Complete —8 
Ready to Run. 


@ Powerful 
AMPLIFIER 


@ Heavy Duty 
12” SPEAKER 


@ Microphone- 
Phonograph 
INPUT 


@ Silent-Sound 
SPEEDS 
i+ Forward & Reverse * Takes 1000 
yWatt Lamp * Safety Film Trips $18 850 
§ WE SPECIALIZE in Serving Roadshowmen — Film 
Rentals & Sales — Equipment Sales. TRADES AC- 
CEPTED. Send For Lists. 


IMOGULL’S 


Leese eseseessesssssssssss= 


68 W. 48th St. (Dept. “AL”) # 
New York 19, N. Y. 7 











Position Wanted 
Art Director with 20 years experience in 
layout, industrial illustration, animation, 
technical retouching for slide films, and top 
flight titles. Has served on teaching faculty 
in one of the larger art schools. Conducted 
own studio for the past four years. Age 42, 
married, salary $9,000 per year minimum. 


Address Box 500 
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* The men and women who work 
for the Burlington Mills Corpora- 
tion turn their hands to many dif- 
ferent types of labor. There are 
knitting machine workers, yarn 
spinners, weave room workers, 
cloth dyers; there are truck driv- 
ers, stockroom keepers, secretaries, 
salesmen. Is there any community 
of interest amongst these persons 
who go to work in plants or offices 
separated by thousands of miles? 

Films for Industry, Inc., in 
team with the personnel depart- 
ment of the Burlington organiza- 
tion, have completed a film, The 
Fabric of Our Lives, in 16mm col- 
or and the purpose olf 
which is to show employees the 


sound, 


inter-relationship of one upon the 
other for a prosperous, secure life, 

Che film endeavors to picture 
the entire Burlington Mills struc- 


KODACHROME 


Slide and Filmstrip Duplicating 





* FILMSTRIP PRINTING MASTERS 
*® 2x2 TO 2x2. 


* REDUCTIONS FROM SHEET FILM 
KODACHROME 8x!0 OR SMALLER 
TO 2x2. 


For Quality Prices and Full 
Particulars Write or 


Call CUmberland 31666 


MAYFIELD LABORATORY 


2822 WEST VALLEY BLVD. ALHAMBRA, CALIF. 


PEERLESS 


the original vacuum 
vaporating film treatment . . 
prolongs service life of prints 














In the post 14 years Peerless 
Film Treatment has protected 
millions of reels of film—35mm., 
lémm. and 8mm.—ond ali types 
of color. No other film treat- 
ment has been so widely used. No 
other film treatment offers such 
positive protection against dam- 
age from projection, handling, 
dirt, oil, climatic changes, etc. 


IMPORTANT! Peerless Film Treat- 
ment is no longer offered through 
Vaporate Company. Everything is 
being handled by Peerless directly 
or through its laboratory instal- 
lations. Lower prices and Peerless 
personalized service are now in 


effect. 
* 


Send for our new Folder — 
**20 Questions on Film Protection 


PEERLESS FILM PROCESSING CORP 
Office: 165 W. 46th St.. New York 19, N.Y 
Processing Plant: 130 W. 46th St..N.Y.19 
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Burlington Mills Shows Employee Story 


ture, so that each worker will 
know how he fits in, and how the 
cloth on which he works is han- 
died in subsequent steps, in other 
plants or offices. 

One relationship, the film ex- 
plains, which exists between all 
members of the company is the 
care they give the fabric during 
the stage when it is in their charge. 
The quality of finished goods 
measures how highly people will 
regard Burlington’s trademark. 
On the company’s reputation de- 
And 
means better wages, steadier jobs 
for all. 

The diversity in the products 
the company makes, including 
hosiery, upholstery fabrics, knit 
and spun rayons, ribbons and oth- 
er goods, adds strength to the en- 
tire Bur-Mil structure, for, being 
prepared to make many types of 


pends its sales. more sales 


goods, the company is better able 
to meet the changing demands of 
the market, and so keep its em- 
ployees busy making things that 
are selling well, 

Other functions can be perform- 
ed better by Burlington than if 
each of the mills were under sep- 
arate management. Its status 
makes possible the maintenance 
ol a large and complete selling or- 
ganization in New York, staffed 
by the best in advertising and sell- 
ing skills. 

Centralized strength spreads its 
strength to each of the plants, and 
down to the individual worker, 
by keeping abreast of develop- 
ments in rayons and new materi- 
als, thus preserving the Burling- 
ton standing. 

Spencer Love, J. C. Cowan, Jr., 
mm Ke 
the top executive posts, are 
brought and 
the the 
operation of the company, is 


Hufhines, Jr., who occupy 
before the camera, 
role of management in 
stated 

Phe closing of the picture reit- 
that 
many workers, situated at widely 


erates the opening note 


scattered points, are, by their ef- 
forts and contribution to the 
whole, adding to the welfare of 
one another. 


PROJECTOR FOR SALE 
PG-201 l6mm RCA _ sound 
motion picture projector for 
sale. In excellent condition, 
practically new. $295.00. 

KOTTCAMP & YOUNG 

111 W. Washington St. 
Chicago 2, III. 
Phone FRAnklin 4650 
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Packaged 





definition 
+ 


VUTLCe. 








findler G \s 


LEVARO «tL 


2201 BEVERLY BOU 


PROJECTION ADVERTISING 
EDUCATION © TRAINING 


Translucent Screens @ Projectors 





BODDE PATENTED TRANSLUCENT SCREENS 


Plastic seamless translucent screen of unexcelled quality of 


flat field and wide angle viewing. Custom built 
to your requirements. 

AUTOMATIC 3%"x4" SLIDE PROJECTORS 
Chain belt accommodates 24 slides. Raycoted optics com 
bined with precision adjustments f 


or maximum use of fight 


COMPLETE INDIVIDUALIZED SLIDE SERVICE 


Write for Details 
PROJECTED TELEVISION SCREENS 


sdverse 


The WBodde a Compan Y 


9130 Exposition Drive - Los Angeles 34, Cal. 


Spindler & Sauppe now offer the 
new 25th ANNIVERSARY 2x2 slide projector 


for those who need larger, more brilliant images. 
Advertisers, lodges, lecturers and schools will wel- 
come this versatile projection equipment 
slide changing and remote control can be added 
with the famous 
pact 
1000-watt illumination; 3” to 
changing condensers; powerful, new design channel- 
cooling 


Automatic 


“SELECTROSLIDE” unit. The com- 
25th ANNIVERSARY model features 200 to 
12” lenses without 
slides; 


system for and 


quiet, 


lamp, condensers 
efficient operation. 
Write for descriptive literature. 


) aufipee 


WManupactarers og 
SELECTROSLIDE AUTOMATIC 
PROJECTION EQUIPMENT 


OS ANGELES CALIFORNIA 
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EASTERN STATES 


* CONNECTICUT ° 
Audio-Visual Corp., 53 Allyn St., 
Hartford. 
Pix Film Service, 34 E. 
Ave., Greenwich. 
Eastern Film Libraries, 148 Grand 
Street, Waterbury 5, 


Putnam 


* DISTRICT OF COLUMBIA ° 

Jam Handy Organization, Inc., 
Transportation Bldg., Washing 
ton 6. 

Paul L. Brand & Son, 2153 K St., 
Washington 7. 

The Film Center, 915 
N.W., Washington. 


12th St. 


* MAINE + 
D. K. Hammett, Inc., 620 Congress 
St., Portland 3. 


* MARYLAND - 

Collins Motion Picture Service, 
50214 & 506 St. Paul St., Balti 
more 2; also 4 Race St., Cam 
bridge. 

Folkemer Photo Service, 927 Pop 
lar Grove, Baltimore 16. 

Kunz Motion Picture Service, 
432 N. Calvert St., Baltimore 2. 

Robert L. Davis, P. O. Box 572, 
Cumberland. 

Stark Films, 537 N. 
Baltimore 1. 

Howard E. Thompson, Box 204, 
Mt. Airy. 

* MASSACHUSETTS + 

Audio-Visual Corp., 116 Newbury 
St., Boston 16. 

Ideal Pictures, 40 Melrose St., Bos- 
ton 16. 

Jarrell-Ash Company, 165 New- 
bury St., Boston 16. 

South End Film Library, 56 Val- 
lonia Ter., Fall River. 

Massachusetts Motion Picture 
Service, 132 Central Ave., Lynn. 

Stanley-Winthrops, Inc., 90 Wash- 
ington St., Quincy 69. 

Bailey Film Service, 711 Main St., 
Worcester 8. 

* NEW HAMPSHIRE - 

A. H. Rice and Company, 78 W. 

Central St., Manchester. 
* NEW JERSEY - 

Art Zeiller, 155 Washington St., 
Newark 2. 

Slidecraft Co., South Orange, N. J. 

* NEW YORK - 

Wilber Visual Service, 119 State 
St., Albany. Also 28 Genesee St., 
New Berlin, New York. 

Allen St., 


Howard St., 


Buchan Pictures, 79 
Buffalo. 


Community Movie Circuit of 
Western New York, 1285 Bailey 
Ave., Buffalo 6. 

Charles J. Giegerich, 42-20 Kis- 
sena Blvd., Flushing. 

Association Films, 347 
Ave., New York 17. 

(Y.M.C.A. 
reau) 


Madison 


Motion Picture Bu- 


Brandon Films, Inc., 1600 Broad- 
way, New York 19. 

Catholic Movies, 220 W. 42nd St., 
New York. 

Comprehensive Service Co., 245 
W. 55th St., New York 19. 

Crawford & Immig, Inc., 265 W. 
l4th St., New York City II. 

Institutional Cinema Service, Inc., 
1560 Broadway, New York 19. 

Otto Marbach, 630 9th Ave., New 
York. 

Mogul Bros., Inc., 68 W. 48th St., 
New York City. 

Nu-Art Films, Inc., 145 W. 45th 
St.. New York 19. 

S. O. S. Cinema Supply Corp., 449 
W. 42nd St., New York 18, 
Specialized Sound Products Co., 
551 Fifth Ave., New York 17. 
United Specialists, Inc., Pawling. 
The Jam Handy Organization, 

Inc., 1775 Broadway, New York 
Duncan, James E., Inc. Motion 
Picture Service, 65 Monroe 

Ave., Rochester 7. 
Morris Distributing Co., Inc., 412 
S. Clinton St., Syracuse 2. 
Visual Sciences, 599BS Suffern. 
Bertram Willoughby Pictures, 
Inc., Suite 600, 1600 Broadway, 
New York. 


« PENNSYLVANIA + 

J. P. Lilley & Son, 277 Boas St., 
Harrisburg. 

Harry M. Reed, P. O. Box No. 
147, Lancaster. 

Kunz Motion Picture Service, 
1319 Vine St., Philadelphia 7. 
1905 Sanderson Ave, Scranton 9 

Lippincott Pictures, Inc., 4729 
Ludlow St., Philadelphia 39. 

Jam Handy Organization, Inc., 
917 Liberty Ave., Pittsburgh 22. 

Clem Williams Films, 311 Mar- 
ket Street, Pittsburgh 22. 

L. C. Vath, Visual Education Sup- 
plies, Sharpsville. 


* RHODE ISLAND + 
United Camera Exchange, Inc., 
607 Westminster St., Provi- 
dence 3. 


A NATIONAL DIRECTORY OF VISUAL EDUCATION DEALERS 


Westcott, Slade & Balcom Co., 
95-99 Empire St., Providence 3. 


* WEST VIRGINIA + 

J. G. Haley, P. O. Box 703, 
Charleston 23. 

Pavis, Inc., 416 W. Washington 
St., Phone 35-515, Box 6095, 
Station A, Charleston 2. 

United Specialties, 816 W. Vir- 
ginia St., Charleston 2. 

Theatre Service & Supply Co., 
Phone 24043, Box 1389 Hunt- 
ington. 


SOUTHERN STATES 


* ALABAMA + 
Wilfred Naylor, 1907 Fifth Ave., 
No., Birmingham 1. 
Stevens Pictures, Inc., 526 20th 
St., N., YMCA Bldg., Birming- 
ham. 


Jos. Gardberg, 705 Dauphin St., 
Mobile 16. 


« FLORIDA - 

Florida School Book Depository, 
700 E. Union St., P. O. Box 36, 
Station G, Jacksonville 7, 

Norman Laboratories & Studio, 
Arlington Suburb, Jacksonville. 

Orben Pictures, 1137 Miramar 
Ave., Jacksonville 7. 

Ideal Pictures Co., 1348 N. Miami 
Ave., Miami 36. 

Bowstead’s Camera Shop, 1039 
N. Orange Ave., Orlando. 
Southern Photo and News, 608 
FE. LaFayette St., Tampa. 


* GEORGIA - 
Calhoun Company, 101 Marietta 
St., Atlanta 3. 
Ideal Pictures Corp. of Georgia, 
52 Auburn Ave., N. E., Atlanta. 


Stevens Pictures, Inc., 101 Walton 
St., N. W., Atlanta 3. 


* KENTUCKY - 
Hadden 16mm Film & Projection 
Service, 423 W. Liberty, Louis- 
ville 2. 
Ideal Pictures, 423 W. Liberty 
St., Louisville 2. 
National Film Service, 422 W. 
Breckenridge, Louisville, 
* LOUISIANA + 
Stanley Projection, Company, 
211% Murray St., Alexandria. 
Jasper Ewing & Sons, 725 Poydras 
St., New Orleans 12. 

Southern Pictures Company, 1024 
Bienville St., New Orleans. 
Stirling Movie & Photo Co., 1052 

Florida St., Baton Rouge 85, La. 






Ideal Pictures Co., 826 Barrone 
St., New Orleans 13. 

Delta Visual Service, Inc. 815 
Poydras St., New Orleans 13. 


* MISSISSIPPI - 
Herschel Smith Company, 119 
Roach St., Jackson 110. 
Jasper Ewing & Sons, 227 S. State 
St., Jackson 2. 
* NORTH CAROLINA - 


National Film Service, 14-20 
Glenwood Ave., Raleigh. 


* SOUTH CAROLINA «+ 
Calhoun Company, 111014 Tay- 
lor St., Columbia 6. 
Palmetto Pictures, Inc., 719 Sa- 
luda Ave.—At Five Points, Col- 
umbia 11. 


* TENNESSEE - 

Sam Orleans and Associates, Inc., 
211 W. Cumberland Ave., 
Knoxville 15. 

Frank L. Rouser Co., Inc., P. O. 
Box 2107, Knoxville 11, 

Tennessee Visual Education Serv- 
ice, P. O. Box 361, Journal 
Bldg., Knoxville. 

Ideal Pictures Corp., 18 S. 3rd 
St., Memphis 3. 

Mid-South Training Film Service, 
166 Monroe Ave., Memphis 3. 

Southern Visual Films, 687 Shrine 
Bldg., Memphis. 

Tennessee Visual Education Serv- 
ice, Maxwell House Office Bldg., 
Nashville. 

* VIRGINIA - 

Capitol Film & Radio Co., Inc., 
19 W. Main St., Richmond 20. 

Walker C. Cottrell, Jr., 408-10 
E. Main St., Richmond 19. 

Ideal Pictures, 219 E, Main St., 
Richmond 19. 

National Film Service, 
Main St., Richmond. 

Presbyterian Committee of Publi- 
cation, 8 N. Sixth St., Rich- 
mond 9, 


MIDWESTERN STATES 


* ARKANSAS - 
Democrat Printing and Litho- 
graphing Co., Little Rock. 
Grimm-Blacklock Cp., 719 Main 

St., Little Rock. 


* ILLINOIS - 
American Film Registry, 28 E. 
Jackson, Chicago 4—HAR 2691 
Father Hubbard Educational 
Films, 6651 N. Clark Street, 
Chicago 26. 
Ideal Pictures Corp., 28 E, 8th 
St., Chicago 5. 
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Industrial Cinema Service, 121 
W. Wacker Drive, Chicago 1. 

Jam Handy Organization, Inc., 
230 N. Michigan Ave, Chicago | 

McHenry Films, 537 S. Dearborn, 
Chicago 5. 

Midwest Visual Equipment Co., 
6961 N. Clark St., Chicago 26. 

Swank Motion Pictures, 614 N. 

, Skinker Blvd., St. Louis 5, Mo. 

Association Films (Y.M.C.A. Mo- 
tion Picture Bureau), 19 S, La 
Salle St., Chicago 3. 

Visual Research Company, 30 N. 
Dearborn St., Chicago 2. 

« INDIANA - 


Ideal Pictures, 1214 Pennsyl- 
vania St., Indianapolis 2. 

Indiana Visual Aids Co., Inc., 726 
N. Illinois St., Indianapolis 6. 

Burke’s Motion Picture Co., 434 





Lincoln Way West, South 
Bend 5. 
* IOWA + 


Pratt Sound Film Service, 805 
Third Ave., S.E., Cedar Rapids. 

Ryan Visual Aids Service, 409-11 
Harrison St., Davenport. 

General Pictures Productions, 
621 Sixth Ave., Des Moines 9. 


} * KANSAS-MISSOURI + 

Kansas City Sound Service (Ideal 
Picture Corp.) 1402 Locust St., 
Kansas City 6, Mo. 

Select Motion Pictures, 1326-A 
Oak St., Kansas City 6, Mo.° 
Erker Bros. Optical Co., 610 Olive 

St., St. Louis 1. 
Swank Motion Pictures, 614 N. 
Skinker Blvd., St. Louis 5. 
Pictosound Movie Service, 4010 
Lindell Blvd., St. Louis 8. 


* MICHIGAN - 


Cosmopolitan Films, 3248 Gratiot 
Ave., Detroit 7. 

Engleman Visual Education Serv- 
ice, 4754-56 Woodward Ave., 
Detroit 1. 

Jam Handy Organization, Inc., 
2821 E. Grand Blvd., Detroit 11. 

Capital Film Service, 224 Abbott 
Road, East Lansing, Michigan. 

Locke Film Library, 120 W. Lov- 
ell St., Kalamazoo 8. 


* MINNESOTA - 


Ideal Pictures, 301 W. Lake St., 
Minneapolis 8. 

Midwest Audio-Visual Company, 
1504 Hennepin Ave., Minne- 
apolis 3. 

National Camera Exchange, 86 S. 





Sixth St., New Farmers Me- 
chanics Bank Bldg., Minne- 
apolis 2. 
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* NEBRASKA + 


Church Film Service, 2595 Man- 
derson St., Omaha 11. 


* OHIO - 

Lockard Visual Education Serv- 
ice, 922 Roslyn Ave., Akron 2. 

Ralph V. Haile & Associates, 
Walnut St., Cincinnati. 

Manse Film Library, 2514 Clifton 
Ave., Cincinnati 19. 

Academy Film Service Inc., 2300 
Payne Ave., Cleveland 14, 

Fryan Film Service, 3228 Euclid 
Ave., Cleveland 15. 

Sunray Films, Inc., 2108 Payne 
Ave., Cleveland 14. 

Jam Handy Organization, Inc., 
310 Talbott Building, Dayton 2. 

Twyman Films, Inc., 29 Central 
Ave., Dayton 1. 

James B. Upp Motion Picture 
Service, 750 Broadway, Lorain. 

M. H. Martin Company, 50 
Charles Ave., S. E., Massillon. 

Cousino Visual Education Serv- 
ice, Inc., 1221 Madison Ave., 
Toledo 2. 

Gross Photo Mart, Inc., 524 Mad- 
ison, Toledo 4. 


Thompson Radio and Camera 
Supplies, 135 S. 6th St., Zanes- 
ville. 


* WISCONSIN - 

R. H. Flath Company, 2410 N. 
3d St., Milwaukee 12. 

Gallagher Film Service, Green 
Bay. Also 639 N. 7th St., Mil- 
waukee 3. 

Meuer Photoart House, Wm. J. 
Meuer, 411 State St., Madison 3, 

Wisconsin Sound Equipment Co., 
Inc., 628 W. North Ave., Mil- 
waukee 12. 


WESTERN STATES 


* CALIFORNIA + 


Donald J. Clausonthue, 1829 N. 
Craig Ave., Altadena. 

Donald Reed Motion Picture 
Service, 8737 Wilshire Blvd., 
Beverly Hills. 

Camera Craft, 6764 Lexington 
Ave., Hollywood 38. 

Coast Visual Education Co., 6058 
Sunset Blvd., Hollywood 28. 
Hollywood Camera Exchange, 
1600 N. Cahuenga Blvd., Holly- 

wood 28. 

Ideal Pictures Corp., 2408 W. 7th 
St., Los Angeles 5. 

Jam Handy Organization, Inc., 
7016 Hollywood Blvd., Los An- 
geles 28, 
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Ralke Company, 829 S. Flower 
St., Los Angeles 14. 

Screen Adettes, Inc., 8479 Melrose 
Ave., Los Angeles 46. 

Carroll W. Rice Co., 424 - 40th St., 
Oakland 9. 

Association Films (Y.M.C.A. Mo- 
tion Picture Bureau) , 351 Turk 
St., San Francisco 2. 

Hirsch & Kaye, 239 Grant Ave., 
San Francisco 8. 

Screen Adettes, Inc., Sixty-Eight 
Post Bldg., 68 Post St. San 
Francisco 4. 

C. R. Skinner Manufacturing Co., 
292-294 ‘Turk St, San Francisco 2 

Shadow Arts Studio, Wickenden 
Bldg., P. O. Box 471, San Luis 
Obispo. 


* COLORADO - 


Ideal Pictures Corp., 714 18th St., 
Denver 2. 

Home Movie Sales Agency, 28 E. 
Ninth Ave., Denver 3. 


* OKLAHOMA - 


Vaseco, 2301 Classen, Oklahoma 
City 6. 

H. O. Davis, 522 N. Broadway, 
Oklahoma City 2. 

Kirkpatrick, Inc., 1634 S. Boston 
Ave., Tulsa 5, 


* OREGON - 


Cine-Craft Co., 1111 S. W. Stark 
St., Portland 5. 

Ideal Pictures Corp., 915 S. W. 
10th Ave., Portland 5. 

Moore’s Motion Picture Service, 
306-310 S. W. Ninth Ave., Port- 
land 5, 

Screen Adettes, Inc., 611 N. Tilla- 
mook St., Portland 12. 


¢ TEXAS - 


Association Films (Y.M.C.A. Mo- 
tion Picture Bureau), 1700 Pat- 
terson Ave., Dallas 1. 

Audio Video, Inc., 4000 Ross Ave., 
Dallas 1; 1702 Austin Ave., 
Houstin, 

George H. Mitchell Co., 712 N. 
Haskell, Dallas 1. 

Ideal Pictures, Inc., 2024 Main 
St., Dallas 1. 


There’s An Audio-Visual Specialist in Your Town! 


Visual Education, Inc., 12th at 
Lamar, Austin; Also, 2010 N. 
Field St., Dallas 1; 3905 S. Main 
St., Houston 4, 

Capitol Photo Supplies, 2428 
Guadalupe St., Phone 8-5717, 
Austin. 


* UTAH - 
Deseret Book Company, 44 E. So. 
Temple St., Salt Lake City 10. 
Ideal Pictures, #10 Post Office 
Place, Salt Lake City 1. 
* WASHINGTON - 
Rarig Motion Picture Co., 5514 
University Way, Seattle 5. 
Rarig Motion Picture Co., East 
1511 Third Ave., Spokane. 
« HAWAII «+ 
Ideal Pictures, 1370 S. Beretania 
St., Honolulu, T, H. 
Motion Picture Enterprises, 655 
Kapiolani Blvd., Honolulu, 
T. H. 


General Films Limited 
Head Office: 
Regina, Sask., 1534 Thirteenth 


Ave. 

Branches: 

Edmonton, Alta., 10022 102nd 
Street 

Montreal, Quebec, 1396 St. 


Catherine St, West. 
Moncton, N. B., 212 Lutz St. 
Foronto, Ont., 156 King Street 

West. 
Vancouver, B. C., 

Georgia St. 


535 West 


Winnipeg, Man., 810 Confed- 
eration Life Bldg. 
St. John’s, Nfld., 445 Water St, 
Radio-Cinema, 5011 Verdun Ave., 
Montreal, Quebec. 


FOREIGN 


Distribuidora Filmica Venezolana, 
De 16MM., S.A., Apartado 706 
Caracas, Venezuela, S.A. 


- —— $$$ <_< 


* Contact the specializing dealers listed in these pages 


sales and maintenance and for your film needs. 


for dependable projection service, projector and accessory | 
' 


Many of the dealers listed carry stock libraries of train- 
ing, informational and recreational films for your pro- 


grams. They are also qualified to service projection equip- 
ment for maintenance and repair. For address of dealers 
in towns not listed here write: The National Directory of 


Visual Education Dealers, 812 No. Dearborn Street, Chi- 


cago 10, Illinois, 
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§.0.8. SPECIALS of the MONTH 


Nuemade Automatic 
Film Cleaning Machine 


— Does full 1000’ reel 
in 8 minutes, rewound 
perfectly dry, cleaned 
and polished. Totally 
enclosed steel housing, 
sealed motor. Quantity 
limited. 


Worth $330 
Brand New $159:50 


Art Reeves Type 35mm Sound-On-Film 
Recorder with oi! damped rotary stabilizer; foot- 
age counter; 220 volt, 3 phase, 60 cycle syn- 
chronous motor; new RCA licensed Modulite dual 
lateral variable area galvanometer and extra re- 
cording lamps. Frequency range 50 to 10,000 
cycles. Rebuilt like new..............$1995 


ADDED SPECIALS FROM OUR $250,000 STOCK 








W. E. & Simplex Preview Mags, Worth $750 $395.00 
Auricon Single System Compl. outfit worth $2500 1695.00 
Bardwell McAlister 5000W Spots on stands, new 199.50 
Heavy Duty Mike Boom 17’6” extension, new 375.00 
Laco Hollywood 2000 watt fresnel spots 79.50 
Arriflex 35mm Camera, 4 lenses, complete 895.00 
W. E. 35mm Sound Moviola, 3 way. 795.00 
Neumade 35mm film racks 76” high, new 39.50 


Askania 35mm Studio Camera with synchronous motor 795.00 


EVERYTHING FOR STUDIO, CUTTING ROOM 
AND LABORATORY — Lights, Mikes, Booms, Dol- 
lies, Lenses, Background Process, Moviolas, etc. 
Send for Catalog Sturelab-7 — Thousands of good 


$.0.8. CINEMA SUPPLY CORP. 


Occupying entire building 
Dept. BS. 602 West 52nd St., New York 19 














35MM CINE LENS — Available on 15 
day trial. Satisfaction guaranteed. Some 
wonderful values from our tremendous lens 
stocks. 


FOR EYEMO CAMERAS—LENSKOTED 
—FOCUSING MOUNTS 
1" F4.5 Bell & Howell Wide Angle 


(Fixed Focus) — $ 74.50 

1" F2,3 Kinar Wide Angle — 99.50 
2" FI.5 Dallmeyer — 199.50 
2" F2 Schneider Xenon — 119.50 
3" F2.3 Bausch & Lomb Baltar — 179.50 
5" F2.3 Astro Pan Tachar — 343.75 
6" F4.5 Taylor Hobson Cooke — 125.00 
10" F4.5 Bell & Howell Eymar — 205.00 
14" F5.5 Schneider Tele-Xenar — 165.00 
400° 35MM Magazines for Eyemo — 69.50 


Exceptional Stock of Rebuilt Eyemo Cameras— 
Write for details. 


FOR DEVRY CAMERAS—LENSKOTED— 
FOCUSING MOUNTS 
1" F4.5 Bell & Howell Wide Angle — 
2" Fi.9 Ultrastigmat — 


$ 74.50 
69.50 


FOR MITCHELL CAMERAS LENSKOTED 
2" FI.5 Hugo Meyer Primoplan 


Focusing Mount — $199.50 
3" FI.9 Hugo Meyer Primoplan 

Focusing Mount — 199.50 
18" F5.6 Telephoto-Focusing Mount — 162.50 


Stocks constantly changing. Write for complete 
listings and free catalog. Address inquiries to, 


Mr. B. Smith, 


Burke & James, Inc. 
321 So. Wabash, Chicago, Illinois 




















Cleveland Film Festival 


( CONTINUED FROM PAGE EIGHT ) 
Cleveland Illuminating Co.’s Best Location in 
the Nation, General Electric’s Clean Waters, 
Standard Oil’s Ohio and Jts Mineral Resourc- 
es, Greyhound’s Shortest Way Home, Ohio 
Bell Telephone’s Rehearsal, and U.S. Steel's 
Steel, Man’s Servant. 

Also shown in the first part of the program 
were various labor-management motion pic- 
tures which included U.S. Steel’s A Fair Day’s 
Pay for a Fair Day’s Work, Standard Oil’s 
Manageering, the U.S. Office of Education's 
Improving the Job and The Supervisor as a 
Leader, Allan H. Mogensen’s Snowball Con- 
ference and Screwy Foremen at the Screwball 
Machine Works, General Electric’s Take It 
Easy, the Library of Congress’ The Flow 
Process Chart, Ford Motor Co.’s Machinery 
Creates Employment, Teaching Film Custo- 
dian’s The Boss Didn't Say Good Morning, 
and N.A.M.’s Three To Be Served. 


SHow WipE RANGE OF INDUSTRIALS 


Shop and sales training films screened were 
Borden & Busse’s How To Win a Sales Argu- 
ment, How To Make a Sales Story Sell, and 
How To Remember Names and Faces; the 
U.S. Office of Education’s Mr. Stuart Answers 
the Questions, Supervising Women Workers, 
and Introducing the New Worker to His Job; 
Wilding Productions’ By Jupiter, and Ameri- 
can Steel & Wire’s Behind the Annual Report. 

Included under safety films shown were 
Boeing Aircraft’s Every Tenth Man, Standard 
Oil's Oil Fires, Jam Handy Organization's 
Factory Safety, the National Film Board of 
Canada’s Accidents Don’t Happen, General 
Electric's Voice of Safety, Sinclair Refining’s 
Miracle in Paradise Valley, Fisher Foods’ Time 
to Stop, and General Tire’s Safety for Sale. 

After the Dutch treat lunch, visitors to the 
Film Festival had their choice of groups of 
industrial, adult educational, children’s edu- 
cational, and religious motion pictures. 


ApuULT EDUCATION THEME IN PICTURES 


Films in the first classification were Dawn 
of Better Living, Westinghouse; Uses and 
Abuses of Twist Drills, Cleveland Twist Drill 
Co.; Telephone Courtesy, Ohio Bell Tele- 
phone; Autopsy of a Lost Sale, Borden & 
Busse; Jet Propulsion, General Motors, and 
Help Wanted, Johnson & Johnson. 

The adult educational pictures were A 
Criminal Is Born, Teaching Film Custodians; 
Radio Broadcasting Today, March of Time; 


Passport to Nowhere, RKO; Yosemite, Simnel- 


Messervey Inc.; Boundary Lines, International 
Film Foundation Inc.; Make Way for Youth, 
Association Films; Round Trip, 20th Century 


CINE KODAK SPECIALS 


16mm CAMERAS and $5 7 5 up 
Accessories 
Largest Assortment in East. 
Ask for Lists. Trades Accepted. 


New York 19, N. Y. 








| MOGULL’S 68 W. 48th St. 








Fund, and New Prisons, New Men, RKO. 


Children’s educational pictures that were 
screened included The Hare and Tortoise, 
Painting a Mural, and Animals of the Farm, 
Encyclopedia Britannica Films; Mother Goose 
Stories and The ABC of Puppet Making, 
Bailey Films Inc.; Seashore Oddities, Young 
America; Pudge, Children’s Productions; How 
To Add Fractions, Johnson Hunt Productions; 
Family Teamwork, Frith Films, and Conserva- 
tion Road, 20th Century Fox. 

Those who wanted to review religious films 
could see My Name is Han and Beyond Our 
Own, Protestant Film Commission; You and 
Your Family, Associated Press; 2,000 Years 
Ago—the Synagogue, United World Films, and 
Johnny Learns His Manners, Pictorial Films 
Co. 

First ANNUAL SHOW Is A SUCCESS 

All in all, the Cleveland Film Council's 
initial film festival was an overwhelming suc- 
cess, Representatives attended from points as 
far away as New York, Pennsylvania and Ken- 
tucky. Favorable comments flowed right and 
left on the clock like precision with which the 
festival was staged. Already the Council head- 
quarters is being bombarded with letters of 
congratulations asking for the formula of the 
Council’s success. ‘The answer is “there is no 
formula’’—all it takes is a group of committee 
chairmen with know-how and the will to work 
and work hard. 

Officers of the Cleveland Film Council are 
president: Charles Burris of the Telenews 
Theatre, vice president: Virginia M. Beard 
of the Cleveland Public Library, secretary: 
Samuel Davies of the Emerson Jr. High School, 
and treasurer: Earl Carpenter of the Escar 
Motion Picture Service. * 
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You’ve never seen slides 


so brilliantly projected! 


0 you show 2 x 2-inch slides in large 
D auditoriums to sizable groups? The 
new 1000-watt Kodaslide Projector, Master 
Model, is designed to do that job better 
than it has ever been done before. Your 
slides take on an unexpected sharpness and 
clarity ... you discover color and shadow 
detail you never dreamed was there. 

This superlative projection is effected by 
the use of more powerful lamps, finer, faster 
lenses, and Lumenizing (hard-coating) lens 
elements of the entire optical system. Lu- 
menizing gives you 40% more light. 


Sharp images in rooms only half dark 


This projector’s greater illumination snaps 
a brilliant picture on the screen even with 
normal room lighting—ideal for conferences, 
lectures, and classroom use. 


KODASLIDE PROJECTOR, MASTER MODEL 





and for your MOVIES... 
SOUND KODASCOPE. FS-10-N 
Projector—the only 16mm. sound 
projector with built-in Fidelity 
Tone Control. Choice of six fast 
f/1.6 Lumenized lenses. Micro- 
phone and phonograph jack for 
mixing in music, commentaries. See 
your Kodak dealer for full details 
and demonstration. Price with 
single speaker, $500; with twin 
speakers, $565. 

Prices subject to change without notice 


KODAK” IS A TRADE-MARK 


Brilliant showings in rooms of any size 
Choice of five superb Kodak Ektar and 
Kodak Ektanon projection lenses together 
with a variety of lamps enables you to adapt 
this projector to audiences of any size. 

New cooling system protects your slides. 
Quiet turbine-type fan forces cool air three 
ways—to the lamp, condenser system, and 
both sides of the slide. And a new type of 
heat-absorbing glass blocks 85 % of the heat 
from the transparency. 

Ask your Kodak dealer for a free booklet 
describing the Kodaslide Projector, Master 
Model, in detail. Visit his store, where he’ll 
be glad to give you a demonstration. Price, 
from $181 to $295, depending upon your 
choice of the five lenses available. 

EastMAN Kopak ComMPANy, 
Rocuester 4, N. Y. 








































Modern Transportation 


Thirty years of diversified experience 
has brought striking improvements in 
TT Ccrovebet (eit (= MMe) Mh tdesst-j ere) aibere MB (o(-le (tees 
particularly in terms of pictures. 

The transportation of ideas calls for 
power and speed and safe carriage 
from place to place and mind to mind. 
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National Directory 
of Safety Films 


1948-49 EDITION 


A comprehensive listing of 403 motion pictures and 
slidefilms, both sound and silent, for safety educa- 
tion within business and industry, on the farm, in 


homes and schools and on the streets and highways. 





Price Twenty-Five Cents 


PREPARED BY THE NATIONAL SAFETY COUNCIL 
IN COOPERATION WITH BUSINESS SCREEN MAGAZINE 





INDUSTRIAL SAFETY FILMS 
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Off-the Job 

Plant Design 
Protective Equipment .........ccses0s: 
Rehabilitation 

| ools sees 

Welding 

Women 


ROSE 6 6ccccdcevess ewes Peetu bee ei 
Cement & Quarry 
Chemical ............... 
Construction 

Eiectrical Equipment ............ccsccevcees 
Hospitals 

Lumbering . 

Mining .. 

Meat Packing cock 
Petroleum (Oil Wells) .. 
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Key to This Directory 


HOW TO READ FILM LISTINGS AND ABBREVIATIONS 


Classification of Listings: for handy reference all films are classified according to primary 
purposes, i.e. Industrial Safety, Traffic Safety, Home or Farm Safety, etc. These gen- 
eral groups are sub-divided according to specific industries and special interests such 
as falls, fire prevention, etc. 


Order of Individual Listings: titles of each production appear first in boldface type. 
For groups of titles produced as a series, the series tithe appears in boldface with 
individual units listed after the content description. In the alphabetical title index, 


all titles within a series are marked with an asterisk (*). See Page 53 


Type of production: i.e. 16mm silent motion, 16mm sound motion, 35mm sound slide, 
35mm silent filmstrip, appears in parentheses immediately after title. Titles available 
in both sound and silent versions or in both 35mm and 16mm are shown in this 
sequence. Be sure to specify exact type of production when ordering films. Sound 
motion pictures will not work on amateur-type silent equipment Sound slidefilms 
require slow-speed (33!4 rpm) turntable for accompanying transcription. Color is 
indicated when available; otherwise all subjects are in black and white. Length of 
program, in minutes required for showing, is listed after type of production. (Length 
of filmstrips is given in number of frames.) 


Terms of Availability: all films may be obtained on Loan, Rent or Purchase basis 
as indicated within each listing. Key numbers which follow these phrases refer to 
Source Listings on pages 49 to 53. “Loan” indicates that subject is available on a free 
loan basis, requiring only payment of shipping charges. No prices are given for Rent 
or Purchase sources because of fluctuating terms. Write directly to sources for up-to-date 
price information. 


Key to Source Numbers: all sources are indicated by key numbers—9-16, etc. Many 
subjects are available from a number of sources; write distributor in area nearest yeu. 
Numbers appearing after “Loan” refer to sources which distribute film only on a loan 
basis; numbers after “Rent” refer only to rental sources; numbers after “Purchase” only 
to sale outlets. If a single source distributes prints under one or more of these 
conditions, its key number appears after the proper terms. 


A Word of Caution: Arrangements for showing a film should not be completed until 
a confirmation of booking notice is received. Book your films as far in advance as 
possible to avoid last-minute delay. 


Be sure to specify type of equipment you have and order from source nearest you to 
expedite delivery. Return all borrowed films promptly. 


Editor’s Note: the content descriptions within this Directory are as objective as possible 
in order to provide essential facts on material contained without prejudice or favor. 
The listing of any film in this Directory does not constitute endorsement by the 
National Safety Council, Inc. or by the Editors of Business Screen Magazine. 


The Editors acknowledge possible omissions or unforeseen changes in terms, etc. within 


these pages. The National Safety Council would appreciate receiving word on new as 
well as existing safety films not listed. 
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GENERAL 


Accidents Don’t Happen Series (16mm 
sound motion) 
Rent—5, 39, 59, 64, 89, 123, 138. Pur 
chase—5, 59, 64, 89, 138. 
e A course in industrial safety practices 
designed for showings to supervisory as 
well as employee audiences. 
typical plant safety committee in action, 
and stresses the “common sense’’ approach 
to accident prevention. Two “danger 
fronts” are emphasized throughout—phy- 
sical hazards and human 
Titles: 
1. Organization (11 min) 2. Machines (8 
min) 3. Handling (5 min) 4. Falls (6 min) 
April Fool (35mm sound slide) 15 min. 
Loan, Rent, or Purchase—150. 
¢ Shows how the proper mental attitude 
can help industrial workers avoid both 
on-the-job and off-the-job accidents. 
Basic Shop Safety Kit (35mm filmstrips) 
Purchase—66. 


Covers a 


carelessness. 


¢ A kit of 8 discussional filmstrips covering 
the most important aspects of shop safety, 
including safe working habits and cloth- 
ing, training for shop emergencies, safety 
inspections, elementary first aid and con- 
trol of power machinery. 
Cause and Effect (35mm sound slide) 15 
min. 
Loan or Rent—150. Purchase—150. 
e Accidents at work and away from work, 
as well as many personal illnesses and 
troubles, are shown to be the result of 
controllable causes. 
Factory Safety 
min. 
Loan or Rent—40, 69, 151, 163, 165, 177, 
185. Purchase—66. 


(l6mm sound motion) 10 


e Picture of safety work in the average 
industrial plant and the methods of con- 
ducting a _ safety program. Illustrates 
planning and engineering for safety; safe- 
ty meetings; and the individual worker's 
own part in this work. 
4000 Years of Experience (16mm sound 

motion) 10 min. 

Rent—69. Purchase—136. 

¢ Suitable for showing to vocational and 
training classes and at industrial safety 
meetings. Shows the “hard way” of war 
front jobs in China, Italy and France in 


OF SAFETY FILMS 


Industrial Safety 


contrast with the “easy-right way” at 

home. 

How to Avoid Muscular Strains 
sound motion) 10 min. 


Purchase—23. 


(16mm 


¢ A discussion of the physiological causes 
of muscle strain and methods of prevent 
ing its occurrence. Live action and ani- 
mated drawings are used to demonstrate 
the lever action of bones and joints, and 
to show correct and incorrect application 
of leverage principles in body movements 
Invisible Red Ink 
20 min. 
Rent—90. 
e An appeal to business management to 
recognize the importance of a planned 
safety program, not only for humanitarian 
reasons, but from an actual dollars and 
cents standpoint. 
Learn and Live 
min. 
Rent—90. 
¢ Training film 


(35mm _ sound slide) 


Purchase—90. 


(35mm sound slide) 15 


Purchase—90. 
illustrating ten simple 
safety rules new industrial employees 
should observe. Also contains suggestions 
for experienced workers. Included is a 
conference leader's manual containing a 
student quiz and discussion material. Rec 
ord has two musical selections suitable 
for playing 
ings. 
Men Who Come Back 
tion) 24 min. Color. 


before and/or after meet 


(l6mm sound mo- 


Loan, Rent, or Purchase—99. 


¢ Deals with many of the hazards found 


Scene from “Factory Safety” (Col. 1) 








INDUSTRIAL SAFETY: 


Men Who Come Back: continued 


common to most industries such as ma 
chine guarding, point of operation guard 
material han 


ing, good housekeeping 


dling et 


No Accidents 
min 


Purchase—179 


l6mm sound motion) 10 


e Shows practical aspects of keeping 
floors and machines free of shavings and 
litter; type of clothing which is safe; care 
shoes 


of hair for women; comfortable 


goggles 
Partners in Production (16mm sound mo 
tion) 17 min 
Loan—| 
e An industrial safety film showing ac 
tual shop operations Lhe cooperation of 
every worker in the plant safety program 


is urged 


Prevention Is Better So5mm sound slide) 
10 min 
Purchase—107 
e¢ All-round study of methods employed 
Deals 
primarily with industrial injuries, but ap 


in preventing personal injuries 
plication is broad enough to fit’ many 


situations 

A Safe Day 
min 
Rent—10, 69 151 162 170. Pur 


chase—66 


l6mm sound motion) 10 


¢ Subject matter covers home, highway 


and industrial safety. Shows typical safe 


Scene in 


Invisible Red Ink” (page 5) 
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GENERAL INTEREST FILMS 


worker in his daily routine of driving 
working and in the home 


Safety Sleuth (l6mm sound motion) 10 
min. 
Rent—90. 
e An M-G-M Pete Smith short, which 
puts across a lesson on how accidents o« 
cur in industry and how the causes can 
be ferreted out and remedied by an alert 
safety enginect 


Save a Day (l6mm and 35mm sound mo 
tion) Il min 
Loan or rent (l6mm)—130, 1638. Pur 
chase (l6mm and 35mm)—129 
¢ Importance of health and safety in in 
dustry shown. Explains part of the work 
of the Industrial Hygiene Division of the 
National Institute of Health and the im 
portance of keeping men on the job du 
ing wartime. Several methods of remov 
ing health hazards in industry are de 
scribed. 


Stay On The Beam 
14 min. 


ymm sound slide) 
Purchase—35 
¢ Every plant has workers such as “Walter 
the-Worrier,” “Defeatist-Dan,’ “Outof 
Step-Steve,” “Harry-the-Hurrier “Bellig 
erent-Bert,” etc., who unconsciously sabo 
tage the war effort \ mental hygiene 
expert points out the absurdities in such 
attitudes, then discusses a few single hints 


for good morale good mental health. 


Think Safety—Live Safely (35mm sound 
slide) 15 min 
Loan or Rent—150. Purchase—150 
¢ Industrial safety film covering the chief 
causes of accidents as related to personal 
behavior 


Three Blind Mice 
5 min 


lOmim sound motion) 


Loan or rent—123, 163 
¢ An animated safety film—demonstrates 
the im; ortance of observing safety pre 


cautions in the factory 


Tomorrow’s Too Late (lGmm sound mo 


tion—35mm_ sound slide) 10 min 


Rent—137 
¢ Safety rules 


Purchase—136 
misuse of tools, care of 
colds and other important topics are con 


sidered. Drastic results of idle machines, 
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misuse and absenteeism during the war- 
time emergency are brought out. Also 
covers: proper food for health, safety 
rules, dermatitis, general mental adjust 
ment to changed conditions. 


We’re On The Spot (16mm sound or si 
lent motion) 10 min 

Rent (sound motion)—151. Purchase 

sound or silent motion)—136 
e An industrial safety film portraying com 
mon accident hazards found in all indus 
trial plants. Takes up proper use of tools 
and keeping tools in proper places, ma 
chine guards, checking work properly, use 
of goggles, correct working clothes, 
personal cleanliness, first aid. Includes 
demonstration of employer and worket 
responsibility, foreman and workman re 
lationship. 


CHEMICAL HAZARDS 


Carbon Monoxide, Unseen Danger (16mm 

silent motion) 12 min 
Rent—154. 

¢ Shows possibilities of asphyxiation 

caused by carbon monoxide gas, and rea 

sons for extreme care in operation of mo 

tors. Proper ventilation of rooms and 

safety suggestions. 


FALLS 


The Fall of Man (35mm sound slide) 15 
min 
Loan or Rent—150. Purchase—150. 
¢ Shows major causes of falls, both on and 
off the job, and some of the measures to 
be taken to prevent them 


No Laughing Matter (35mm sound slide) 
15 min. 
Rent—90. Purchase—90 
¢ Shows how falls can be prevented. Covers 
falls from ladders, scaffolds, trucks and 
trailers; falls resulting from slipping, trip 
ping, running, climbing on stock piles, 
and many others. Instructor's manual, 
containing a quiz and discussion material, 


Caution: The National Safety Council 
does not distribute all productions listed. 
For complete source address, check key 
numbers appearing after each film entry 
with the consecutively numbered list of 
sources appearing on the final pages of 
this directory. Where several sources are 
indicated, write distributor nearest you. 
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—— 
Scene from “Learn and Live” (page 5) 


is included. Record has musical selections 
suitable for playing before and/or afte1 


meetings. 


FIRE AND EXPLOSIONS 


Fire Prevention (16mm silent motion) 14 
min. 
Loan or rent—2, 162, 1635, 170, 184.) Pur 
chase—49 
¢ Deals with fire prevention in building 
construction; also makes appeal for fire 
prevention in the home. 


Fire Prevention And Other Precautions In 
Welding And Cutting (35mm_ film 
strip) 

Purchase—72 

e A successive, step-by-step account of ac 

cepted fire prevention and other safe prac 

tices in oxy-acetylene welding and cutting 

Student lesson books, as well as an in 


structor’s manual, included 


It’s “No Laughing Matter” to fall. 








INDUSTRIAL SAFETY: FIRE & EXPLOSIONS—Continued 





Scene from “The Fire Thief” (below) 


The Fire Thief (35mm sound slide) 20 
min. 
Rent—90. 
¢ Presentation of industry's great enemy— 


Purchase—90. 


fire—and what every employee can do to 


prevent it. Instructer’s manual included. 


Handle With Care (16mm sound motion) 
20 min. 
Loan or Rent—21, 34, 153, 154, 171. 
¢ Shows the stages of manufacture in a 
Canadian explosives plant; emphasizes the 
necessity for eternal vigilance; and _ illus- 
trates safety devices and rules 


How Fires Start In Industry (16mm sound 
motion) 30 min. Color. 
Loan—15. Purchase—15. 
e Illustrates various causes of industrial 
fires such as worn cords, poor connections, 
combustion sparks, careless use of open 
flames, etc. 


The Magic Carpet (16mm sound motion) 
11 min. 
Loan—l41 
¢ How to prevent slipping accidents and 
fire hazards in industry 


Modern Magic In Fire Protection (16mm 
sound motion) 30 min 
Loan—109 
¢ A technical approach to industrial fire 
prevention. Shows the operation of cer- 
tain types of sprinkler systems. 


Purchase—109. 


Waterfog—Master Of Fire (16mm sound 
motion) 37 min. Color 


Loan—109. Purchase—109. 
¢ Shows control of flammable liquid fires, 
by means of Waterfog. Explains principle 
and operation and shows tests made. 


Also see: Farm Safety—Fire 


FLAMMABLE LIQUIDS 


Control of Flammable Liquids (16mm si- 
lent motion) 18 min. 
Loan—104. 
¢ A fire prevention picture laying stress 
upon the “safety factors” found in flame 
arrester protected containers, vents and 
devices. Wrong and right methods of 
handling, storing and conserving all types 
of flammable liquids are shown. 


Fighting Petroleum Fires (l6mm_ silent 
motion) 35 min. Color. 
Loan—106. 
¢ Demonstrates all types of fire fighting to 
control and extinguish petroleum fires. 
Media used: CO,, CTC, combination gas 
and powder, steam, water, fog and spray 
nozzles. Demonstrates extinguishing of 
oilwell fires in field where no valves or 
other fire fighting chemicals can be used. 


Oil Fires, Prevention and Extinguishment 
(16mm sound motion) 40 min. 
Loan—I15. Purchase—115. 
¢ Film made to instruct employees of 
Standard Oil Co. of Calif: in the funda- 
mentals of fire protection. 


FOREMANSHIP 


Safety For Sale (35mm sound slide) 15 
min. 
Purchase—66. 
¢ Produced in Carnegie-Illinois Steel Corp. 
plants. Stresses foremen’s and supervisors’ 
responsibility in the safety program. 


Caution: The National Safety Council 
does not distribute all productions listed. 
For complete source address, check key 
numbers appearing after each film entry 
with the consecutively numbered list of 
sources appearing on the final pages of 
this directory. Where several sources are 
indicated, write distributor nearest you. 
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Safety In The Shop (16mm sound motion) 
12 min. 
Rent—16, 57, 
165, 174, 185. 

138. 


69, 101, 103, 123, 163, 
Purchase—28, 59, 103, 


¢ Dramatizes typical shop accidents and 
shows how poor supervision or inadequate 
training may be the real cause behind 
Emphasizes the super 
visor’s responsibility in teaching and main- 


these “accidents.” 
taining safe practices. 


Safety Management for Foremen Series 
(35mm sound slide) 20 min. each. 
Purchase—90. 


e A set of ten films, including text materi- 
al, which provides everything needed for 
conducting a series of 2-hour conferences 
covering industrial accident causes. Stress- 
cs responsibilities of management, fore- 
men and supervisors in providing and di- 
recting a well-organized safety program. 
Titles: 1. Follow The Leader. 2. Cause 
and Cure. 3. Guard Duty. 4. Safety Is 
In Order. 5. Brain Beats Brawn. 6. 
Right Dress. 7. Doctor’s Orders. 8. Prin- 
ciples and Interest. 9. Stop, Look and Lis 
ten. 10. Production With Safety. 


Safety Pays (35mm sound slide) 13 min. 
Purchase—35. 

¢ Typical foreman relates his own experi- 

ences in selling safety to his department. 

Rather old film, but might be suitable 

for use in supplementing a talk at fore 

men safety meeting. 


From: “Safety Management for Foremen” 
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INDUSTRIAL SAFETY: FOREMANSHIP — HOUSEKEEPING 


Supervisory Training in Safe Production 

(35mm sound slide) 15-22 min. ea. 
Rent—140. 

¢ A series of six films and discussion out- 


to 


lines. Designed for two purposes:. (a 
develop full responsibility for safety, and 
(b) to teach foremen and supervisors how 
to put safety across to employees working 
under them. Titles: 1. Off to the Right 
Start. 2. Let’s Face the Facts. 3. Do the 
Job Right. 4. There’s a Job to be Done 
5. One Step at a Time. 6. The Man Be 
hind the Machine. 





Y nua 


Scene in film “Keep It Clean” 


HOUSEKEEPING 
Disorderly Conduct (35mm _ sound slide) 
15 min. 
Loan, Rent or Purchase—150 
¢ Covers the principal factors in industrial 
housekeeping. Including a discussion of 
the personal factor in sanitation. 


Keep It Clean (35mm sound slide) 15 min. 
Rent or Purchase—90. 

¢ Summary of practical suggestions, by and 

for workers, on ways to keep industrial 

plants clean, orderly, healthful and safe 

Meeting guide is included, as well as two 

selections for before 


musical playing 


and/or after meetings. 


NOTE: Sound motion pictures (16mm) 
require sound projector. They will not 
run on silent projectors. Sound slidefilms 
(35mm filmstrip with transcription record) 
require 3314 rpm turntable and amplifier 


equipment. 


MACHINERY 


Grinding Wheel Safety (16mm sound mo 
tion) 20 min. Color 
Loan—96 
¢ Covers the principal causes of grinding 
wheel breakage and emphasizes need for 
proper guarding. Stresses care in selection 
of wheels, based on American Standard 
Safety Code for abrasive wheels 


Series 201: Power Press Guarding (16mm 
silent motion) Color. 15-18 min. 
Purchase—60. Rent—60. 
¢ Pictures on the job scenes, including ain 
guard, sweep guard, two-hand trip guard, 
fly wheel enclosure guarding, pull type 
of guard operations and others. 


Series 202: Point Of Operation Guarding 
(l6mm_ silent motion) 15-18 min. 
Color 

Purchase—60. Rent—60. 

¢ Actual on the job scenes showing vari 
ous types of die enclosure guards, foot 
pedal guards, special guards, metal shears, 
slipping hazards, guillotine paper cutter, 
metal band saw, enclosure guarding op 
erations, and others. 


Series 300: Safeguarding The Eyes (16mm 

silent motion) 15-18 min. Color 
Purchase—60. Rent—60 
¢ Deals with effective safe guarding of eyes 
and machines including many diflerent 
types of grinding operations showing the 
advantages of using illuminated shatter 
proof eye shields and illuminated magni 
fiers 


Safe Practices In Metalworking Engine 
Lathe 


Purchase—66 


(35mm sound slide) 


¢ Kit contains II slidefilms on the safe 
operation of the engine lathe, covering 
such topics as dressing safely, avoiding 
injury, Operation and control of the ma 
chine, turning tools, chucking work, set 
ting tools, mounting work and operations 
on the lathe. The material of each film is 
divided into teaching units or lessons 
reviews and discussion questions are in 
corporated with each lesson to assist the 
instructor in guiding group participation 
Lessons vary in time of presentation from 


» to 18 minutes depending upon the 


amount of time devoted to class discussion 
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Series 101: Woodworking Machine Guard- 
ing (16mm silent motion color) 15-18 
min. 

Rent or Purchase—60. 

e On the job scenes showing Swing and 

Straight Line Cut-Off Saw, Shaper, Joint- 

er, Circular Rip or Cross-cut table Saw 

operations. 


Woodworking Machinery (35mm _ sound 
slide) 17 min. 
Rent—90. 


¢ Shows hazards involved in the use of 


Purchase—90 
woodworking machinery and the safe 
practices which should be observed. In 
structor’s manual included 


Scene from “Woodworking Machinery” 





HEALTH & HYGIENE 


Capital Story 
min. 
Loan—130 
¢ Industrial hygiene chemists and labora 


l6mm sound motion) 20 
Purchase—129 


tory workers investigate and solve seri 
ous threat to workers’ health .. . from 
the series This Is America produced by 
the former Office of War Information 


The Cold Bug (35mm sound slide) 14 
min. 
Purchase—35 
¢ Explains to plant employees the dangers 
of neglecting even “a case of sniffles” 
which may lead to serious illness and fi 
nancial loss. 


AN ALPHABETICAL LIST OF TITLES 
APPEARS IN BACK OF DIRECTORY 


NATIONAL DIRECTORY 











INDUSTRIAL SAFETY: 


The Eyes and Their Care (l6mm sound 
or silent motion) 11 min. 
Loan or Rent (16mm sound motion) 
16, 49, 157, 163, 17la, 179. Purchase 
(l6mm sound motion, 35mm silent mo- 
tion, 35mm sound motion)—49. 
¢ Deals with the physiology and hygiene 
of the eye. Field of vision, night blind- 
ness, double vision, near-sightedness, far- 
sightedness, astigmatism, infections, re 
moval of foreign bodies, and methods 
of protecting the eyes are illustrated. 


Eyes On The Job (35mm sound slide) 20 
min. 
Purchase—19 
e Cartoon in rhyme _ features “Sammy 
Squint” who advocates need for better 
vision in industry as a direct aid to bet 
ter work, fewer accidents, less time lost 


and a better attitude toward the job 


Fifteen Minutes To Go 
slide) 15 min. 
Rent—90 


¢ Based on theme “keep small injuries 


35mm sound 
Purchase—90 
small” film siresses importance of immedi 


ate first aid for minor injuries 
tor’s manual included 


Instruc 


Series 100: First Aid (l6mm silent mo 
tion) 15-18 min. Color 

Rent—60 Purchase—60 

e Shows actual First Aid 


administered in First Aid 


lreatment as 
Rooms and 
Clinics, treatment of eyes, results of punch 

| 
press accidents, foot injuries and general 
first aid treatments. 


Food Keeps You Fit 
15 min 


35mm sound slide) 
Purchase—35 

e¢ “Accident Joe,” despite fact that his 

habits and home environments were splen 

did, seemed to be continually involved 

in accidents. Film gives nine reasons why 


proper selection of food is self-insurance 


Help Yourself Beat The Heat (l6mm 

sound motion) 12 min. Color. 
Loan—131. 

¢ An educational training film to aid in 

combating heat sickness in hot metal op 

erations of Carnegie-Illinois Steel Corpo 

ration. Stresses good health habits, proper 

diet and use of salt and dextrose 


OF SAFETY FILMS 


HEALTH 
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& HYGIENE—Continued 





Scene from “Fifteen Minutes to Go” 


Men In Danger (l6mm sound motion) 
19 min 
¢ Rent—34, 166 
e A film on the workers’ health and the 
social legislation affecting their safety 
It deals with serious types of industrial 
accidents and some of the major occupa 
tional diseases 


Health Problems 
sound motion) 42 min. Color 


Occupational (16mm 
Loan—76. 

e An industrial physician’s problems in 
educating management to take a greater 
interest in their employees’ health. Shows 
Brooklyn Industrial Health Committee's 
plan working in cooperation with man 
agement and the medical profession. Deals 
with some common industrial problems 
such as lead contamination, results of 
tuberculosis surveys, treatment of the com 
mon cold, routing for preemployment 
examinations, care of industrial dermato 
ses, treatment of traumatic cases and 
burns. Basic principles of aerosol therapy 
and its application to treatment of asth 
matics are illustrated. 


Take Care Of Yourself (35mm sound slide) 
16 min 
Purchase—35. 


¢ Dramatization of importance of com 


Caution: The National Safety Council 
does not distribute all productions listed 
For complete source address, check key 
numbers appearing after each film entry 
with the consecutively numbered list of 
sources appearing on the final pages of 
this directory. Where several sources ar¢ 
indicated, write distributor nearest you. 
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Take Care of Yourself: continued 
mon sense in health matters. An indus- 
trial physician and nurse explain to work- 
cr how to keep his health by observing 
simple rules on food, sleep, exercise, and 
recreation, mental attitudes, etc. 


Your First Defense (35mm _ sound slide) 
15 min. 

Purchase—150. Rent—150. Loan—150. 
¢ Discusses the skin as a shield or protec- 
tive covering for the body. Shows what 
care is necessary to avoid occupational 
dermatoses. 


MATERIALS HANDLING 
Giant Hands Of Industry (35mm _ sound 

slide) 15 min 

Purchase—90. Rent—90. 

¢ Illustrates approved hand signals, em 
phasizes care in selection of correct type 
hoisting gear, and covers other phases of 
safety in the operation of overhead cranes. 
Conference leader's manual containing 
quiz and discussion material is included. 


Man-Handled (35mm sound slide) 15 min. 
Loan or Rent—150. Purchase—150. 

¢ Points out that every man, woman, and 

child handles material daily and _ that 

many accidents are caused by unsafe 

handling. 


Safe Handling of Materials (35mm sound 
slide) 10 min 
Rent—90. Purchase—90. 
¢ Covers materials handling accident 
causes in industrial situations. Instruc 


Scene in “Giant Hands of Industry” 
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“Safe Handling of Materials” is shown 


tor’s manual included, which contains a 
quiz and discussion material; also musi- 
cal selections for playing before and/or 
after meetings. 
You And Your Tractor (35mm sound slide) 
15 min. 

Purchase—90. 
¢ Illustrates safe practices in the operation 
of industrial power trucks. Covers lift 
trucks, tugs, flatbeds and various special 
types. Manual included for use in con- 
ducting group discussion. 


OFF-THE-JOB 
Happy New Year (35mm sound slide) 15 
min. 
Loan or Rent—150. Purchase—150. 
¢ Illustrates a series of off-the-job accidents 
and then shows how they could have been 
prevented. 
Safe All Around (35mm sound slide) 18 
min. 
Rent—90. Purchase—90 
¢ A story of off-the-job safety dealing with 
hazards in and around the home. Haz- 
ards are analyzed and methods for their 
elimination suggested. 
Also see: Home Safety 


PLANT DESIGN 
Color Conditioning For Industry (16mm 
sound motion) 24 min. Color. 
Rent, Loan or Purchase—43. 
¢ Shows how correct use of color in the 
industrial plant improves seeing condi- 
tions, reduces accidents, and promotes 
better morale. 


NATIONAL 





DIRECTORY 

















INDUSTRIAL SAFETY: PROTECTIVE EQUIPMENT FILMS 


Let Us See (16mm sound motion) 20 min. 
Loan or Rent—58. Purchase—58. 

¢ Designed to accelerate the dissemination 

of information regarding the basic funda 

mentals of industrial lighting. 


PROTECTIVE EQUIPMENT 
The Air We Breathe (l6mm sound mo 
tion) 26 min. 
Loan—79. Purchase—79. 
¢ Tells the “why as well as the how” of 
respirator protection for the worker 
against dusts, gases and other air contam 
inants. Shows historical development of 
respirators and how they are tested in 
the laboratory. Demonstrates proper care, 
maintenance and use. 
The Eyes Have It (35mm sound slide) 
20 min. 
Purchase—91, 105. 
e A dramatic appeal for the use of goggles 
in industry. Their value and importance 
is demonstrated in case histories of eye 
accidents and how they could have been 
prevented. 
Let’s Use Our Heads And Save Our Feet 
(35mm sound slide) 20 min 
Rent—90. 
¢ Promotes the use of safety shoes. Stress 
es safety shoe construction; why it is 
important to wear them at work; the 
many foot hazards encountered in daily 
work; and the suffering and expense that 
follow foot injuries. 
My Eye Deal (35mm sound slide) 10 min. 
Color. 
Rent—90. Purchase—90 


¢ Color cartoon presenting a method of 


teaching employees the necessity for wear- 
ing goggles. 
Scene in slidefilm “My Eye Deal” 





OF SAFETY FILMS 


Right On The Nose (16mm sound motion) 
14 min. 
Loan—10. 
e Designed to help those in charge of safe 
ty, first aid, or health in factories to learn 
how to fit safety goggles and glasses to 
the individual. 
Sparks And Chips (35mm sound slide) 15 
min. Color. 
Purchase—22, 125 
¢ Deals with industrial safety, with em 
phasis on eye hazards and the necessity for 
the use of goggles 
Stop Silicosis (16mm sound motion) 10 
min. 
Loan or Rent—90, 156, 160, 163. 
¢ Illustrates the danger of silicosis and 
dust hazards in industrial plants. Gives 
detailed information on how to eliminate 
these hazards 
To Live In Darkness (16mm sound motion) 
13° min. 
Loan or Rent—103, 123, 160, 163, 172 
Purchase—28, 103. 
¢ A dramatic portrayal of three men who 
lost their eyesight through carelessness 


Under Cover (35mm sound slide) 15 min 
Purchase—150. Rent—150. Loan—150. 
¢ Illustrates the principal types of pro 
tective clothing and equipment and shows 
why it is necessary and profitable for the 
employee to use them 
Your Eyesight (16mm silent motion) 15 
min. Color. 
Rent—33. Purchase—33 
¢ Depicts the structure of the eye, com 
mon eye defects, and how they may be 
corrected, also various diseases which 
affect eyesight. Methods of protecting eyes 
in industry and preventing accidents are 
shown 


Your Future Is In Sight (35mm _ sound 
slide) 15 min. 

Rent—150. Loan—150. Purchase—150. 

¢ Explains how the eyes work and shows 


Caution: The National Safety Council 
does not distribute all productions listed. 
For complete source address, check key 
numbers appearing after each film entry 
with the consecutively numbered list of 
sources appearing on the final pages of 
this directory. Where several sources are 
indicated, write distributor nearest you. 
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Your Future is in Sight: continued 


why goggles should be worn wherever 
there is the slightest possibility of an eye 
hazard. Concludes with a sequence on 
“How it feels to be blind” given by a 
man who was temporarily blinded. 


INDUSTRIAL SAFETY: PROTECTIVE EQUIPMENT —Continued 


Your Richest Gift (l6mm sound mo- 
tion) 12 min. 
Loan—100. 
¢ Puts across the idea of an eye protec- 
tion program. Suitable for showing to 
supervisory personnel, as well as employee 
meetings. 


— FILMS ON REHABILITATION — 


Ability To Work (35mm _ sound slide) 
15 min 
Purchase, Rent or Loan—150 
¢ Shows that physical disability needn't 
bar anyone from a good job if he pro 
tects and uses his remaining abilities 
wisely. Illustrates the correct principles 
of selective job placement. 
Back To Normal (l6mm sound motion) 


16 min. 
Rent—16, 24, 34, 138, 157. Purchase 
24, 138. 


« Shows how many men, women and 
children who have lost one or both legs 
or arms are able to live a perfectly nor- 
mal life. The state accepts responsibility 
for war disabled, but final responsibility 
rests with community to accept and judge 
them, not by their disability, but by 
their abilities 

Diary Of A Sergeant (l6mm sound mo 

tion) 20 min 
Loan or Rent—16. 

¢ A real-life story of the rehabilitation of 
an American soldier who sacrificed both 
his hands for his country. Modern surgi 
cal skill and a wise psychological pro- 
gram give him a new chance for normal, 
happy living 

Employing Blind Workers In Industry 

(16mm sound motion) 17 min. 
Rent—163. Purchase—28, 138. 

¢ Shows blind workers performing com- 
plex operations on machines. Counselor 
is shown taking an inventory of what 
tasks the blind can handle, and then 
placing them in jobs suited to their abil- 
ities. 


Caution: The National Safety Council 
does not distribute all productions listed. 
For complete source address, check key 
numbers appearing after each film entry 
with the consecutively numbered list of 
sources appearing on the final pages of 
this directory. Where several sources are 
indicated, write distributor nearest you. 


14 


Employing Disabled Workers In Industry 
(16mm sound motion) 20 min. 
Loan or Rent—16, 163. Purchase—28, 
138. 
« Men and women with arms and hands 
missing are photographed at work in 
machine shops, carpentry, welding, watch- 
making, jewelry design, sewing, and office 
work. Shows how well they stack up in 
production, absenteeism, and accident 
rates with their normal co-workers 


Establishing Working Relations For The 
Disabled Worker (16mm sound mo 
tion) 14 min. 

Rent—163. Purchase—28, 138 

¢ Shows supervisor preparing a group 

of workers for arrival of a veteran who 

has lost a hand. 


Instructing Disabled Workers On The 
Job (16mm sound motion) 14 min. 
Purchase—28, 138. 
¢ A shop foreman who trains a_ one- 
handed man on a drill press is so skep 
tical of his ability that he undermines 
the man's morale and causes his failure. 
Realizing his mistake, he studies rehabili 
tation methods, takes on a more severely 
disabled man and turns him into a good 
worker. 


Instructing The Blind Worker On The 
Job (16mm sound motion) 17 min. 
Rent—163. Purchase—28, 138. 
¢ Shows method of teaching the blind 
to operate machines. 


Life Begins Again (l6mm sound mo- 
tion) 20 min. 

Rent—16, 24, 34, 163. Purchase—24. 
¢ Problem of bringing an injured work- 
er back to his old job is only half done 
when hospitalization and medical care 
are provided. Emphasizes that rehabilita- 
tion is both a mental and physical proc- 
ess. 
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No Help Wanted (16mm sound motion) 
18 min. (35mm motion) 10 
min. 

Loan (l6mm)—9, 73. 
¢ Documents progress of physically han- 
dicapped veterans of World War II from 


sound 


(35mm)—9. 


beginning of rehabilitation to resumption 
of normal activity in industrial civilian 
life. 

Out Of Bed Into Action 
motion) 30 min. 
Rent—16, 34, 38, 75, 138, 157, 163 

Purchase—138. 
¢ Deals with the fundamental principle 
in working with handicapped people: the 
necessity of taking the individual's mind 
off his infirmity and directing his atten 


(l6mm sound 


tion to getting well. 
Psychiatry In Action (16mm sound mo 
tion) 62 min. 
Rent—16, 24, 138, 154, 163. Pur 
chase—24, 138. 
e Story with 


to hospital and 


begins admission of pa 


tients methods of in 
vestigating each kind of case. Shows as 
pects of psychological 


work of 


testing, 
physical 


special 
treatments, rehabilita 


tation, occupational therapy, and ends 


with an account of post-hospital care 


after a patient is discharged. 
Return To 
tion) 19 min. 
Rent—24. Purchase—24. 
e A British Ministry of Labor film deal 
ing with one of the most urgent of all 


Action (l6mm sound mo 


postwar problems, the rehabilitation of 


the disabled. Disabled men and women 


Resettlement officers to 
skilled or 
with the 
Rehabilitation Centers, Residen 
tial Colleges and Governmental Training 


are helped by 


return to other useful em 


ployment cooperation of In 


dustrial 


Centers. 
Return To Life (l6mm sound motion— 
35mm sound motion) 40 min. 

Rent—22. 
¢ Progress made in modern war towards 
rehabilitation of wounded. 
Welcome Soldier (16mm sound motion) 
15 min. 
Rent—138, 163. 


e Touches every 


Purchase—138 
aspect of Canada’s vet 


erans rehabilitation program, including 


OF SAFETY FILMS 





INDUSTRIAL SAFETY: REHABILITATION FILMS—TOOLS 


discharge benefits, post-discharge voca 
tional training, the Veterans’ Land Act, 
local rehabilitation boards, Civil Service 
and other trade preferences for returned 
service men, medical and surgical treat 
ment, and vocational guidance for dis 
abled men. Discussion trailer attached 

Winning Against Odds 

motion) 12 min 
Rent—16, 29, 173. 


¢ Deals with employment of handicapped 


(l6mm sound 


Loan o1 


veterans in the Cater 
Film 
job scenes of such men, and shows how 
fitted to 


civilians and war 


pillar Tractor Co includes on-the 


they have succeeded in jobs 


their special abilities 


TOOLS 


For Safety’s Sake 
motion) 15 min. 


(l6mm or 35mm sound 

Loan or Rent (16mm)—69, 90, 101, 123. 
Purchase (35mm)—90. 

¢ Demonstrates how to use, inspect and 

Actual 

on-the-job scenes illustrate various operat 


care for portable power tools 
ing hazards and give specific instructions 
drills, 


electrical tools—all with complete safety 
Manual 


Helping Hands (Part 1) 
slide) 15 min 


for handling grinders, saws and 


included. 


(35mm sound 


Purchase, Rent or Loan—150 
¢ Common hand tool accidents and means 


of avoiding them. Covers hammers 


wrenches, pliers, chisels, files, screw 


drivers, and non-sparking tools. 


Scene in “For 


Safety's Sake” 








INDUSTRIAL SAFETY: 


Helping Hands (Part II) (35mm sound 
slide) 15 min. 
Rent, Purchase or Loan—150. 
¢ Safe use of shevels, crowbars, axes and 
hatchets, wood and hack saws, and drills. 
Helping Hands (Part III) 
slide) 15 min 
Purchase, Rent, or Loan—150 


(35mm sound 


¢ Safe use of portable power tools includ 
ing electric drills, saws, grinders, rotary 
scratch brushes, buffers, and polishers 

Safe In Hand (35mm sound slide) 20 

min 
Rent or Purchase—90 

¢ Covers small hand tools and shows the 
importance of using the proper tool for 
the specific job. Emphasizes safe main 
Note: 
‘Safe In Hand” consists of two filmstrips 


tenance and storage procedures 


and one two-sided record (Part I “Ma 
chinists’ Tools” and Part II “Maintenance 
Tools’). Can also be used as two separate 
sound — slidefilms Includes instructor's 
manual and trailer of extra discussion 


frames 


Scene from “Safe in Hand” 


WELDING 
Burning—The Safe Way 


motion) 28 min. 
Rent—90 


¢ Demonstrates safeguards every burnet 


l6mm sound 


should take to protect himself and co 
workers. Emphasizes importance of proper 
dress, use of safety equipment provided, 
and observance of safe work methods 


AN ALPHABETICAL LIST OF TITLES 
APPEARS IN BACK OF DIRECTORY 


16 





TOOLS—WELDING—WOMEN 


Safe Handling Of Oxygen And Acetylene 
Cylinders And 
filmstrip) 

Purchase—72. 


Apparatus (35mm 


¢ Shows approved safe practices for han- 
dling oxy-acetylene equipment. Student 
lesson books included described the step- 
by-step procedures as shown in the film. 
Safety For Welders 
tion) 7 min. 
Rent—103, 165. Purchase—2s8. 
¢ Demonstrates protective clothing and 


(l6mm sound mo 


equipment for welders to prevent eye in 
juries, skin burns, and metal fume poison 
ing. 
Welding—The Safe Way 
motion) 18 min. 
Rent—90. 
¢ Training film covering safety 
mentals in welding operations. 
Welders—To Your Health 
slide) 25 min 
Loan—90. 


¢ Shows types of portable ventilation ap 


(l6mm sound 


funda- 


35mm sound 


plicable to shipyard construction jobs. 
Covers both actual and imagined health 
hazards of welding. (Note: Deals with elec 
tric welding of carbon steel only, not 
alloys.) 


WOMEN 


Danger—Women At Work (l6mm sound 
motion—35mm sound slide) 10 min. 
Rent—137. Purchase—136 
e A safety-health film designed for women 
workers in war industry. Topics covered 
include correct work clothes, safety pro- 
cedures, proper posture at work, correct 
diet, absenteeism, etc. 
The Easy Way 
min. 
Loan—12 


(35mm sound slide) 15 


¢ Designed to promote safety conscious 
ness among women employees in tele 
phone industry 


To The Women 
min. 
Purchase—35. 


(35mm sound slide) 15 


« Meets the need for an authoritative 
presentation on the general illnesses which 
cause majority of 


absenteeism among 


women war workers. 
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Special Industries 


AIRCRAFT 


Every Tenth Man 
20 min. 
Rent—166. 

e Safety in an aircraft plant, emphasiz 

ing proper «use of available safety equip 

ment. Shows methods of avoiding injuries 

by highlighting the theme: “Accidents 
don’t just happen—they are caused.” 


(l6mm sound motion) 


Parachutes For Safety 
tion) 45 min. 

Loan or Rent—23, 154. 

¢ Use, manufacture, inspection and main 


(l6mm sound mo 
Purchase—23 


tenance of parachutes. 
Periodic Inspection—Engine. (16mm sound 
motion) 23 min. 
Purchase—28. 
¢ Shows how to inspect general condi 
tion of an engine; how to examine in 
ternal parts; how to check ignition and 
fuel system; how to examine propeller; 
and how to inspect for security of all 
parts. 
Preflight Inspection—Airplane (16mm 
sound motion) 17 min. 
Purchase—28. 
¢ Shows necessity for careful and thor 
ough preflight inspection of aircraft using 
the “circle method”. Illustrates how each 
part—landing gear, wings, fuselage, tail 
surfaces, cabin, controls, instruments—is 
inspected. 
Preflight Inspection—E ngine 
sound motion) 13 min 


(16mm 


Purchase—28. 

¢ Shows importance and methods of con 
tinuous preventive maintenance in keep 
ing an aircraft engine airworthy, high 
lighting need for safe working habits 
during inspection and pointing out in 
spector’s responsibility in signing pre 
flight inspection form 


Servicing An Airplane 
tion) 17 min 


(l6mm sound mo 


Purchase—28 

¢ Shows how to perform various routine 
servicing operations on a light airplane, 
including safe methods of pushing a plane 
on the ground, cleaning an airplane, re 
fueling, changing oil, inflating tires, and 
starting engine. Presents standard hand 
signals for guiding pilot 


OF SAFETY FILMS 


CEMENT AND QUARRY 
Jackhammer Safety 
strip) 
Purchase—90 


(35mm _ silent film 


¢ Safe handling and safe practices in 
volved in use of jackhammers. Instructor's 
guide included. 


CHEMICAL 


Kodak Park Safety (l6mm sound mo 
tion) 30 min. Color. 
Loan—45. 
¢ Originally produced as an indoctrina 
tion film for new Eastman Kodak Co. em 
ployees. It is general in content and covers 
both fire and personal hazards encoun 
tered in a major chemical industry 
Laboratory Glassware (35mm sound slide) 
10 min 
Rent or Purchase—90 
* Illustrates safe practices that should be 
followed when handling various types of 
glass apparatus in the laboratory. Shows 
how to avoid hazards likely to cause pain 
ful cuts or serious injuries. Suitable for 
both industrial laboratory workers and 
high school or college “lab” students. In 
structors manual included. 


CONSTRUCTION 


Construction Crew Planning 
sound slide) 29 min 
Apply—12 


e Solutions to typical construction prob 


35mm 


lems showing how maximum safety and 

efficiency are obtained through proper 

job planning. 

Construction Equipment Safety 
sound slide) 20 min 


55mm 


Rent or Purchase—90 
¢ Covers causes of most accidents in the 
use of heavy construction equipment, such 
as bulldozers, cranes, tractors and “cats 
steam shovels dump trucks, et 
tor’s manual included 


Instruc 


Caution: The National Safety Council 
does not distribute all productions listed 
For complete source address, check key 
numbers appearing after each film entry 
with the consecutively numbered list of 
sources appearing on the final pages of 
this directory. Where several sources are 
indicated, write distributor nearest you. 
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SPECIAL INDUSTRIES: CONSTRUCTION — ELECTRICAL — ETC. 


Ladders, Scaffolds and Floor Openings 

(l6mm sound motion) 9 min. Color 
Loan—l. 

¢ First production in a projected series 

of films on construction safety. Shows how 

to build safe accessory equipment for 

construction jobs, and gives suggestions 

for their use and maintenance 


ELECTRICAL EQUIPMENT 
Blueprint For Safety 
tion) 16 min 


(l6mm sound mo 


Loan or Purchase—143 
¢ Shows development and application of 
a comprehensive safety program, insti 
tuted for employees of the Western Ele« 
tric Company Procedures shown are 
adaptable to almost any industrial plant 


situation 


Scene in “Blueprint for Safety” 





HOSPITALS 

Diagnosis Danger 
20 min 
Loan—110 

¢ A hospital administrator in a hurry to 


(16mm sound motion) 


investigate a reported accident has one 
himself. He realizes the need for a com 
prehensive accident prevention program 
and soon has one put in action in his 


own hospital 


LUMBERING 


Axemanship (16mm sound motion) 11 
min. 
Rent—16, 20, 154. Purchase—20. 
e Peter McLaren, who has held world 


records for chopping, demonstrates the 
safe use of an axe. 
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Safe Plywood Production 
slide) 28 min. 
Purchase—42. 


(35mm _ sound 


¢ Shows safe practices that should be 
followed by workers in plywood plants, 
illustrating various safety devices 
Sawmill Safety 
min. 
Rent or Purchase—90 


(35mm sound slide) 17 


¢ Shows how mill workers can avoid mak 
ing the mistakes which cause most saw 
mill accidents. Instructor's manual in 
cluded 
Timber (35mm sound slide) 17 min 
Rent or Purchase—90 
¢ Suggestions for men who work in the 
woods. Covers logging accidents caused 
by falls, widow-makers, axes and saws, 
lines and gear, cats and trucks, rolling 
logs, etc. Instructor’s manual, including 
quiz and discussion points, is provided. 


MINING 
Eye Accidents (l6mm silent motion) 15 
min. 
Loan or Rent—70, 90. 
¢ Illustrates methods of eye protection 
for workers engaged in underground min 
ing 
Falling Ground 
min. 
Loan or Rent—90. 
¢ Right and wrong methods of handling 


(35mm sound slide) 25 


loose ground in mining operations. 

Handling Timber 
15 min. 
Loan—70. 


(l6mm silent motion) 


¢ Shows the right and wrong methods of 
handling timber underground 
Haulage Safety 
15 frames 
Purchase—90 


(35mm_ silent filmstrip) 


¢ Safe practices in underground transpor 
tation of coal—with captions and a mimeo 
graphed outline 

Lead Mining In Southwest Missouri 

(l6mm sound motion) 33 min. 
Loan or Rent—126, 157, 180 

¢ Illustrates lead mining operations at 
the St. Joseph Lead Co., covering the en 
tire process from extracting to milling. 
Shows the use of safety hats, shoes and 
lamps and includes shots of an under 
ground theatre where miners assemble 
for safety meetings. 
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SPECIAL INDUSTRIES: MEAT-PETROLEUM-PULP-UTILITIES 


Men And Dust 
20 min. 
Rent—22. 
e A study of health and housing in a 
silicosis-stricken mining area. 
Motor Accidents 
15 min. 
Loan—70. 


(l6mm sound motion) 


(l6mm_ silent motion) 


* Cause and prevention of typical haulage 

accidents in underground mining. 

Mucking (16mm silent motion) 15 min 
Loan—70. 

¢ Demonstrates the right and wrong 

methods of shovelling, etc., in mining 

operations. 


MEAT PACKING 
Packed With Safety 


15 min. 
Purchase—90. 


(35mm sound slide) 


¢ Illustrates established safety practices 
for workers in the meat packing industry, 
stressing use of safety devices and per 
sonal protective equipment. Instructor's 
manual included. 


PETROLEUM (OIL WELLS) 
Oilwell Servicing 
19 min. Color. 
Loan—116. 
¢ Deals with safety practices to be ob 


(35mm _ sound slide) 


served in rod and tube pulling, swabbing 
and paraffin jobs. 
A Trip To The Rig 
13 min. 
Loan—116. 


¢ Lists safety precautions necessary around 


(35mm sound slide) 


an oil well rig 


Scene from the film “Timber” (P. 18) 





OF SAFETY FILMS 


PULP AND PAPER 

Plan For Safety 
12 min. 
Loan—54. 

¢ Describes the plan used by the P. H. 

Glatfelter Co. for promoting safety work 

in their paper mill and in the local com- 

munity. Somewhat limited in application 

to other organizations, except to demon- 
strate how such a plan is developed. 

Wood Handling Safety 

slide) 15 min. 


Loan—25. 


(16mm sound motion) 


(35mm sound 


¢ Shows safe methods of pulpwood prep- 
aration, from the storage piles through 
the barking plant and wood room to the 
chippers. 


PUBLIC UTILITIES 
Another Look At Accidents 
sound slide) 25 min. 
Loan—12. 
¢ Film designed for telephone employees. 
A number of actual accidents in which 


(35mm 


telephone workmen were injured are re 

enacted. 

The Art Of Climbing (l6mm sound mo 
tion) 22 min. Color. 

Loan—12. 
¢ Shows a_ tclephone workman being 
taught the safe way to climb and work 
on poles while wearing lineman’s climbers. 
Emphasis is on the climbing technique, 
with each detail explained and illustrated. 
Proper maintenance of the climbers and 
the use and care of the body belt and 
safety strap are also covered. 

How It Happened (l6mm sound mo 
tion or 35mm sound motion) 30 min. 

Loan—12. 
¢ Designed especially for telephone plant 
workmen. Consists of ten episodes taken 
from reports of actual accidents. Prologue 
and epilogue stress safety features illus 
trated and the necessity of following safe 
work practices. 

Caution: The National Safety Council 
does not distribute all productions listed 
For complete source address, check key 
numbers appearing after each film entry 
with the consecutively numbered list of 
sources appearing on the final pages of 
this directory. Where several sources are 
indicated, write distributor nearest you. 
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SPECIAL INDUSTRIES: PUBLIC UTILITIES—RAILROADS 


Installing Armored Cable (l6mm sound 
motion) 27-1/2 min 

Rent—88. Loan—23. Purchase—25 

¢ Care and safety precautions needed to 

install armored cable in accordance with 


national safety code 


Minute Men (35mm sound slide) 20 min 
Purchase—90 
Utility 


Illustrates safe practices in line 


e Story of safety in the Public 
industry 
work, power stations, meter inspection, 
first aid and resuscitation, personal pro 


tective equipment, lifting and handling 


Pole Top Pals (35mm sound slide) 19 
min 
Purchase—16 
¢ Designed to show safe operation in line 
work of public utility operating compa 
nies. Stresses job planning before work 
is commenced, proper safeguards on loca 


tion, and the use of protective clothing 


Pole Top Resuscitation l6mm silent mo 
tion) 15 min. 

Purchase—44 

Public 


proper pole top resuscitation methods 


« For Utility use in teaching 


Snake Eyes 


Purchase—16 


45mm sound slide) 14 min 


¢ Shows recommended procedures taught 
by one electric utility to employees work 
ing around live equipment in electric 
stations. Includes proper arrangements 
before job is started, active supervision 
use of watchers and restoration of service 


after the job is accomplished 


Up And Down With Safety 


motion) 44 min 


l6mm sound 
Loan—1l2. Purchase—3 

¢ Demonstrates the correct technique in 
climbing and working on poles, and 
stresses the safe use of extension ladders 
Covers pole testing and the inspection and 
maintenance of lineman’s climbers, body 


belts and safety straps 


Ups And Downs Of Safety 
slidefilm) 15 min. 
Loan—147 


¢ Accident experience involving use of 


$5mm sound 


ladders in utility company’s operations 
is discussed; analysis showing that the 


human factor was invariably underlying 


20 


cause of injury. Recording is interrupted 

to permit members of audience to detect 

“what's wrong” in middle sequence of 

pictures, after which record picks up con 

cluding sequence. 

Ring Down The Curtain 
slide) 20 min 


35mm sound 

Loan—12. Purchase—78 

¢ Places particular emphasis on relation 

ship between unsafe work practices, ac 

cidents and personal injuries. Although 

designed primarily for showing to tele 

phone company workers, it is adaptable 

to the needs of safety directors in many 

other fields of industry 

When You Least Expect Them 
sound slide) 14 min 

Purchase—140 

¢ Produced as an aid in preventing the 


(35mm 
Loan—12 


so-called common variety of accidents 
Shows a series of every day occurrences 
in which telephone employees engaged in 
station installation and maintenance, 
building service, and office work are in 
jured due to their failure to take cer 


tain safety precautions 


RAILROAD 
Don’t Let It Happen To You 


sound motion) 12 min 


16mm 


Loan—17. 
¢ Hazards of various phases of railroad 
ing are covered, including operation of 
motor cars, repairing and replacing rail, 
scaling and descending bridges and use 
of safety belts and other protective equip 
ment by signal crews 
Keep ’Em Rolling 

15 min 
Rent or Purchase—90 


35mm sound slide) 


¢ Contains safety suggestions for railroad 

car building and car repair department 

employees. Instructor's manual is pro 

vided. 

Men And Motive Power 
slide) 15 min. 
Purchase—90. 


(35mm sound 


e Provides safety instruction for workers 
in locomotive shops and roundhouses 
Shows proper safety practices that will 
climinate many hazards normally en 
countered in this phase of-railroad opera 


tion. Discussion manual included. 
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SPECIAL INDUSTRIES: RAILROADS—RESTAURANTS-—ETC. 


Men Of Maintenance (35mm sound slide) 

15 min. 
Rent or Purchase—90. 

¢ Shows railroad maintenance men how 

to perform their duties in safety. Covers 

the inspection, loading, handling and 

operation of motor track cars, trailers and 

push cars; proper handling of tools, ties 

and rail; operation of power machines. 

Railroad Safety 
14 min. 


(l6mm_ silent motion) 


Loan or Rent—2, 166, 170. Pur- 

chase—49. 

¢ Outlines factors essential to safety in 

railroad transportation. 

Rules Governing Use And Operation Of 
Switches (35mm sound slide) 50 min. 
Color. 

Loan—sl. 

¢ Illustrates rules covering operation of 

railroad track switches, automatic block 

signals, and interlocking signals. 

Safely We Work 
15 min. 

Purchase—90. 


(35mm sound = slide) 


¢ Shows railroad yard and crew men how 

they can avoid accidents on the job— 

whether getting on or off cars, operat- 

ing hand brakes, throwing switches, o1 

coupling and uncoupling cars. 

The Safe Railroader 
tion) 25 min. 


(l6mm sound mo- 


Purchase—17a. 
¢ Shows safe operation of hand _ brakes 
and switches, safe methods of getting on 
and off cars and locomotives, and pre 
cautions to avoid being struck by trains. 


Scene in “Men & Motive Power” 





OF SAFETY FILMS 


Safety In Railroading (l6mm_ sound 
motion) 28 min. Color. 
Loan—3l. 


¢ Designed to teach new train and en- 


gine men about hazards of 

around cars and engines. 

The Spirit Of Safety 
tion) 42 min. 


Rent or Purchase—108. 


working 


(l6mm sound mo 


¢ Outlines the complete safety organiza 
tion of the Duluth, Missabe & Lron Range 
Railway Company. Provides full descrip 
tion of the plan of operation, and illus 
trates safety recommendations in three 
major departments. 
Stop, Look And Live 
tion) 15 min. 
Loan—17. 


(l6mm sound mo 


e The story of a railroad switchman who 

was the victim of his own thoughtless- 

ness. Defines right and wrong practices 

in train and engine service. 

Watch Your Step 
10 min. Color. 


(16mm sound motion) 


Loan—17. 
¢ Depicts seven cardinal rules of safety 
and illustrates correct practices to be ob 
served in the performance of railroad du 
ties. Animated charts and figures show 
how thousands of man-hours are lost 
every day through carelessness 
Yards Of Safety 
20 min 


(35mm sound slide) 
Purchase—105 

e Covers the “little things” that cause 

four out of five accidents to railroad 

yard workers who clean and service Pull 

man cars. Lists ten most important safe 

tv rules 


RESTAURANTS 


Kitchen And Dining Room Safety 
sound motion) 10 min 


16mm 


Purchase—136 
e Covers common hazards in the kitchen 
and dining room and demonstrates safe 


Caution: The National Safety Council 
does not distribute all productions listed. 
For complete source address, check key 
numbers appearing after each film entry 
with the consecutively numbered list of 
sources appearing on the final pages of 
this directory. Where several sources are 
indicated, write distributor nearest you. 
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SPECIAL 


INDUSTRIES: 


Kitchen and Dining Room Safety: cont'd 
practices. Suitable for use by hotels, res 
taurants, coffee shops and tea rooms 
Tommy Fork & His Fountaineers 
sound slide) 10 min 
Purchase—119 


¢ Shocked by the sloppy habits of an in 
experienced soda fountain girl, an an 
imated set of silverware teaches her the 
proper safety and health rules to be ob 
served by all dining room and fountain 
personnel 
RETAIL STORES 
Fire Is Your Responsibility 
slide) 10 min 
Purchase—119 


Somm sound 


¢ Shows store employees what can be 


RETAIL 





STORES—TEXTILES 


done to prevent fires, pointing out rules 


cove ring such common Situations as 
smoking, wiring, store housekeeping and 
trash disposal 
TEXTILE 
Woven With Safety 
15 min 


Rent or Purchase—90 


5mm sound slide) 


e Visualizes practical safety suggestions 
for textile workers. Instructor manual 
included tells how film can be used as 


the basis for conducting a 1-1/2 hour 
safety conference, and contains a True or 
False quiz as well as discussion material 
Record contains two short musical num 
ln fore 


bers appropriat for playing 


and/or after meetings 


Transportation 


TRANSIT 
Hustle And Bustle 


tion) 10 min 
Purchase—136 


l6mm sound mo 


¢ Deals with safe bus transportation illus 


trating checking of vehicle, stopping, 
starting, following distances, safe speeds, 
turns, pedestrians, courtesy, and report 
ing of hazards 
It’s A Big Job 
25 min. Color 
Loan—90 


¢ Designed to orient the new employee 


(l6mm sound motion) 


this Los Angeles Transit Co. film shows 


Scene in “We Carry the Joneses” (P. 23) 





99 
a 


prospective operator a preview of = his 
training, what the job calls for, and the 
opportunities it offers 


The Operator And Safety (16mm sound 
motion) 19 min 
Loan or Rent—13, 69, 90, 163. Pur 
chase—28, 138 
¢ Shows importance of safety in city bus 
operation; what safety checks should be 
made; what safe following distance is; 
and how to operate in passing, at inter 
sections, at bus stop zones, and under 


special weather conditions 


Take It Easy—With Safety (16mm sound 
motion) 23 min 
Purchase—86 
¢ Film on metropolitan bus operation 
Built around the theme of “Safety, Cour 
tesy and Service.” Covers bus maintenance 
personnel relationships, and safe and 


efficient bus operation 


The 13% Club (35mm sound slide) 25 
min. Color 
Rent—90 
¢ Shows that 13 per cent of bus and 
street car operators are usually responsible 
for about 25 per cent of the accidents 
Illustrates safe practices that operators 
should follow in order to avoid being 


included in this 13 per cent group 
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TRANSPORTATION SAFETY: 


We Carry The Joneses 5mm sound 
slide) 25 min. Color or b&w 
Rent—90 

e Shows an average American family in 

its daily life, and emphasizes the respon 

sibility of street car and bus operators in 


carrying each member safely 
TRUCK 
Champions At The Wheel 
motion) 17 min 
Loan—l 


e A truck fleet safety film, designed to 


lOmm sound 


correct the faulty driving habits of the 
professional drivers 

Check Well Before Using 
motion) 10 min 

Rent—25 


¢ Designed for commercial vehicle oper 


lomm sound 
Purchase—156 


ators emphasizing conservation during 
wartime. Shows important parts of truck 
which should be checked before leaving 
garage and illustrates proper checking 
of tires, oil, lights, gas, brakes, radiator 
et 
Defensive Driving (35mm sound slide) 
20 min 
Rent or Purchase—90 
* Two newspaper reporters are given the 
assignment of finding out why truck 
drivers are able to drive such big, clumsy 
vehicles with so few mishaps. Interviews 
with drivers of various types of trucks 
result in demonstrations of “defensive 
driving” tactics 
Hell Wouldn’t Have Him 
motion) 30 min 


Rent—41, 95 


¢ Prepared for adult truck drivers, and 


(l6mm sound 
Purchase—41 


intended to show results of carelessness 
on the highways. Negative approach used 
throughout 


Here’s The Dope (35mm sound slide) 15 


min 
Loan—150, 176. Rent—150. Purchase 
150 

¢ Safe driving practices for commercial 


Caution: The National Safety Council 
does not distribute all productions listed 
For complete source address, check key 
numbers appearing after each film entry 
with the consecutively numbered list of 
sources appearing on the final pages of 
this directory. Where several sources are 
indicated, write distributor nearest you. 
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TRANSIT—TRUCK—ETC., 


vehicle drivers, especially delivery-men 
and route salesmen 
Horizons Unlimited lémm sound mo 
tion) 17 min 
Loan—S9a 
¢ Deals with modern highways and tie 
importance of safe highway transporta 
tion, particularly commercial vehicle 
Horse Sense And The Truck 


l6mm sound motion) 25 min 


Driver 


Loan—9 
¢ Emphasizes necessity for truck drivers 
to use common sense in preventing acc 
dents while driving 
If It Happens 5mm sound slide) 20 

min 
Loan—134. Rent—90 


¢ Designed primarily for commercial ve 


Purchase—90 


hicle drivers, but contains much informa 
tion of interest and value to motorists 
Ihree main topics are covered: how to 
keep the accident from getting worse 
how to get and report all facts about the 
accident; and how to get back on the job 
quickly 
Knights On The Highway 
motion) 10 min. 
Loan or Rent—40, 95, 138, 146, 162, 165 
Purchase—66, 138 


(l6mm sound 


¢ Deals with commercial vehicle opera 
tion and interstate hauling. Stresses safe 
ty in night driving 
The Man Behind The Wheel (35mm 
sound slide) 25 min 
Loan or Purchase—52 
¢ Demonstrates safest and most efficient 


operation of tractor-trailer units, designed 


Scene from “Defensive Driving” (Col, 1) 


— 


a 
=. 








TRANSPORTATION SAFETY: TRUCK DRIVERS—ETC. 


Man Behind the Wheel: continued 


primarily to assist new drivers in learn- 

ing the fundamentals. 

Mind Over Motor 
15 min. 


(35mm _ sound slide) 


Loan—176. 
¢ For truck drivers with emphasis placed 
on necessity for clear thinking, good judg- 
ment, caution, and care in preventing ac 
cidents while driving. 
Pilots Of The Highway 

slide) 20 min. 
Rent or Purchase—90. 


(35mm sound 


¢ Dramatization of Interstate Commerce 
Commission safety regulations for cross 
country truck drivers. Explains the great 
responsibillty of commercial vehicle oper- 
ators in safely transporting millions of 
people and billions of dollars worth of 
valuable material. 

Professional Safe Driving (35mm sound 

slide). 
Purchase—35. 

¢ For training drivers in the care and 
safe operation of 
Covers: 


tractor-trailer rigs. 
lights, tires, 
loading, fire extinguishers, fuses and pot 


checking, brakes, 
torches, driving hints, road courtesy, etc. 
P.U.D. Driver Wins Again 
slide) 20 min. 
Rent or Purchase—90. 
¢ Depicts a typical day in the life of 


(35mm sound 


a pickup-and-delivery truck driver and 


10 year safe driver award winner who, 


being continually 


despite 
“Lucifer 


plagued by 
the voice of temptation, ove 


Scene in “P.U.D. Driver Wins Again” 


Make careful 
’ izeluiial 


fe] ge)elcia@mlelal: 


Se 





comes many hazards that could easily 
lead to accidents and spoil his perfect 
record. 
Singing Wheels 
23 min. 

Loan or Rent—146, 159, 163, 17la, 180. 
¢ Dedicated to the truck drivers of Amer- 
ica, picturing the part played by the men 
and machines of the motor transport sys 
tem in building highways, dams, homes, 
skyscrapers, and 
portance of a physical examination in 
selection of drivers and testing of drivers 
in rules of the road. 
The Skill Behind The Man 

slide) 25 min. 

Loan or Rent—52, 90. 
¢ A sequel to “Man Behind The Wheel,” 
deals with advanced fundamentals of trac- 
tor-trailer driving. 


(l6mm sound motion) 


buildings. Shows im- 


(35mm sound 


Stop And Go Selling (35mm sound slide) 
15 min. 
Purchase—35. 
¢ For dairy deliverymen. 
eryman who concentrates all his efforts 


Pictures deliv- 


on selling and disregards safety in driv- 
ing his vehicle. 
They Drive In Safety 
tion) 12 min. 
Rent—90. 
¢ Shows requirements for commercial ve 


(l6mm sound mo- 


hicle drivers. 
The Tragic Road To 
sound slide) 27 min. 
Purchase—35. 


Safety (35mm 


e A dramatic continuity based on a vet- 
eran driver in a “bull session” with a 
young, new driver. The “old timer” tells 
about what he’s seen in his ten years be- 
hind the wheel with his opinions on how 
trailer fol 
lows. Aimed particularly at drivers of 


to avoid smash-ups. Review 
tractor-trailer rigs but generally ap- 
plicable 
The Truck And The 
sound motion) 10 min 
Rent—90. 
* Portrays correct procedures in city driv 


Driver (16mm 


ing and on country highways. Covers 
many phases of truck operation and main- 


tenance. 


Also see: Traffic Safety—General 
and Motorist 
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_ Traffie Safety 


GENERAL 


America’s Fatal Streets (35mm _ sound 
slide) 15 min. 
Loan—134, 176. 
¢ A general explanation of traffic prob- 
lems emphasizing lack of sufficient illum- 
ination, dangers of day and night motor 
vehicle, and pedestrian travel. 


Arteries Of The City (l6mm sound mo- 
tion) 10 min. 
Loan or Rent—49, 103, 148, 163, 17la. 
Purchase—49, 103. 
¢ Elements which influence the develop 
ment of a city’s transportation facilitites, 
traffic systems, police regulations. 


In The Driver’s Seat (l6mm sound mo- 
tion) 10 min. 
Loan—30, 63. Purchase—63. 

¢ Shows nationwide safety program de 
veloped by the President's Highway Safety 
Conference to correct the traffic evils 
growing out of the advent of the auto 
mobile. 


Keep Up With Traffic (l6mm_ sound 
motion) 17 min. 
Loan or Rent—180, 186, 187. 
¢ Main thesis is that crowded highways 
are unsafe and that engineering offers the 
best way to make them safe. Making and 
use of concrete are shown. 


Let There Be Light (35mm sound slide) 
10 min. 
Loan—4. 
¢ Promotes better community street light 
ing as a means of reducing the number 
of night driving accidents. 


Live Longer With Light (35mm _ sound 
slide) 12 min. 
Loan—87. 
¢ Statistics on after-dark highway acci 
dents, pointing out the need for more 
and better lighting on the nation’s high- 
way. 


Caution: The National Safety Council 
does not distribute all productions listed. 
For complete source address, check key 
numbers appearing after each film entry 
with the consecutively numbered list of 
sources appearing on the final pages of 
this directory. Where several sources are 
indicated, write distributor nearest you. 
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The Man Behind The Star (35mm sound 
slide) 20 min. 
Loan—73, 176. 
e Introduces the traffic policeman—the 
man behind the star. Tells something of 
his responsibilities, background and train- 
ing for traffic control. Directed to the lay- 
man. 


Man On Horseback (l6mm sound mo 
tion) 10 min. 
Loan—53, 146. 
e Shows training that horses undergo be- 
fore being qualified to work with police- 
men in today’s heavy traffic. 


The Other Fellow (35mm _ sound slide) 
15 min. 
Loan—134, 176. Purchase—66. 

e Suggestions to communities on reduc- 
ing traffic accidents by means of a 15 
point safety program. Shows what Evan- 
ston, Illinois, has done to gain its repu- 
tation as a safe city. 


Planned Highway Safety (35mm _ sound 

slide) 15 min. 

Loan—50. 

¢ Emphasis on good road planning and 
construction for safe driving; also an ar- 
gument for uniform traffic laws. Demon- 
strates importance of correct highway 
guides and signals. 


The Policeman (l6mm sound motion— 
35mm sound motion) 10 min. 
Loan or Rent (l6mm)—49, 138, 157, 163, 
168, 17la, 177, 179. Purchase (16mm 
and 35mm sound motion)—49. 
¢ Follows a_ typical city patrolman 
through one of his regular shifts of du- 
ty. Use of motorcycles and patrol cars 
with two-way radio communication is ex- 
plained. Lessons in rescue work and pedes- 
trian and vehicular traffic safety are 
developed. 


Safe Roads (l6mm sound motion) 10 
min. 
Loan—146. 
¢ Takes a tip from the railroads and 
shows how care, caution, attention to 
signals, and use of safety devices while 
driving mean better, happier, and ac- 
cident-free enjoyment for motorists. 








TRAFFIC SAFETY: GENERAL INTEREST —MOTORIST 


Safe Seeing—Safe Driving (35mm sound 
slide) 25 min. 
Loan—176. 
¢ A technical presentation of the advan 
tages of good highway lighting. Causes 
and prevention of night accidents in 
cluded. 


Safety For Sale (35mm sound slide) 22 
min. 
Loan—176. 
e¢ While this film was prepared primarily 
for use in Ohio, the principles it advances 
have universal application. Makes a pres 
entation of education devices and out 
lines an “Educational Highway” program 


Safety In Numbers (35mm sound slide) 
10 min. 
Loan—4. 
¢ Presents a plan for community safety 
and suggests the part civic groups can 
play in solving local trafhic problems 


Selective Enforcement (35mm sound 
slide) 15 min. 
Loan—4, 134, 176 
e Stresses the advantages of selective en 
forcement by means of adequate accident 
records and an efficient and ellective sys 
m of police patrol. 


There’s Danger In Darkness (35mm 
sound slide) 6 min 
Loan—143a. 
¢ Points out how proper community 
street lighting aids public safety by re 
ducing frequency of traffic accidents and 


property damage 


Scene in “Traffic Jam Ahead” 





Traffic Jam Ahead (35mm sound slide) 


20 min 
Loan or Rent—90, 134, 176. Pur- 
chase—90. 
e Illustrates war intensified traflic hazards 
and stresses need for prompt action by 
traffic officials and citizens alike in o1 
der to keep accidents on streets and high 
ways from reaching an all-time high. Out- 
lines practical program for postwar traffic 
safety sponsored by 42 national organiza 
tions. 


Triangle Of Safety (35mm sound slide) 
15 min. 
Loan—4. 
¢ Presents the three important points for 
the perfect traffic safety “triangle’’—good 
roads, good cars, and good drivers 


You Bet Your Life (35mm sound slide) 
25 min. 
Loan—4. 
¢ A cartoon presentation of the most com 
mon traffic violations, and why they must 
be avoided. 


Also see: First Aid 


MOTORIST 


An Emergency Message For Motorists 
(l6mm sound motion) 5 min 
Loan—176. 
¢ Story of why politicians, motorists, traf- 
fic courts and police officers must co 
operate in effort to conserve manpower 
and vital war materials through elimina 
tion of speeding and traffic accidents 


Autopsy Of An Auto Accident (35mm 
sound slide) 10 min. 
Loan—1438a. 


7 principal causes of driving 
accidents, stressing the part poor lighting 
plays in each. Provides statistics on how 
proper illumination reduces hazards 


¢ Illustrates 


The Beneficent Reprobate (16mm sound 
motion) 40 min. 
Loan or Rent—16, 166. 

¢ Picture is concerned with effects of al 
cohol on man, and only indirectly with 
its effects upon his driving ability. The 
effects of alcohol are shown in a prolonged 
series of tests given at Northwestern Uni- 
versity. 
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The Chance To Lose (l6mm sound and 
silent motion) 10 min. 
Loan or Rent—l6mm sound—4, 68, 87, 
90, 146, 157, 160, 164, 17la, 172, 173, 
176, 177, 178, 180, 181, 182, 184, 185, 
186, 187; 16mm silent—157, 181. Pur- 
chase—145. 
¢ Illustrates the chances taken by many 
drivers as compared with chances taken 
in various forms of gambling. 
Destination—Death (35mm _ sound slide) 
15 min. 
Loan, Rent, or Purchase—150. 
¢ Emphasizes correct attitude as the most 
important single factor in traffic safety. 
By a series of incidents in the life of the 
principal character it shows “an accident 
in the making.” Includes a sequence on 
driver training 
Driven To Kill (16 and 35mm sound mo- 
tion) 914 min. 
Loan, Rent or Purchase—13. 
¢ Deals with the general subject of traffic 
safety, with emphasis on proper driver 
attitudes. 
Driving Hazards (l6mm silent motion) 
15 min. 
Loan—146. 
¢ Thesis presented is that careful, cour- 
teous and considerate drivers will keep 
out of 


accidents. Suggestions for safe 


driving given and _ incorrect practices 
shown. 
Drunk Driving (16mm sound motion) 
20 min. 
Loan or Rent—16, 95, 146, 164, 166, 
17la, 175, 177, 185. 
e Thesis: “If you drink, don’t drive.” 
Shows how a tragic accident ruins a 
Includes study 


of police courts in relation to community 


young husband's careet 


welfare 
Formations (16mm sound motion) 9 min. 
Loan or Rent—53, 146, 176. 
¢ Stresses courtesy as a means of prevent- 
ing traffic accidents. Character, “Invisible 
Back Seat Driver,” points out hazardous 
driving tactics and how they should be 
corrected. 
Give And Gain (16 and 35mm sound mo- 
tion trailer) 1 min. 
Purchase—90. 
e Pictures a motorist involved in a seri- 
ous accident that resulted from his de- 
pending on the right of way. Shows how 
the safe driver waits for the other ap- 
proaching from the left to pass the inter- 
section, rather than chance an accident. 
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Scene in “Destination—Death” 


Guilty (16mm sound motion) 30 min. 
Loan or Rent—57, 155, 166, 170. Pur- 
chase—67. 

e Story of young man who disregards 

warning of his brother-in-law about care- 

ful driving. Brother-in-law, who is very 
safety-conscious, finally loses his wife when 
young man smashes up car in which she 
is riding. 

Highway Mania (l6mm sound motion) 

12 min. 
Rent—90 

e A documentary picture on traffic acci- 

dents and the toll of life and limb they 

take each year in the United States. From 
the RKO-Pathe Corporation’s “This is 

America” series. 

Highway Mania (l6mm sound motion) 

20 min. 
Loan or Rent 


chase—138 


37, 57, 68, 138. Pur 


Sponsored by New Jersey State High- 

trafhic 
Danger- 
ous driving hazards illustrated and cor 


Interviews of 
authorities by Lowell 


way Commission 


Thomas. 


rect methods given. 
Hit And Run Driver (l6mm sound mo 
tion) 20 min. 

Loan or Rent—2, 16, 146, 162, 170, 173. 
¢ Excerpts of an MGM film deals with 
Caution: The National Safety Council 
does not distribute all productions listed. 
For complete source address, check key 
numbers appearing after each film entry 
with the consecutively numbered list of 
sources appearing on the final pages of 
this directory. Where several sources are 
indicated, write distributor nearest you. 
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TRAFFIC SAFETY: HIGHWAY ACCIDENT PREVENTION 


Hit and Run Driver: continued 


the hit and run driver. A young motorist 
tries to evade responsibility for running 
down and seriously injuring two pedes- 
trians on a highway. 

Horse Sense In Horse Power 
sound motion) 10 min. 
Rent—4, 138, 154, 176, 177, 

Purchase—138. 


(16mm 


Loan ot 
178, 180. 
* Illustrates development of automobile 
industry with scenes from early days of 
motoring and action shots of testing mod- 
ern motor cars. 
Inertia (35mm sound slide) 15 min. 
Loan—134, 176. Purchase—35, 66. 
¢ Demonstrates the law of inertia as ap- 
plied to safe driving. Importance of slow 
ing up for curves and starting slowly is 
explained. 
It’s Up To Us (l6mm sound motion) 11 
min 
Rent—163 
¢ Presented in interests of conservation 
of our natural resources, film pictures the 
value of correct driving habits in better- 
ing car performance by saving gasoline, 
oil, rubber, and metals now needed in 
national defense. 
It’s Wanton Murder (l6mm sound mo 
tion) 10 min 
Loan or Rent—13, 176. Purchase—13. 
¢ Portrays the tragic toll which careless 
ness in driving brought to one family. 
Live And Let Live (l6mm sound motion) 
10 min. 
Loan—l. 
¢ A highway safety motion picture which 
pioneers the use of three-dimensional, 
scale-model animation to demonstrate ten 
of the leading causes of highway accidents. 
The Man At The Wheel (l6mm sound 
motion) 12 min. 
Loan or Rent—90, 146, 155, 159, 165, 
166, 170. 
¢ A “March of Time” film singling out 
for special condemnation the driver who 
is always taking a chance 
Mary Jones Goes To Court (35mm sound 
slide) 20 min. 
Loan or Purchase—90. 
¢ Designed to (1) acquaint the public 
with the many things a typical city police 
department does to help prevent traffic 
accidents, (2) illustrate how traffic courts 
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function in the interest of public safety, 

and (3) present an appeal for better com- 

pliance with traffic regulations. 

Night Driving (35mm sound slide) 15 min. 

Loan—134. Purchase—66. 

¢ Important part of film emphasizes three 

rules for night driving: (1) inspect and 

adjust headlights regularly; (2) use meet- 

ing beam of headlights when meeting 

other cars on the road; (3) do not over- 

drive your own headlights. 

No Slips, No Skids, No Terrors 
and 35mm 
min. 


(l6mm 
sound motion trailer) | 


Purchase—90. 
¢ Emphasizes the hazards of winter driv- 
ing on snow-covered and icy pavements. 
Describes various stopping distances on 
wet, snow and ice-covered pavements. 
No Use Skidding (35mm sound slide) 20 

min. 

Loan or Purchase—90. 
¢ Explains the major causes of winter 
trafhic Braking distances on 
ice, packed snow and wet pavement are 


casualties. 


contrasted with those on dry pavement. 
On Record (35mm sound slide) 20 min. 
Loan or Purchase—90. 

¢ Reveals important facts concerning the 
way traffic accident records are compiled 
and used by states and cities. Shows how 
drivers who report all accidents—even 
those involving minor damages—not only 
help to bring about safer streets and high- 
ways, but also assist in creating other im- 
proved driving conditions for their own 
protection. 


Scene in “No Use 


Skidding” 
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The Other Fellow (l6mm and 35mm 
sound motion) 10 min. 
Loan or Rent—l6mm sound—53, 146, 
161; 35mm sound—53. 
¢ Features comedian Edgar Kennedy who 
plows his way through unsuspecting mo- 
torists and helpless pedestrians. 
Over Here (16mm sound motion) 10 min. 
Rent—159. : 
e An appeal for safety by Eddie Ricken- 
backer. Opens with pictures of various 
gruesome World War I scenes and a de- 
scription of horrors of war by Ricken- 
backer. This is followed by a comment 
on number of deaths resulting from high- 
way accidents. 
Parade Of Champions (16mm sound mo- 
tion) 13° min. 
Loan or Rent—146, 173, 186. 
¢ In an interview with Grantland Rice, 
a high-school reporter is told that the all- 
star driver is like the all-star sportsman 
and must observe the same rules. 

The Periodic Checkup (16mm sound mo- 
tion) 18 min. 
Rent—69, 138, 166. 
¢ Shows necessary steps in periodic check- 


Purchase—28, 138. 


up of a car, including tuning up engine, 
service in brake system, inspecting steet 
ing system, and inspecting chassis and 
body. 
Remember Jimmy (l6mm sound and si 
lent motion) 10 min. 
Loan or Rent—l6mm sound—146, 160, 
165, 177, 178, 180, 181, 186, 187. Loan 
or Rent—l6mm silent—146, 180, 181. 
¢ A family is forced into an accident by 
a careless driver. ‘The injured are taken 
to a hospital, and the driver realizes the 
tragic consequences of speeding. ~ 
Safety Champions (16mm sound motion) 
30 min. 
Rent—154. 
e Ab Jenkins teaches a safe driving les- 
son in story form. 
Safety Factors (35mm filmstrip—77 frames) 
Purchase—66. 
¢ Maintenance of brakes, steering gear, 
horn, lights, and windshield wiper demon- 


Caution: The National Safety Council 
does not distribute all productions listed. 
For complete source address, check key 
numbers appearing after each film entry 
with the consecutively numbered list of 
sources appearing on the final pages of 
this directory. Where several sources are 
indicated, write distributor nearest you. 
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strated. Points out that a safe, careful 
driver is the most important safety factor 
of any vehicle. 
Safety On The Highway (l6mm _ sound 
motion) 10 min. 
Loan or Rent—155, 159, 162, 165, 170, 
184. 
¢ Brief review of background and follow 
up on the writing and results of “And 
Sudden Death” by J. C. Furnas for Read- 
er’s Digest. 
Second Commandment (16mm silent mo- 
tion) 15 min. 
Rent—154. 
¢ Emphasizes fact that safety on streets 
and highways depends in a large measure 
on the thoughtfulness and consideration 
of each driver. 

Seeing Green (l6mm sound motion) 10 
min. 
Loan or Rent—40, 69. 

138. 
¢ In this picture we look inside a traffic 


Purchase—66, 


light and see how it works. From the wide 
variety of traffic signals now in use we 
learn the need for more standardization, 
although throughout the country red 
means “Stop” and green means “Go”. 
Short Stops (16mm sound motion) 10 min. 
Rent—40, 69, 163, 165. 
138. 
¢ Explains operation of the perfected hy- 
draulic brake. Effect of speed and road 


Purchase—66, 


surface on stopping distance shown and 
expert drivers explain how to use brakes 
most effectively for smooth and safe stops. 
Screwdrivers And Screwjays (16mm sound 
motion) 10 min. 
Loan or Rent—90, 111, 155, 156, 157, 
167, 176, 188. 
¢ First half is a condensation of “Screw 
drivers of 1940,” in which Lew Lehr, 
movie comedian, illustrates what happens 
to the screwy driver. In the second half 
Don Wilson, radio announcer, plays the 
part of a screwy jaywalker. 
Screwdrivers of 1940 (16mm sound motion) 
13° min. 
Loan—4. 
¢ Chiefly an advertisement urging drivers 
to join the “Share the Road Club” spon- 
sored by the Shell Oil Co. Lew Lehr, 
motion picture comedian, follows Mr. 
Anybody in his car and points out the 
practices of a screwy driver. 
Signs Of Life (35mm sound slide) 
Apply—90. 
e Narrated by 


Loan—176. 
Eddie Cantor, the film 
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TRAFFIC SAFETY: HIGHWAY ACCIDENT—PEDESTRIAN 


Signs of Life: continued 


deals with all the signs and signals to be 
found along the highway and in city 
traffic. Learning to recognize those signs 


and signals by their shape is stressed. 


Signs Of The Times (l6mm and 35mm 
sound motion trailer) 1 min. 
Purchase—90 
¢ Points out the added hazards of winter 
driving. Emphasizes proper driving tech- 
niques and the special equipment, such 
as chains, a requisite for safe winter 
driving 
So You Want Thrills (l6mm sound mo 
tion) 30 min. 
Loan—3la. 
¢ Weaves driving safety instruction into 
an exhibition of trick and stunt driving 
skills. Film contains some advertising 
matter. 
Testing The Drinking Driver (35mm sound 
slide) 20 min. 
Loan—4, 90, 134. Purchase—90 
¢ A dramatic story of how scientific tests 
are being used in drunk driving cases 
Time To Stop (l6mm = sound motion) 
20 min. Color 
Purchase—32. 
¢ “Killer” Jones, M1 Average Driver, 
abides by all traffic rules—except one 
but becomes aware of that too late. He 
then learns how long it takes to stop an 
automobile at a given speed, taking into 
consideration factors such as reaction 
time and braking distance 
The Tip Off (l6mm and 35mm _ sound 
motion) 9 min 
Loan or Rent—l6mm sound—53, 146, 
161; 35mm sound—53 
¢ Shows how to watch the other fellow 
and anticipate what will happen next. 
Other sequences illustrate some of the 
things to watch which provide tip-offs for 
safe driving; devices used in measuring 
reflex action; model cars used in testing 
driving skill; and safety features that have 
been developed in the modern car 
Traffic With The Devil (16mm sound mo 
tion) 17 min 
Rent—16, 90 
¢ This M-G-M film, prepared originally 
for theatrical distribution, presents dan 
gers of motor traffic today. Views of the 
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results of actual motor accidents illustrate 
the point. 


Turnabout Man (l6mm sound motion) 
8 min. 
Loan or Rent—40, 69, 95, 146. Pur- 
chase—66, 138. 
¢ Amusing portrayal of poor manners on 
the highway. Shows why bad manners 
in driving are not only just as out-of-place 
as in society, but are much more danger- 


ous. 


Uncle Jim Tells "Em (16mm sound motion) 
20 min. 
Loan—48. 

e A dramatization of safe driving rules. 


We Drivers (16mm sound and silent mo- 
tion) 10 min. 
Loan or Rent—Il6mm sound—4, 53, 57, 
134, 146, 155, 160, 161, 162, 163, 167, 
17la, 172, 176, 180, 185, 187; 16mm si- 
lent—58. 
e Features the cartoon characters, “Sen- 
sible Sam,” and “Reckless Rudolph,” and 
their conflicting directions and advice 
to a driver. 
We Drivers And Horse Sense (16mm 
sound motion) 25 min. 
Loan—95 
¢ Emphasizes common sense on the part 
of the motorist as a means of preventing 
accidents while driving 


When Day Is Done (35mm sound slide) 
15 min. 
Loan—134. 
e Deals with the driving of a car at sun- 
down and the safe practices that are 
necessary. 


When You Know (l6mm sound motion) 
10 min. 

Loan or Rent—40, 146. Purchase—66. 
e A great deal of training is required in 
order to enable men to fly a plane safely 
Film shows it is also true of the automo 
bile, though to a lesser degree 


With Care (l6mm sound motion) 10 min. 
Rent—40, 69. Purchase—66, 138 

¢ A private motorist learns from a truck 

driver that commercial Operators promote 

safety on the highway to a much greater 

extent than the average person realizes. 

Shows safe practices in truck driving. 
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X Marks The Spot (16mm sound motion) 
20 min. 
Rent—90. Purchase—92. 
e Story relates trafic experiences of a 
somewhat whimsical, though typical, 
driver and a_ pedestrian. Produced by 
New Jersey Department of Motor Vehicles. 
Your Driving Habits (l6mm sound mo 
tion) 15 min. 
Rent—69, 82, 138, 146, 156, 163, 166. 
Purchase—28, 138. 
¢ Shows elements of good driving: how 
to start engine; how to use clutch and 
shift gears; how to use brakes; how to 
drive on curves, pavements, and in 
mountainous country; how to drive 
through ice, snow, water, and mud; and 
how to park a car. 


Also see: Transportation—Truck, 
First Aid, School Safety—Driver 
Training 
PEDESTRIAN 
Adventures Of The Walkers (16mm sound 
motion) 22 min. 
Loan—95. 
¢ Shows two families of pedestrians—one 
doing things right, one wrong 
Are Your Feet Killing You? (35mm sound 
slide) 20 min. 
Rent—90, 176. Purchase—90. 
¢ Portrayal of America’s growing pedes 
trian problem. Shows many case histories 
to illustrate walking hazards and explains 
correct procedures. 
The Chance Of A Lifetime (35mm film- 
strip—51 frames) 
Purchase—112. 


e Shows how to cross streets safely, ob 


Scene in “Are Your Feet Killing You?” 
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serving traffic lights, etc. Demonstrates 

ways in which drinking affects driving 

Death Walks The Highway (35mm sound 
slide) 20 min. 

Loan—90, 176. 
¢ Prepared for instruction of Navy per- 
sonnel in San Diego area and used as 
part of regular courses at the Naval Train 
ing Station. Demonstrates safe pedestrian 
conduct, showing where and how to walk 
on a highway or in a city, how to board 
a public carrier, etc. 

Foot Faults (16mm sound motion) 11 min. 

Rent or Purchase—103 
¢« More Americans were killed and in 
jured on the home front during the wat 
years than the country lost in battle. 
Many were pedestrian accidents which 
this film shows how to prevent. 
Heedless Hurry--Endless Worry (16mm 

sound motion) 10 min. 

Loan or Rent—4, 5, 87, 134. Purchase—4 
¢ Deals mostly with pedestrian safety. 
Safe and unsafe driving practices shown. 
Good for audiences of all ages 
How To Cross A Street (16mm silent mo- 

tion) 15 min. 

Loan—188. 

e Shows safe practices for pedestrians 
Play It Safe (l6mm and 35mm _ sound 
motion trailer) 1 min. 

Purchase—90. 
¢ Story of a boy who runs out in the 
street between parked cars to capture his 
baseball. There is a shrieking of brakes, 
a fade-out, and an ambulance is shown 
Flashback 


shows how this accident could have been 


entering hospital grounds. 


avoided. 
Stepping Pretty (16mm and 35mm sound 
motion trailer) 1 min 
Purchase—90 
e An attractive pair of legs demonstrates 
importance of crossing street in the cross 
walk, not in midblock. 
Steps To Safety (16mm sound motion) 
20-25 min 
Purchase—92. 
¢ Many dangerous pedestrian practices 


are illustrated by satire 


Caution: The National Safety Council 
does not distribute all productions listed. 
For complete source address, check key 
numbers appearing after each film entry 
with the consecutively numbered list of 
sources appearing on the final pages of 
this directory. Where several sources are 
indicated, write distributor nearest you. 
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Stop! Look! Live! (35mm sound slide) 15 
min. 
Loan—134, 176. Purchase—35, 66. 
¢ Deals with pedestrian safety. An inter- 
view with a postman and city policeman 
result in tips on city walking hazards. 
Watch 
sound 


and 35mm 


min. 


Your Step (16mm 


motion trailer) | 
Purchase—90. 

¢ Illustrates four pedestrian safety rules: 

(1) use the crosswalk; (2) wait on the curb; 


3) cross with the green light; and (4) 

drivers — observe pedestrian’s rights at 

signal intersections. 

We Who Walk (l6mm silent motion) 
17 min. 


Loan—146 
¢ Shows Wisconsin pedestrians in action. 
Conditions in cities of the 


many state 


shown. 
When You Are A Pedestrian (16mm sound 


motion) 12 min. 


School 


GENERAL 
Coronet Safety Education Series (35mm 


filmstrips) 


Purchase—90, 112. 
¢ A series of eight filmstrips based on 
lesson units taken from “Safety Education’ 
magazine. Covers various aspects of safe 
ty at home and at school suitable for 
junior and senior high schools. ‘Titles: 
1. Be Fire-sighted. 2. Accident Is Just a 
Word: Until You Have One! 3. So You 
Think You Can Stop On a Dime! 4. 
Don't Be a Jerk! 5. Safe Only In Smart 


Hands. 6. Are You 
Pedaling Pointers. 8. 
Accident Policy 
How to Be Safe & Happy Series (35mm 
filmstrips) 
Purchase—102. 


Safe At 
Make 


Home? 7. 
Yours a No 


e A safety education kit for the primary 
grades which, in addition to 5 filmstrips, 
includes book “Sing A 
Song of Safety” (on which strips are based) 


and 2 


Irving Caesar's 


classroom recordings containing 


and music of the safety 


Strip titles: 1. How 


words songs. 


to Have Fun. 2. How 
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TRAFFIC SAFETY: PEDESTRIAN EDUCATION FILMS 


Purchase—134. 
e Visualizes pedestrian hazards and em- 
phasizes care needed to avert accidents. 
Also see: School Safety—Pedestrian, 
First Aid 


Scene in “Watch Your Step” (Col. 1) 





Safety 


to Act Safely. 3. Things to Do. 4. 
How to Be Careful at Home. 5. How 
to be Careful In Our Neighborhood. 

Let’s Play Safe (16mm sound motion) 10 


Gooty 


min. 
Rent—163, 164. Purchase—102a. 
e Covers playground safety. Animated 


characters show the negative side of the 

accidents. 

Living Safely Series (35mm 
Purchase—149. 

¢ Four slidefilm 


Filmstrips) 


discus- 
middle 


lessons of the 
sional type. Designed for use in 
Elementary grades. Teachers 
guide included with each. Titles: 1. Liv- 
ing In A Machine Age. 2. Safety in a 
Machine Age. 3. Safety in the 
1. Safety at Play. 
Safety At Play (16mm silent motion) 7 
min. 
Loan or Rent—2, 157, 158, 159, 162, 174. 
Purchase—49. 
¢ For children of the first three grades. 


and upper 


Home. 
Home and at 


Contrasts safe and unsafe places to play; 
safety in use of play equipment; and first 


aid for minor injuries. 
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Safety At Play (35mm_ Filmstrip—18 
frames) 
Purchase—125. 
e Hazards of daily play presented in car- 
toons. Jimmy Rabbit and his playmates 
learn elementary lessons in safe conduct 
and establish rules to avoid accidents. 
Suitable for kindergarten and elementary 
use. 


School Safety Series (35mm _ Filmstrips) 
Purchase—90, 112. 

1. Home Safety (61 frames). Shows com- 
mon hazards and bad practices in vari- 
ous rooms and how to correct them. 

2. In Case of Fire (48 frames). What to 
do in case of fire and how to safeguard 
against it. 

3. _Play Safe (47 frames). Correct and safe 
habits on the school playground. 

1. Safety on Two Wheels (51 frames). 
Shows proper practices in traffic and 
includes safe condition of bicycle. 

» Tom Joins the Safety Patrol (51 
frames). Explains function of patrol 
and how one can become a member. 


Also see: Public Safety—Water 
Safety and Life Saving 


BICYCLE 

Bill’s Bike (16mm silent motion) 17 min. 

Color 

Loan—146. 

¢ Unsafe riding habits lead to an acci- 
dent that destroy Bill's bike. Striving to 
earn enough money for another he is 
convinced that safe riding is more eco 
nomical 


Bicycling With Complete Safety (16mm 
sound and silent motion) 10 min. 
Loan or Rent—l6mm sound—2, 4, 5, 18, 
27, 138, 144, 146, 156, 163, 166, 167, 
171, 177, 178, 179, 180, 185. Loan or 
Rent—l6mm_silent—2, 87, 180, I81. 
Purchase—l6mm sound—18, 138. 
¢ A boy on a bicycle is involved in ac 
cident. The way in which he could have 
avoided the mishap is illustrated. 
Handlebar Hazards (l6mm _ silent mo 
tion) 20 min. Color. 
Loan—48, 146. 
¢ Shows what Appleton, Wis. is doing 
to train pupils in correct use of bicycles. 
Bicycle registration and inspection by 
police shown. 
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Jack Finds A Way (i6mm silent motion) 
15 min. 
Rent—162. 
e Jack rides his bicycle with disregard 
for traffic rules. A crash sends him to 
the hospital and provides time for re- 
flection. Three months later Jack leads 
a group of high school students to the 
mayor to ask for a safety clinic in which 
all bicycles may be inspected. 
On Two Wheels (16mm sound motion) 
10 min. 
Loan or Rent—53, 69, 87, 95, 134, 138, 
146, 160, 161, 162, 171, 17la, 172, 174, 
176, 180, I81, 183, 184, 186. Pur- 
chase—66, 38. 
¢ Gives rules for safe cycling, each of 
which is illustrated to a violator in a 
school traffic court. 


Pedal Pushers (l6mm silent motion) 15 
min. 
Loan or Rent—4, 157, 162, 177. 
¢ A civics class introduces a color movie 
on “Safe Cycling”’—an enactment of bicy- 
cle safety rules which the class found 
most important. 


The Safety Sleuth (16mm silent motion) 
6 min. Color. 
Rent—162. 
¢ One child plays detective, by spying on 
another as he rides his bicycle and _ re- 
cording the numerous safety violations he 
observes. 


Spinning Spokes (l6mm_ silent motion) 
18 min. 
Loan or Rent—48, 180. 
¢ Shows how a boy riding bicycle smashes 
it in an accident, and how he later learns 
to ride safely by entering in safety con 
test. 


DRIVER TRAINING 
Behind The Wheel (16mm sound mo 
tion) 26 min 
Loan—53 
¢ Presents points on learning to drive 
as outlined in the driver manual issued 
by the Center for Safety Education. Suit 
able for grade schools and high schools 


Caution: The National Safety Council 
does not distribute all productions listed. 
For complete source address, check key 
numbers appearing after each film entry 
with the consecutively numbered list of 
sources appearing on the final pages of 
this directory. Where several sources are 
indicated, write distributor nearest you. 
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SCHOOL SAFETY: DRIVER TRAINING-FIRE-ETC. 


Once Upon A Time l6mm sound mo 


tion) 10 min. Color 

Loan or Rent—16, 77, 146, 155, 156, 

161, 162, 164, 165, 167, 180, 181, 184 

186, 187 
¢ Animated cartoon picture, with fairy 
tale setting, showing what happens when 
Carelessness and Discourtesy motivate 
characters such as 
the Mad Hatter, Simple Simon, Jack the 


Giant Killer ete., are shown in various 


motorists. Familiar 


safety situations 
Safe And Sane Driver’s Course l6mm 
silent motion) 9 min 
Rent—186 
e Shows how 


students are trained to 


handle cars on streets and highways 
and how they are taught meaning of 
trathe signs 
Teach Them To Drive (l6mm sound 
motion) 20 min 
Loan or Rent—7, 90, 95, 156, 157, 163 
176, 188 
e Carries urgent message to teach ou 
young people to drive to stay alive. Shows 
driver training methods now in use 
in high schools, and the daily dividend 
in safety that results from such training. 
Tomorrow's Drivers (l6mm sound mo 
tion) 10 min 
Rent—173 
e Driver-education for high school age 
boys and girls. Shows the benefits ob 
tained from such a course and the good 


drivers it makes 


Also see: Traffic Safety—Motorist 
FIRE 


Sixty Seconds To Safety 
motion) 12 min. 
Loan or Rent—5, 
166, 168, 186 


(l6mm sound 


18, 22, 85, 101, 103, 
Purchase—5, 18 

e¢ Demonstrates some common causes of 
fires in schools, such as waste paper care 
lessly left on steps, furniture blocking 
exit doors, et 


Walk—Do Not Run 
tion) 15 min 


l6mm_ silent mo 


Rent or Purchase—56 
¢ Deals with correct methods of holding 
school fire drills. ‘The teacher is shown 
leading pupils to a safe place wher 
she takes attendance to make sure no 


one is missing. Youngsters are shown all 
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exits and correct way of using fire es 
cape. 
Also see: Home Safety—Fire, Pub- 
lic Safety—Fire Protection 
HOME 
Safety At Home 
7 min. 
Loan or Rent—2, 157, 158, 162, 166, 
174. Purchase—49 


e For children in the first three grades 


l6mm silent motion) 


Illustrates safe practices for children in 

the home: care of playthings, hazards of 

climbing on unsteady furniture, fire and 

handling matches, protruding nails, loose 

rugs, etc. 

Safety Begins At Home 

motion) 10 min 

Loan or Rent—16, 1038, 138, 155, 157, 
169, 179, 181, 183, 185, 187. Pur 
chase—103, 149 

¢ Covers accident hazards found in the 


l6mm sound 


home and shows how they can be recog- 
nized and avoided. Produced. for school 


children in middle grades (4,5,6). 


PEDESTRIAN 
Between The Lines 
tion) 15 min 
Loan or Rent—157, 162, 173. 
¢ Children in an elementary school dem- 


(l6mm_ silent mo- 


onstrate to the town mayor necessity for 

sets of lines marking crosswalks at inte1 

sections. 

1-2-3-Go! (l6mm sound motion) 10 min 
Loan 4. Rent—16, 90, 156, 166, 167, 
169, 170, 175, 185. 

¢ An M-G-M “Our Gang” comedy. The 


Scene in “1-2-3 Go!” Film 
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“Gang” Safety Society lays down follow 
ing rules for crossing streets: (1) look 
to left; (2) look to right; (3) look be- 
hind for turning vehicles. If all is clear, 
then Go! 


Patty Learns To Stop, Look And Listen 
l6mm sound motion) 16 min. Color. 
Rent—163 

¢ Follows Patty Garman’s hospitalization 

and convalescence after she is struck by 

an automobile. Emphasizes the care and 
attention which she receives more than 
the principles of safety involved 

Safety First (35mm filmstrip—31 frames). 
Purchase—117. 

¢ Deals with traffic situations, particular- 

ly hazards caused by careless pedestrians. 

Shows results of disobedience, playing in 

the streets, failure to obey traffic signals, 

riding two on a bicycle, and hitchhiking 

Safety To And From School (16mm sound 

motion) 10 min. 
Loan or Rent—4, 16, 68, 103, 138, 146, 
155, 156, 157, 163, 166, 169, 170, 183, 
185. Purchase—68, 103, 138, 149 

¢ How, when and where to cross a street 

in safety—presented in simple dialogue 

and illustrated in detail so that every 
child will understand. Designed for show 

ing to children in Primary grades (1,2,3). 

Speaking Of Safety (l6mm_ silent mo 

tion) 12 min. 
Loan or Rent—2, 4, 62, 144, 155, 157, 
159, 162, 165, 167, 178, 186, 187. 

¢ Safety lessons taught through use of 
cartooned faces superimposed on = auto- 
mobiles. Picture shows children crossing 
in middle of street, hitching rides, rid- 
ing bicycles recklessly, playing in the 
streets, etc., and then has the automobiles 
speak to them to correct their errors. 


Street Safety—For Advanced Grades 
(l6mm silent motion) 14 min. 
Loan or Rent—2, 4, 158, 162, 165, 180, 
188. Rent—49 
¢ Illustrates fundamental safety principles 
designed to govern outdoor activities. 


Shows right way to cross street, alight 


Caution: The National Safety Council 
does not distribute all productions listed. 
For complete source address, check key 
numbers appearing after each film entry 
with the consecutively numbered list of 
sources appearing on the final pages of 
this directory. Where several sources are 
indicated, write distributor nearest you. 
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from streetcars, safe places to play and 
how to walk along roads where there 


are no sidewalks 


Street Safety—For Primary Grades (16mm 
silent motion) 7 min 
Loan or Rent—2, 4, 158, 159, 162, 163 
165, 166, 185 Purchase—49 
e Shows correct pedestrian habits for 
children; where to cross the street, how 
to obey traffic lights and signs, where to 


play. 


Also see: Traffic Safety—Pedestrian 


SAFETY PATROL 


How Patrols Operate (16mm sound mo 
tion) 15 min 
Loan or Purchase—4 
¢ Designed to train new school patrols 
and to correct or re-instruct existing pa 
trols. 


On Guard For Safety l6mm sound mo 
tion) 17 min. 
Loan or Purchase—4 
e Traces growth of a school safety patrol 
movement. Procedures for setting up 
patrols, awarding service certificates, and 
training new recruits are shown 


Patrol Protection (l6mm silent motien) 
10 min. 
Rent—162. 
¢« Two boys with different attitudes 
toward the school safety patrol are play 
ing when the careful boy is struck by 
a car while warning his friend of danger 
Ihe careless bey reforms and becomes a 
member of the patrol. 


Safety Patrol (l6mm sound motion) 10 
min. 
Loan or Rent—53, 69, 95, 101, 138, 146, 
161, 165, 176, 184. Purchase—66, 138 
« Tells story of lives saved by the young 
boys who keep children safe on their 
way to and from school 


School Patrol (l6mm sound motion) 9 
min. 
Loan—95 
¢ Shows a school safety patrol in opera 
tion. 


School Safety Patrols (l6mm silent mo 
tion) 17 min. 
Loan—146 
¢ Detailed explanation of school patrols 
and their work 








SCHOOL SAFETY: SCHOOL BUS—-MISCELLANEOUS 


Trained To Serve (l6mm sound mo- 
tion) 23 min. Color. 
Loan or Purchase—4. 
¢ How the Chicago Motor Club trains 
school safety patrol leaders in camp. 
Wisconsin School Patrols 
motion) 18 min. 
Loan—146. 
¢ Detailed 
patrols 


(l6mm_ silent 


operation of school safety 


SCHOOL BUS 
Know Your Doors 
tion) 15 min. 
Loan—1I88. 


(l6mm_ silent mo 


¢ Deals with school bus safety for pupils. 
Priceless Cargo (16mm sound motion) 18 
min 
Loan—4, 118, 157, 188. Rent—142, 146. 
¢ Non-commercial safety story featuring 
safe transportation of children to and 
from school and urging community ac 
tion to eliminate hazardous road and 
trathe conditions. 
Readin’, ’Ritin’ and ’Rithmetic 
silent motion) 15 min 
Rent—180. 


(l6mm 


¢ Deals with safety while riding school 
buses and streetcars. Teaches children cor 
rect methods of boarding and leaving 


streetcars and crossing streets 
School Bus Operation. (Part 1): Bus Care 
And Maintenance (l6mm sound mo 
tion) 13 min. 
Rent—69, 146, 163, 166 


138 


Purchase—2s, 


¢ Shows importance of daily and weekly 
maintenance checks of school buses and 
the points to be checked 
School Bus Operation. (Part I]: Passen- 
gers—Driving Hazards—Safety 
sound motion) 14 min. 
Rent—69, 149, 166, 169 


138 


(l6mm 
Purchase—2s 


¢ Emphasizes driver's 
child 


responsibility for 


safety of passengers and = shows 


NOTE: Sound motion pictures (16mm) 
sound projector. They will not 
run on silent projectors. Sound. slidfilms 


require 


(35mm filmstrip with transcription record) 
require 3314 rpm turntable and amplifier 


equipment 
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through typical situations, safe driving 
habits and safe practices in handling chil- 
dren while getting on and off bus. 
Six Steps To Safety 
15 min. 
Loan—134. 
¢ Practical measures which contribute to 
school bus safety. Recommended for stu 
dents at junior high level and above and 
for P.T.A. groups. 
You Bet Your Life 
tion) 11 min. 
Purchase—103a. 


(35mm sound slide) 


(16mm sound mo 


¢ Deals with necessity for observing 
signs, signals, and pavement markings and 
with school buses on the highway; also 


shows standard arm signals. 


MISCELLANEOUS 


Advanced Tumbling (l6mm sound mo 
tion) 10 min. b&w or Color. 
Rent or Purchase—36. 
¢ Skilled tumbler is less prone to injury 
in the more vigorous sports. In this film, 
fourteen advanced stunts and combina 
tions, are developed, with emphasis on 
safety 


precautions. Designed to follow 


the preceeding films in this series. 

Beginning Tumbling 

tion) 10 min. b&w or Color. 
Rent or Purchase—36. 


(l6mm sound mo 


e Provides instructional procedure which 
economizes in the use of time and equip 
ment and covers the essentials of the sport. 
Various elementary stunts--rolls, stands, 
flips, etc.—are demonstrated singly and 
in combinations, with emphasis on safe- 
ty precautions. 
Eyes For Tomorrow 
tion) 18 min. 
Rent—91, 154, 163 


¢ Stresses good health as a_ prerequisite 


(l6mm sound mo 
Purchase—91 


for good eye-sight and deals with proper 
eve-care for children with defective vision: 
the necessity for 


regular eye examina 


tions, and eye hazards. 


Intermediate Tumbling (l6mm _ sound 
motion) 10 min. b&w or Color, 
Rent or Purchase—36 
¢ Designed to follow “Beginning Tum- 


bling.” Includes twenty stunts in hand 
spring progression, balance progression, 
and somersault progression. Related stunts 
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are shown and safety spotting emphasized 
through out. 
Patrol And Troop Hiking 
motion) 16 min. 
Rent or Purchase—20. 


(16mm sound 


¢ The film emphasizes that the hike, 
when properly conducted, can be a cul 
mination of many Scouting experiences. 
The “right way” and the “wrong way” 
are contrasted. 
Safety (l6mm 
tion) 10 min. b&w or Color. 
Loan or Rent—5, 36, 68, 154, 156, 163, 
166, 174, 178, 186. Purchase—5, 36, 68. 
¢ Motivational film, planned to improve 
playground behavior by implanting three 
basic rules of playground safety. 
Play In The Snow 
tion) 10 min. 
Rent—170. 
¢ Appropriate 


Playground sound mo 


(l6mm sound mo 


health habits, 
and safety rules to be observed when 
playing in the snow 
Preventing Blindness And Saving Sight 
(l6mm silent motion) 30 min 
Loan or Rent—159, 160, 180 


e Covers visual defects and their cor 


clothing, 


rection, eye diseases and their prevention, 
rules for eye health through correct light 
ing of the schoolroom, and care of the 
eyes in industry. 
Prevention Of Burns 
tion) 8 min. 
Rent—186. 
¢ Scenes of small children being pain 
fully burned and scalded, and how these 
accidents might have been prevented 
Safety In The Laboratory 
strip—53 frames). 
Purchase—139 


* Hand-drawn frames illustrate hazards 


(l6mm silent mo 


(35mm film 


in the school laboratory and safe prac 
tices which should be followed to avoid 
accidents. 
Safe Practices In Woodworking: Tools 
And Machines (35mm __filmstrips) 
5-18 min each 
Rent—1338. 


¢ A series of 14 teaching filmstrips cover 


Purchase—66 


ing the use of hand tools used in wood 
working, as well as shop machines such 
as grinders, presses, saws, sanders, plan 
ers, jointers, and wood turning lathes 
Emphasis throughout is on safe use of 
equipment. Each filmstrip contains two 
to four teaching units, and each lesson 
ends with review and discussion frames 
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Scene in “Playground Safety” (Col. 1) 
Safe Use Of Tools. 
tion) 6-8 min. b&w or Color 
Rent—5, 36, 101, 163, 168, 169, 170, 174 
Purchase—36 


(l6mm sound mo 


¢ Designed for elementary school chil 
dren, showing them how to use simple 
tools with complete safety. Covers scis 
sors, knives, hammers, saws, files, clamps, 
and other small implements. 
Simple Stunts (l6mm sound motion) 
10 min. b&w or Color 
Rent or Purchase—36 
¢ Film presents simple gymnastic stunts 
under three classifications: stunts for 
strength; stunts for skill; and stunts with 
sticks. Safety precautions are emphasized 
throughout the film 
Vacation Safety (l6mm_ silent motion) 
11 min. 
Loan or Rent—2, 144, 155, 158, 159 
162, 178. Purchase—19 
e For use in grades four to six and in 
junior high schools. The film units are 
1. water swimming safety in an organized 
camp; 2. boating; 3. safety conditions in 
camp; and 4. fire building 
Where Does It Get You? 


motion) 16 min 


l6mm sound 


Rent or Purchase—16 
© A presentation for teen-agers on phys 
ical and social effects of alcohol—told 
through incidents in lives of four high 
school students. 
Also see: Industrial Safety—Mate- 
rials Handling 


Caution: The National Safety Council 
does not distribute all productions listed 
For complete source address, check key 
numbers appearing after each film entry 
with the consecutively numbered list of 
sources appearing on the final pages of 
this directory. Where several sources are 
indicated, write distributor nearest you. 
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FIRE PROTECTION 


Before The Alarm (l6mm sound mo- 
tion—35mm sound motion) 10 min. 
Loan or Rent (l6mm)—85, 154, 157, 163, 
166, 170, 17la, 178 (35mm)—85. 
¢ Fundamental fire prevention and pro- 
tection needs of an average American 
community. 
City Fire Department (35mm _ filmstrip) 
16 frames. 
Purchase—117. 
¢ Shows fire department safety devices, 
apparatus at a fire, fire alarm system, and 
a fireboat. 
City Fire Fighters (16mm sound motion) 
10 min. b&w or Color. 
Loan or Rent—5, 36, 154, 163. Pur- 
chase—36. 
* Shows importance of organized _fire- 
fighting activities in a city. Includes visit 
to a city fire house, equipment there and 
in action at a fire, simple precautions 
against fires, and how to turn in alarms 
in case of fire. 
Crimes Of Carelessness (16mm and 35mm 
sound motion) 11 min. 
Loan (l6mm)—85, 157. (35mm)—85. 
¢ Film depicts the principal causes of 
fires and the correct way to prevent fires 
from these causes. 
Damage Control (Chemistry Of Fire) 
(16mm sound motion) 46 min. 
Loan or Rent—&5, 103, 123, 163, 164, 
166, 179. Purchase—28, 103. 
¢ Demonstrates fuel, oxygen, and igni 
tion temperature as the necessary ingre 
dients of fire; and distinguishes between 
ignition point and flash point of fuels. 
Fight That Fire (16mm sound motion) 
12 min. 
Loan or Rent—103, 123, 162, 163, 172, 
177, 179, 182, 185, 186. Purchase—22, 
103, 122. 
¢ Explains types and uses of extinguish 
ers, how to handle special types of fires 
Fire (35mm filmstrip). 
Purchase—28. 
¢ Explains the three requirements for 
fire—heat, combustible material, and 
oxygen. Gives five frequent causes fot 
fire and three ways of extinguishing a 
fire. 
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Fire Fighters (16mm silent motion) 15 
min. 

Loan or Rent—2, 157. Purchase—47. 
¢ Illustrates firemen at drill, use of gas 
masks; how fireman spends his leisure 
hours, etc. 


The Fire Hose (16mm sound motion) 
20 min. 
Rent—85, 103. Purchase—103. 
¢ Provides technical training for reg- 
ular and auxiliary firemen on the propet 
method of handling fire hose and accom- 
panying appliances. 
Fire Protection (16mm silent motion) 
14 min. 
Loan or Rent—2, 151, 162, 163. Pur 
chase—49. 
¢ A sketch of the history of fire fighting. 
Shows various types of fire-extinguishing 
equipment and tells how to operate it; 
also correct method of turning in an 
alarm. 
The Firebug (35mm sound slide) 15 
min. 
Purchase, Rent or Loan—150. 
e Places the blame for the majority of 
fires on the “Accidental Firebug” whose 
carelessness causes death and destruction. 
The Firemen (l6mm and 35mm sound 
motion) 11 min. 
Loan or Rent—49, 154, 157, 159, 163, 
166, 168, 17la, 177, 179, 184, 187. Pur- 
chase—49. 
* Shows the organization and activities 
of city firemen and illustrates the use 
of various types of fire-fighting equip- 
ment. 
Firemen (16mm sound motion) 11 min. 
Loan—85. 
¢ Organization and activities for a city 
fire department. Appropriate for show- 
ing to younger audiences. 
Men Of Fire (16mm sound motion) 10 
min. 
Loan or Rent—18, 57, 85, 162, 163, 
169. Purchase—18. 
¢ Dramatizes the evolution of fire-fighting 
methods and equipment and pictures the 
work of the modern fireman. 


AN ALPHABETICAL LIST OF TITLES 
APPEARS IN BACK OF DIRECTORY 
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No Time To Lose 
tion) 5 min. 
Loan—l, 85. 
e An explanation of the three ways to 
report a fire—by alarm box, by telephone 
and by messenger. 
The Red Robber 
14 min. 
Rent—2. 
¢ Demonstrates the need for adequate fire 
protection. 


(16mm sound mo- 


(16mm silent motion) 


Shock Troops For Defense (16mm sound 
motion) 11 min. 
Rent—103, 186. Purchase—103. 
¢ Story of America’s civilian fire fighters. 
Shows urgent need for a strong nation 
wide fire corps. 


Sirens Of Safety 
10 min. 
Loan—181. 

¢ Shows how firemen clean apparatus, 

check alarm systems, drill in first aid, 
and practice fire rescue operations. 


(l6mm sound motion) 


Smoke Eaters 
min. 


(16mm sound motion) 18 


Loan—85. 
¢ How a big city fire department operates. 
Sounding The Alarm 

tion) 10 min. 

Loan or Rent—163. Rent—183. 
¢ Folly of turning in false alarms; prope 
procedures in turning in fire alarm dur- 
ing an emergency; and how 
and pedestrians sometimes 


(l6mm sound mo 


motorists 
unwittingly 
hinder work of firemen. 


The Use Of Fire Extinguishers 
filmstrip) 


(35mm 


Purchase—28. 
¢ Shows how different types of fires are 
handled and demonstrates the proper use 
of several types of extinguishers. 
Wood For War 
5 min. Color. 
Loan or Rent—163, 179. 
¢ Shows many of the war uses of wood 
by the Army and Navy and the many 


(l6mm sound motion) 


civilian uses in which it releases metals, 
wools, silk, cotton and leather for wat 
time needs. Stresses need for care in 
thoroughly extinguishing cigarettes, 
matches, etc. 


Also see: Home Safety—Fire, School 
Safety—Fire 
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Caution: The National Safety Council 
does not distribute all productions listed. 
For complete source address, check key 
numbers appearing after each film entry 
with the consecutively numbered list of 
sources appearing on the final pages of 
this directory. Where several sources are 
indicated, write distributor nearest you. 


FOREST FIRE PREVENTION 
Fighting Large Fires In Brush And 
Grass (16mm sound motion) 20 min. 
Rent—169. 
¢ Depicts methods and equipment used 
in fighting brush and grass fires. 
Firemen Of The Forest 
motion) 40-45 min. 
Loan—148. 
¢ Demonstrates the 


(l6mm. silent 


causes of forest fires 
and the methods of prevention employed 
in Wisconsin. 
Fire Weather 
min. 
Loan or Rent—132, 155, 157, 159, 163, 
17la, 184, 186. Purchase—132. 
e A factual description of the cooperation 
S. Weather Bureau and 
the U. S. Forest Service. Fire prevention 


(16mm sound motion) 19 


between the l 


activities of both departments during the 
hot, dry weather are shown 
Forest Fires And Floods (l6mm sound 
motion) 11 min. 
Rent—166. 
¢ This film shows the relationship be- 
tween floods and forest fires. Also shows 
the common causes of these fires such 
as unguarded camp fires, careless cigarette 
smokers and impropet disposal of ashes 
and rubbish. Demonstrates fire preven 
tion methods and modern fire fighting 
equipment. 
Forest Fire Fighting In The South 
sound motion) 44 min. Color. 
Loan or Purchase—128. 
e An elementary training film demon 
strating types and proper use of fire tools; 


(16mm 


and proper tactics for fighting fires in 

the South. 

Forest Fires Or Game? (l6mm_ sound 
or silent motion) 7 min. Sound, 18 
min. silent. 

Rent—186. 

¢ An appeal for care in preventing forest 

fires for the protection of wild life. Dem- 

onstrates proper method of extinguishing 
camp fires, handling matches, etc. 
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PUBLIC SAFETY: FOREST FIRE PREVEN TION—Continued 


(l6mm sound 
motion) 10 min. b&w or Color. 


Forests And Conservation 


Rent or Purchase—36. 
¢ Entire tree conservation process, from 
planting the seedling to care of tree in 
maturity is presented, as well as a fire 
fighting and fire-prevention sequence. 
The Frying Pan And The Fire 
sound motion) 18 min. 
Loan—85, 179 


(16mm 


« Two girls vacationing in the moun- 

tains almost start a forest fire. By strenu 

eus effort and with the aid of a frying 

pan they make a fire break and confine 

the flames. 

It Might Have Been You 

motion) 15 min. 

Loan—166. 


(l6mm silent 


e Shows the disastrous forest fire that in 
7 hours destroyed over 23,000 acres of 
timber, 25 ranch houses, and rendered 
over 100 people homeless. Illustrates what 
the U.S. Forest Service is doing to pre 
vent such catastrophes. 

It’s No Picnic 


min. Color. 


(l6mm sound motion) 18 
Purchase—127. 

e Contains some of the most spectacular 
and awesome forest fire scenes ever filmed, 
as well as burning villages, homes, lum 
ber yards, and places of business 

(16mm 
and 35mm sound motion trailer) 2 


A Most Dangerous Combination 


min. 
Loan or Purchase—127 
¢ Designed to impress on the general 


public the fact that one of the most 


Destroyer of forests in the film “Siren” 
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dangerous combinations in the world 
is a man, a match and dry leaves—a com- 
bination that causes most of America’s 
forest and woods fires. 


One Match Can Do It 
tion) 12 min. 
Loan—18, 57, 59, 68, 85, 138, 163, 17la. 
Purchase—18, 59, 138. 


(16mm sound mo- 


e¢ Using a carelessly discarded match as 
a symbol of the thoughtlessness which 
causes millions of dollars worth of prop- 
erty damage and loss of life each year, 
this picture shows how forest and brush 
fires start, how they can be prevented. 
Pine Ways To Profit 
tion) 20 min. 
Loan or Rent—16, 85, 157, 161, 163, 
166. Purchase—166. 


(l6mm sound mo- 


¢ A Forest Service picture showing the 
profitable results of protecting the woods 
from fires. 


Prevent Forest Fires Series (16mm sound 
motion trailers) 3 films, each 2 min. 
Loan or Rent—127, 163. 


Purchase—127. 
¢ A series of 3 forest fire prevention 
trailers suitable for all types of audiences. 
1. A good woodsman disposes of burn- 
ing matches and cigarettes in a man- 
ner to preclude all 
starting a forest fire. 


possibility of 


2. How to build a camp fire—extreme 
precaution to see that not a spark 
is left to cause a fire 

3. To help in preventing forest fires the 
fisherman extinguishes burning match- 
es. The careful fisherman knows that 
forest fires are disastrous to both fish 
and stream. 


Siren (16mm and 35mm sound motion) 
10 min. 
Loan—148. 

¢ Forest fires—their causes and the de- 


struction resulting from them. 


Stop Forest Fires! 
10 min. 
Loan or Rent—16, 57, 103, 127, 157, 
158, 159, 161, 163, 179, 184, 186, 187, 
188. Purchase——103, 127 


ai 


(16mm sound motion) 


e An appeal for care with fire in the 
woods. Striking scenes of forest-fire-fight- 
ing; death toll of large forest fires; and 
damage to forests, wild life and soil. 
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PUBLIC SAFETY: FOREST FIRES—WATER SAFETY—ETC. 


Ten Thousand Fires 
tion) 20 min. 
Loan—120. 
¢ Illustrates damage done by forest fires. 
Shows need for preventive measures. 
Then It Happened (l6mm sound mo- 
tion) 10 min. Color. 
Purchase—127. 


(l6mm sound mo- 


¢ Scenes of the peaceful golden joys of 
New England shifting suddenly to the 
devastation caused by the most terrify 
ing forest fires in its history, those of 
1947. 

Trees For Tomorrow 

tion) 18 min. 
Loan—85. 


(l6mm sound mo 


¢ Up-to-date methods of conservation of 

the forests. 

Vigilance For Victory 

tion) 10 min. 

Rent—157. 

¢ Shows how forest fires weakened out 

war effort by destroying vital materials 

and wasting manpower. Depicts the vari 


ous causes of forest fires and shows how 


(16mm sound mo- 


daily vigilance—by everyone—can prevent 
them. 


WATER SAFETY AND LIFE 
SAVING 
Boy Scout Methods Of Waterfront Safe- 
ty (16mm silent motion) 12 min. 
Rent—16, 20. Purchase—20. 
¢ Illustrates how not to go about saving 
a drowning person. Correct and incorrect 
methods of entering and leaving a row- 
boat and a canoe are shown. 
Elenientary Tactics Of Lifesaving 
sound motion) 20 min. 
Loan or Rent—16, 69, 163, 171. Pur- 
chase—28. 


(6mm 


¢ How to gain control of victim by sur 
face and underwater approaches. 
Heads Up (l6mm sound and silent mo 
tion) 24 min. 
Rent (sound)—165 (silent)—11. 
¢ Demonstrates ways to avoid common 


Caution: The National Safety Council 
does not distribute all productions listed. 
For complete source address, check key 
numbers appearing after each film entry 
with the consecutively numbered list of 
sources appearing on the final pages of 
this directory. Where several sources are 
indicated, write distributor nearest you. 


OF SAFETY FILMS 


swimming hazards and life-saving tech- 

niques. 

Ice Rescue (l6mm sound motien) 5 min. 
Rent—16, 20, 154. 

¢ Several 


Purchase—20. 


senior scouts at Amherst, 


Massachusetts, go through the ice at 
temperatures varying from ten to twen 
ty degrees above zero to demonstrate 
techniques of ice rescue. 

Lady Life Guards 

silent motion) 10 min. 
Rent (sound)—97, 144 (silent)—97. 

¢ A presentation of the thorough train 
ing given girl life guards on duty at Man 
hattan Beach, N. Y. 


Learn To Swim 


lémm sound and 


(l6mm sound motion 
and 35mm sound motion) 25 min. 
Loan or Rent—2, 5, 14, 16, 69, 84, 1038, 
127, 154, 159, 164, 166, 17la, 179. Pu 
chase—5, 28, 103, 127 
¢ Demonstrates and 
strokes and. kicks. 


teaches the basic 


Lifeguard Training And 
Series 


Water Safety 
(16mm sound motion) 68 min. 
Color. 
Rent—31. 
¢ Illustrating the fundamentals of life 
saving and water safety as taught to life 
guards in the Chicago Park District Life 
guard Schools. In four parts, featuring 
step by step explanations and sequences 
showing various types of rescues. ‘Titles: 
1. Introduction and Boat Handling (18 
min.) 
2. Use Of Rescue Equipment (10 min.) 
3. Water Rescues (22 min.) 
'. Resuscitation (18 min.) 


Life Saving (l6mm and .35mm_ sound 


motion) (l6mm_ silent 


motion) 17 
min. 


Loan or Rent—2, 5, 28, 84, 103, 127 


amis 
154, 156, 163, 169, 17la, 172, 179, 185, 
188. Purchase (l6mm _ sound)—5, 28, 
103, 127 (16mm silent)—127. 


e Shows various 


procedures in 
work as well as Schafer 


rescue 

prone pressure 

method of artificial respiration. 

Matt Mann’s Swimming Techniques For 
Boys (l6mm sound motion) 18 min. 
b&w or Color 

Rent—36, 138. 

e The crawl, back stroke, breast and but- 


Purchase—36. 


terfly strokes are illustrated in both reg 
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PUBLIC SAFETY: WATER 


Matt Mann’s Swimming: continued 


ular and slow motion, from the beginning 
land drills to the complete stroke. 


Matt Mann’s Swimming Techniques For 
Girls (16mm 
min. b&w or 

Rent or 

« The crawl, 

butterfly 


sound 
Color. 
Purchase—36. 


motion) 10 


breast back 

stroke are demonstrated in 

regular and 
Dry-land 


sequences are 


stroke, stroke 
and 
both slow 


drills 
used 


motion photog- 
and the 
to make swimming 
natural and easy to understand. 


raphy. wate! 


Oars And Paddles (l6mm sound and 
silent motion) 24 min. 
Loan or Rent (sound)—165 (silent)—11. 


¢ Demonstrates skills needed to prevent 


accidents in boats and canoes 


Scene in “Oars and Paddles” 





Safety Ahoy (l6mm sound motion) 15 
min 
Loan—| 


« This film covers the subject of boating 
safety and gives suggestions for the han 
dling of small craft. 


Safety At Sea (l6mm silent motion) 14 
min. 
Loan or Rent—84, 159, 166, 170. Pur- 
chase—49, 84. 
¢ Built around the work of the Coast 


Guard. Shows lighthouses and bell buoys 
in operation and concludes with dramatic 
rescue carried out by means of breeches 
buoy. 
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SPORTS — MISCELLANEOUS 





Swim And Live 
20 min. 
Loan or Rent—16, 138, 152, 
157, 159, 161, 163, 164, 170, 
172, 174, 179, 180, 182, 183. 
¢ Film illustrates the comprehensive 
training in swimming the Army is giving 
its men as an aid for any emergency. 
Swim Or Sink 
min. 
Rent—71. 
¢ A Grantland Rice Sportlight produced 
by Pathe, in which Johnny Weismuller 
teaches a group of the fun- 
damentals of American 
crawl. 
Swimming For Beginners 
motion) 
Rent—16. 
¢ Introduced by a 


(16mm sound motion) 
153, 


171, 


154, 
17la, 


(l6mm sound motion) 10 


youngsters 
swimming the 
(l6mm sound 
10 min. b&w or Color. 


brief history of the 
development of swimming strokes from 
the dog paddle to the Australian crawl, 
the film shows modern meth- 
ods. The carrying-power of the water: is 
demonstrated, 


instruction 


confidence built up and 
breathing and arm exercises shown prior 
to actual attempt to swim. For beginners 
of all ages. 
MISCELLANEOUS 
Aim For Safety (l6mm 
17 min. 
Loan—1. 


sound motion) 


¢ Covers hunting safety and stresses the 
need for and common sense. 
Approved By The Underwriters (16mm 
and 35mm sound motion) 30 min. 
Loan—124. 


care 


¢ Technical in subject matter. Shows tests 

of all sorts of devices conducted by Under 

writers Laboratories to eliminate the haz 

ards of fire, accident, etc. 

Blasting Cap! 
min. Color. 

Loan or Rent—38, 83, 

6l. 

¢ Designed to 


(l6mm sound motion) 15 


138. Purchase 


acquaint the public, es- 


pecially children, with the dangers of 
blasting caps. 

Electrical Safety 
30 min. 
Rent—151. 


¢ Designed to 


(l6mm_ silent motion) 


instruct the public in 
safe handling of electrical wires and ap- 


pliances in the home. 
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A Family Affair 
10 min. 
Loan—16. 
¢ A study of poisons. Dr. Robert V. Seli 
ger, of Johns. Hopkins University, ex- 
plains the destructive effect on every liv- 
ing thing which comes in contact with 
alcohol. 


(l6mm sound motion) 


The Forest Ranger (l6mm sound mo- 


tion) 25-30 min. 
Loan or Rent—16, 127, 157, 161, 163. 
Purchase—127. 
¢ Forest Rangers watch over the 161 na 
tional forests that blanket one-tenth of 
the country’s land area. Gives a compo- 
site picture of the U. S. Forest Ranger 
at work from Maine to California and 
from Washington to Florida. 
For You And Yours (35mm sound slide) 
20 min. 
Loan or Purchase—90. 
¢ A film dedicated to the ideal that all 
America may live in freedom from the 
tragedy of accidents. Describes the fast 
growing, nation-wide safety movement 
and the part the National Safety Coun 
cil, the Community Safety Council, and 
other organizations play in it. Features 
Edward G. Robinson, as well as the 
popular radio song trio, The Dinning 
Sisters; narrated by Vincent Pelletier 
Hook, Line And Safety 
motion) 17 min. 
Loan—1. 


(l6mm_ sound 


¢ This film pictures a fishing trip in 
the Northwoods during which an _ ex- 
perienced angler, by his example, gives 
a novice many pointers in safety and 
woodcraft. 
Keep Your Head 
15 min. 
Loan, Rent, or Purchase—150 
¢ Deals with the danger of uncontrolled 
emotions. Shows the relationship between 
emotional stability and safety. 
Light Is What You Make It 
motion) 10 min. Color. 
Rent—179. 
¢ This Disney color 


(35mm sound slide) 


(16mm sound 


cartoon treats of 
the importance of light and its effect on 
the human eye. Film shows how eye 
strain occurs from (1) insufficient light, 
(2) glare, (3) sharp contrasts and shadows. 


AN ALPHABETICAL LIST OF TITLES 
APPEARS IN BACK OF DIRECTORY 


OF SAFETY FILMS 


Caution: The National Safety Council 

does not distribute all productions listed. 

For complete source address, check key 

numbers appearing after each film entry. 

The Making Of A Shooter (16mm sound 
or silent motion) 30 min. (sound) 40 
min. (silent). Color. 

Loan or Rent—5, 114. Purchase—5, 114. 
¢ Designed to advance the proper han- 
dling of firearms and to help keep shoot 
ing a safe sport. 
Sentinels Of Safety 

tion) 10 min. 

Rent—173, 183. 
¢ Police officers, firemen, and ambulance 
drivers are our “sentinels of safety,” em 
ployed to protect the welfare of the na 





(l6mm sound mo 


tion. Includes precautions against acci 
dents in the home. 
Seventh Column 
10 min. 
Rent—90, 151, 170, 185. 
e An M-G-M “Pete Smith” short re 
leased in 1943. Points to carelessness as 


(16mm sound motion) 


the cause of many unnecessary accidents 
in home and factory, as well as on streets 
and highways 
Summer Safe 
min. 
Loan, Rent, or Purchase—150 


(35mm sound slide) 15 


¢ How to be safe in the summer. Con 
tains information on insect bites, poison 
ivy, malaria, heat exhaustion, et« 
Then Came July 5 
tion) 10 min. 
Loan or Rent—18, 57, 170, 186. Pur 
chase—18. 


(i6mm sound mo 


¢ Presents the case against unrestricted 
sale and use of dangerous types of fire 


Scene from “Seventh Column” (Above) 
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PUBLIC SAFETY: MISCELLANEOUS FILM SUBJECTS 


Then Came July 5: continued 

works and also offers a safe and sane 
solution for 
Day. 


celebrating Independence 


Trigger Happy Harry (16mm sound mo 
tion) 22 min. Color 

Rent—6, 160 

e Shows how firearms accidents can be 


Purchase—6 


reduced by educating the public to the 


proper methods of handling guns. In 


cludes rules for keeping them in the 


home, and for using them in the field 


Hiome 


GENERAL 
Four Point Safety 
35mm sound motion) 16 min 
Loan or Rent—lI1, 93, 95, 152, 163, 166 
Purchase—93 


Home l6mm and 


e Shows direct between off-the-job ac 
cidents and efficiency on-the-job. Describes 
the four points of a safe home; main 
tenance, good 


housekeeping, protection 


of children, cultivation of safe habits 


Homemade Trouble (35mm sound slide) 
15 min 
Rent, or Purchase—150. 


¢ Presents the subject of 


Loan 
home safety, 
showing several typical home accidents, 
explaining their causes, and pointing out 


how they may be avoided 


Scene from “It's Your Home” (Col. 2) 
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With These Weapons (l6mm sound mo- 
tion) 10 min. 
Rent—16. 
e Shows briefly the facts about syphilis 
and its relation to personal, family and 
community health. 
Work Of The Rescue Unit 
motion) 20 min. 
Loan or Rent—153, 154, 157, 163, 180, 


188. 


(16mm sound 


e Details the work of a _ rescue unit; 
equipment, methods of removing people 


from the wreckage, etc. 


Safety 


Home Safe Home (l6mm and 35mm 
sound motion) 12 min 
Loan or Rent—11, 59, 75, 80, 90, 94, 101, 
123, 134, 142, 158, 164 
¢ Illustrates the many little things that 


Purchase—90. 


cause home accidents, which annually re- 
sult in 30,000 deaths and 4-1/2 million 
injuries throughout the U. S. Shows how 
every member of the family can help to 


eliminate hazards and avert tragedy. 

It’s Your Home—Plan It Safely (35mm 
sound slide) 20 min 

Loan—90. 


e Illustrates home safety ideas designed 


Purchase—90 


and approved by a committee of Amer 


ica’s foremost architects and builders. 
Of special interest to those planning to 


build. Discussion outline included. 


Little Things Count (35mm and 16mm 
sound motion) | min 
Purchase—90. 
¢ Shows importance of being careful 
about little things that cause falls—most 


numerous of all home accidents. 


Look Who’s Lucky 


23 min. Color 


(35mm sound slide) 


Purchase—55. 
¢ Follows an average family through an 
entire day, pointing out the spots likely 
to cause home accidents to all age levels. 
Printed script of suggested narration ac- 
companies film. 


AN ALPHABETICAL LIST OF TITLES 
APPEARS IN BACK OF DIRECTORY 
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Model For Safety (35mm and 16mm 
sound motion) | min. 
Purchase—90. 
¢ Illustrates model kitchens to arouse 
interest, then stresses the fact that more 
accidents happen here than in any other 
room in the house, and shows how every 
housewife can make her kitchen safe. 
Road To Safety (16mm silent motion) 
9 min. 
Rent—178. 
e Safety in the home and on the high- 
way. 
Safety In The Home (l6mm sound mo- 
tion) 10 min. 
Loan or Rent—8, 34, 59, 68, 90, 151, 
154, 155, 156, 157, 158, 159, 160, 161, 
162, 163, 165, 167, 168, 169, 170, 17la, 
172, 174, 175, 177, 178, 184, 185, 186. 
Purchase—49. 


Shows the many precautions taken by 
typical safety-conscious family to guard 
the home against needless accidents. 
Safety In The Home (35mm filmstrip) 
34 frames. 
Rent—103. Purchase—103, 112, 139. 
¢ Covers many hazards existing in home. 
Negative instruction makes this almost 
entirely a “don’t do this” type of pic- 
ture story. 
There’s No Place Like Home (l6mm 
sound motion) 13 min. 
Loan—|!. 


¢ Shows many common causes of home 
accidents and explains in detail the steps 
which to be taken in order to avoid them. 
What Price Happiness (16mm sound mo- 
tion) 10 min. 
Rent—11, 90, 94, 142. Purchase—94. 
e Shows common causes of home acci- 
dents and measures for eliminating them. 
What Price Safety? (16mm sound mo- 
tion) 20 min. 
Rent—16. 
¢ Shows inside workings of building con- 
struction racketeering gang which at- 
tempts to escape regulations of the build- 
ing code but is finally apprehended. Em- 
phasizes problems in public safety. 


FIRE 
Fire (16mm sound motion) 11 min. 
Rent—103, 154, 163, 17la. Purchase— 
49, 103. 
¢ Describes domestic uses of fire, prin- 
ciples of combustion, nature of fire haz- 
ards, and principles of fire extinguishing. 
Dramatizes home fire hazards, methods of 


OF SAFETY FILMS 


Caution: The National Safety Council 
does not distribute all productions listed. 
For complete source address, check key 
numbers appearing after each film entry. 


extinguishing fire, and why fire ceases to 

burn. 

Fire Safety (16mm silent motion) 14 min. 
Loan or Rent—2, 157, 158, 162, 163, 165, 
166, 169, 170, 184. Purchase—49. 

¢ Deals primarily with fire prevention in 

the home. 

Friend Or Foe (16mm sound motion) 16 

min. 
Loan—1. 

¢ Calls attention to the frightful toll of 

life and property exacted by home fires 

each year. Suggests ways in which the 
average householder can take action 
against this menace. 

More Dangerous Than Dynamite (16mm 

sound motion) 10 min. 
Loan—18, 57, 59, 85, 138, 151, 152, 163, 
165, 166, 169, 170. Purchase—18, 59, 138. 

e Warns against dry cleaning in homes 

with highly volatile combustibles. Elab- 

orate precautions in commercial cleaning 
establishments are contrasted with hazard- 
ous home conditions. 

Prevention Of Fires Through Electrical 

Safety (16mm silent motion) 22 min. 
Loan—156, 166, 181. 

¢ Shows how fires are started in various 

ways and offers suggestions for preventing 

them. A house with a makeshift wiring 
is correctly wired by an electrician. 

A Word To The Wise (16mm _ sound 

motion) 10 min. 
Loan or rent—156, 159. 

¢ Home fire prevention, presented in story 

form. Illustrates common fire hazards in 

the home and how they can be eliminated. 
Scene from “A Word to the Wise” 
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Farm Safety 





GENERAL A Stitch In Time (l6mm sound motion) | 
Do You Know? (35mm filmstrip 33 frames 25 min. a 
frames Loan—90, 135 
Purchase—90 ¢ Impresses the need for observing safety 
* Covers many phases of farm safety rules in the home and on the farm 
Designed for three-way use—(l) as a regu FIRE 
lar filmstrip, (2) as a discussion guide, o1 Dangerous Dusts (16mm sound motion) 
(3) as a safety quiz Manual explains 10 min 
various uses Loan or Rent—159, 166, 169, 170, 17la 
Farm Inconveniences (16mm and 35mm ¢ Scenes of fires resulting from some of 
sound motion) 10 min. the most damaging dust explosions on 
Loan or rent (l6mm and 35mm)—65 record. Pictures causes, effects, and best 
Loar or rent (16mm)—146, 160, 177 methods of preventing dust explosions 
¢ Shows “the fool things we do needlessly Farm Fire (35mm sound slide) 20 min 
around our farms and homes—things that Loan—98. 
are inconvenient, sometimes hazardous and ¢ Stresses importance of eliminating farm 
usually unnecessary fire hazards. 
Make Safety Your Number One Crop (16 Worst Of Farm Disasters (16mm sound 


" motion) 10 min 
mm sound motion) 15 min ' R a is7 161. t 
" oan or ent 27 x1 y7 (i 53 
Rent—90, 164, 185. ; : - 19 
66, 172, 182, 187, 188. Purchase—127. 
e Shows 4-H farm safety activities and ; : ” 


e A. poster-like warning of the havoc 
invites participation in the National 4-H I 5 


' caused by farm fires, with a summary of 
iarm safety program. Presents basic prin 


how electricity, properly used, can help 
ciples of farm safety pro} | 


: : ; prevent them 
Miracle In Paradise Valley (16mm sound 
motion) 355 min. Scene from “Miracle in Paradise Valley’ 
Loan or Rent—90, 163 
¢ Inspires participation in farm accident 
prevention program Shows the tragic con 
secuences of carelessness 
My Model Farm (l6mm and 35mm sound 
motion) 10 min 
Loan—65. Rent—146. 
¢ litle signifies idealism, but film shows 
a lackadaisical farmer who seems proud to 
show off his farm. But while he takes us 
around, he alibies continually for not hav 


ing things just the way he wants them 


‘awst Aid 





FIRST AID Back To Life (l6mm sound motion) 6 

Artificial Respiration (l6mm_ silent mo min. color 
tion) 10 min 
a . Loan—l 
Rent—5. Purchase—5. i 

¢ The proper technique of applying arti ¢ Shows approved methods of applying 
ficial respiration to individuals uncon artificial respiration, emphasizing that 
scious either from long immersion in prompt application of this treatment can 
water or from electric shock. help in preventing much of the yearly 
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loss of life due to drowning, gas poisoning 

and electric shock 

Before The Doctor Comes (l6mm sound 
motion and silent motion) 37 min. 

Loan or Rent—156, 163, 171, 172 

e A four-reel presentation covering the 
following: 

Reel 1: A chart of the arteries, drawn 
on a man’s body, indicates the major 
pressure points. Shows how to control 
bleeding, how to stop bleeding with 
tourniquet, bandage, compress; how 
to keep shock victim warm; use of 
stimulants; position of head, feet 

Reel 2: Artificial respiration and how 
to care for burns 

Reel 3: Leg fractures; how to apply half 
ring, and improvised splints 

Reel 4: Arm fractures; how to apply 
Murray-Jones, improvised splints 
Transporting victims 

Danger Is Your Companion (16mm sound 
motion) 18 min. 

Loan—I1 

¢ Stresses a knowledge of First Aid as an 

important factor in saving lives when an 

emergency arises 

Emergency Splinting For Fractures Of 
Lower Extremity (l6mm_ silent mo 
tion) 12 min 

Loan—113 

¢ Shows in detail contents and use of 


coctor’s automobile fracture kit 


Emergency Traction For Safe Transporta- 
tion Of Fractures Of The Long Bones 
(l6mm silent) 17 min 

Rent or Purchase—74 

¢ Two attendants demonstrate application 

of the Kellar-Blake and Murvray-Jones 

splints to the lower leg and upper extrem 
ity fracture 


Essentials Of First Aid (l6mm sound mo 
tion) 32 min 
Loan or Rent—151, 163 
¢ Describes some of the medical facilities 
afloat, methods of transporting and pro 
tecting injured men, rescuing and reviving 
men overcome by smoke, contents of Navy 
first aid kits, and steps in the examination 
and treatment of the wounded 
First Aid (35mm _ sound slide) 15 min 
Loan—150. Rent—108, 168. Purchase 
108 
¢ Procedures advocated by the American 
Red Cross in rendering first aid treatment 


are suggested and demonstrated 


OF SAFETY FILMS 


First Aid—Care Of Minor Wounds (16mm 
silent motion) 4 min 

Loan or Rent—166, 171, 179, 184, 185, 

187. 





Purchase—419 
¢ Stresses importance of immediate care 
for minor wounds. Shows proper method 
of applying sterile bandages 
First Aid—Carrying The Injured (16mm 
silent motion) 4 min 
Loan—187. Purchase—19 
¢ Shows methods of making and using 
stretchers in emergencies and how to carry 
injured persons without stretchers 
First Aid— Control Of Bleeding (16mm 
silent motion) 10 min 
Loan or Rent—154, 159, 163, 166, 179 
182, 185, 187. Purchase—19 
e Shows accepted methods of control of 
arterial and venous hemorrhage in vari 
ous areas of the body 
First Aid For Wounds And Fractures (16 
mm and 35mm sound motion) 10 min 
Loan or Rent—49, 59, G8, 153, 159, 164 
166, 172, 179, ISL, 184, 185, 187. Purchase 
19 
First Aid In Transportation Of Back In- 
juries (l6mm_ silent motion) 8 min 
Rent or Purchase—!21 
¢ A short presentation on the handling of 
possible back injuries. Incorrect and cor 
rect techniques in transporting victims are 
shown 
First Aid In Transportation Of Fractures 
Of Leg, Spine And Arm (l6mm silent 
motion) 22 min 
Rent—74. Purchase—74 
e¢ Demonstrates substitute methods when 
Murray-Jones and Kellar-Blake Splints are 
not available 
First Aid—Injuries And Accidents (16mm 
sound motion) 26 min. Rent—173 
¢ Various types of accidents and how they 
are treated in the Army are shown 
First Aid—Life Saving And Resuscitation 
(l6mm silent motion) 14 min 
Loan or rent—154, 158, 163, 166, 171 
179, 184. Purchase—49 
e Shows various approaches and holds 
used in rescuing endangered swimmers 
Resuscitation methods shown include use 
of inhalator 


Film Aid To First Aid Series (35mm film 


Caution: The National Safety Council 
does not distribute all productions listed 
For complete source address, check key 
numbers appearing after each film entry 








FIRST AID FILMS 


Film Aid to First Aid: continued 
Strip). 

Purchase—112. 

e¢ A visualized course in emergency first 

aid treatment. Titles: 

1. Artificial Respiration And Its Uses. (25 

frames) 

Bandaging—Part I. (23 frames) 

$. Bandaging—Part II. (41 frames) 

1. Control Of Bleeding. (30 frames) Lo- 
cates main pressure points in the body, 
explains how pressure should be ap- 
plied, and tells how to use and apply 
various types of bandages and tourni 
quets to control excess bleeding. 

5. Fractures. (34 frames) Symptoms and 
treatment of fractures with use of vari 
ous types of splint demonstrated. 

6. Wounds. (30 frames) Describes vari 
ous types of wounds and treatment for 
each type 

7. Transportation Of The Injured. (46 
frames) 

First Aid Training Series (35mm _ sound 
slide). 

Purchase—66 

e A visual training course in first aid 

consisting of 19 sound slidefilms (2. in 

color), together with an instructors man 
ual, and supplementary printed material 
for class distribution. ‘Titles: 


The Purpose of First Aid 
2. The Body—Part I 

3. The Body—Part II 

{ Shock 

5. Unconsciousness 

6. Common Emergencies 

7. Minor Injuries 

8. Wounds—Part I 


Scene from “First Aid Training Series” 
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9. Wounds—Part I 

10. Dressings & Bandages—Part I 

11. Dressings & Bandages—Part II 

12. Artificial Respiration 

13. Burns 

14. Poison 

15. Fractures—Part I 

16. Fractures—Part I 

17. Fractures—Part III 

18. Moving the Injured—Part I 

19. Moving the Injured—Part I 

First Steps in First Aid (16mm sound 
motion) 31 min. 

Loan or Rent—38, 57, 82, 83, 133, 138, 

152, 154, 156, 157, 159, 168, 164, 165, 

166, 173, 181, 182, 185, 187. Purchase 

133. 

Gives basic information contained in 





standard first aid courses for beginners. 
Handle With Care (16mm sound motion) 
24 min. 
Loan or Rent—1, 157, 163, 171. 
¢ Shows how improper first aid can make 
injuries more serious, and gives specific 
“do's” and “don'ts” for handling accident 
victims in an emergency 
Help Wanted (16mm sound motion) 31 
min. 
Loan or Rent—5, 16, 21, 26, 37, 123, 138, 
153, 154, 156, 157, 159, 161, 163, 164, 
165, 166, 168, 169, 182, 187, 188. 
¢ For beginners in first aid. Shows tech 
niques of first aid in first aid station. 
The Human Body In First Aid (16mm 
sound motion) 20 min. 
Loan or Rent—57, 156. 
¢ This film uses anatomical and human 
models, animation, dissecting lab, and 
other resources to give comprehensive 
introduction. 
Keeping Fit (16mm sound motion) 10 
min. 
Loan or Rent—16. 
¢ Simple rules of health are presented. 
Keep Out Infection (35mm sound slide) 
15 min. 
Loan, Rent, or Purchase—150. 
¢ Deals with the source and prevention 
of infections, with one section devoted to 
care of injuries. 
Learn And Live (16mm silent motion) 
15 min. 
Rent—162. 
¢ A dangerous trip by automobile to a 
mine and a first aid class are the frame 
work for showing right and wrong meth 
ods of administering first aid. 
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Life Savers Of The Highway 
sound slide) 18 min 
Loan—134, 176. 
¢ Made primarily for demonstrating prop 
er highway first aid methods to police 
officers. 


(35mm 


Describes the great dangers in 
volved in mis-handling accident victims. 
Of Breathing 
35mm sound) 10 min. 
Loan or Rent (l6mm)—16, 49, 154, 163 
Purchase (l6mm)—49, 157 (35mm)—49. 


Mechanism (l6mm_ and 


¢ Depicts the respiratory organs in action; 
function of the phrenic nerve; gascous 
exchange in lungs and body tissues. 
Minutes That Count (l6mm sound mo 
tion) Color. 
Loan—115. 

¢ Comprehensive treatment of several as 
pects of first aid: 1. Stop Arterial Bleeding. 
(15 min.) 2. Dress Open Wounds. (15 min.) 
3. Artificial Respiration, Fractures and 
Dislocations. (30 min.) 


Poison Ivy (35mm sound slide) 19 min. 
Apply—12. 
* Tips on the poison ivy menace for all 
who work or play outdoors. Covers the 
plant itself, its habitat, and how to differ- 
entiate it from other plants 
Temperature, Pulse And Respiration 
(16mm sound motion) 15 min 
Purchase—28. Rent—163. 
¢ Demonstrates how to take the pulse, 
temperature and respiration count, and 
explains how to accomplish it method 
ically. 
Wastage Of Human Resources 
sound motion) 11 min. 
Rent—167. Purchase—49 
¢ Reveals the tragic wastage of human 


resources caused by failure to provide 
healthful, safe and effective living condi 
tions. Calls attention to wastage by di 
sease, accidents, juvenile delinquency, 
unemployment, alcoholic and drug addi 
tion, mental diseases, and crime. 


Sources of These FE ims 


1. Aetna Life Affiliated Companies, 
Public Education Dept., Hartford 15, 
Conn. 

2. Akin & Bagshaw, 2023 East Colfax 
Ave., Denver 6, Colorado 

3. Alpha Film Laboratories, 6000 Pim- 
lico Road, Baltimore 9, Md. 

4. American Automobile Association, 
17th Street at Pennsylvania Ave., 
N. W., Washington 12, D. C. 

5. American Film Registry, Room 1220, 
28 East Jackson Blvd., Chicago 4, Il. 

6. American Film Services, Inc., 1010 

Vermont Ave., N. W., Washington 

5. D. C. 

American Legion, 777 N. Meridian 

Street, Indianapolis 6, Ind. 

8. American Museum of Natural His- 
tory, 79th St. & Central Park West, 
New York 24, N. Y. 

9. American Mutual Alliance, 919 N. 
Michigan Ave., Chicago 11, Ill. 

10. American Optical Co., Southbridge, 
Mass. 

ll. American Red Cross, 905 - 2nd Ave 
nue, Seattle 4, Washington. 

12. American Telephone & Telegraph 
Co., 195 Broadway, New York 7, 
New York. 
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13. American Transit Association, 292 
Madison Avenue, New York 17, N. Y. 

14. R. B. Annis Company, 1101 N. Dela- 
ware St., Indianapolis 2, Ind. 

15. Associated Factory Mutual Fire In- 
surance Cos., Inspection Dept., 184 
High St., Boston 10, Mass. 

16. Association Films, (Y.M.C.A. Motion 
Picture Bureau) 347 Madison Ave., 
New York 17, N. Y. 

17. Atchison, Topeka and Santa Fe Rail- 
way System, Film Bureau, 80 E. Jack 
son Blvd., Chicago 4, Il. 

17a. Audio Productions, Inc., Film Cen- 
ter Bldg., 630 Ninth Ave., New York 
19, New York. 

18. Bailey Films, Inc., 2044 N. Berendo, 
Hollywood 27, Calif. 

19. Better Vision Institute, 630 - 5th 
Ave., New York 20, N. Y 

20. Boy Scouts of America, Visual Edu 
cation Service, 2 Park Ave., New 
York 16, N. Y. 

21. Paul L. Brand & Son, 2153 K Street, 
N. W., Washington 7, D. C. 

22. Brandon Films, Inc., 1600 Broadway, 
New York 19, N. Y. 

23. Bray Studios, Inc., 729 7th Ave., 
New York 19, N. ¥ 
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94 


25. 


26 


29. 


Sila. 


$b. 


39. 


10. 
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British Information Services, 30 
Rockefeller Plaza, New York 20, N.Y 
Brown Company, Berlin, N. H. 
Calhoun Company, 101 Marietta St 


N. W., Atlanta 3, Ga 

Calvin Company, 1105 E. 15th St., 
Kansas City 6, Mo 

Castle Films Div., United World 
Films, Inc., 445 Park Ave., New York 
a 3 

Caterpillar Tractor Company, 600 \W 


Washington St., FE 
Chicago 


Peoria 8, Il 
Automobile Trade 
Wacker Drive 


Associa- 
tion,’ 35 FE 
1, Il 

Chicago 


Chicago 


Park District, Administra 


tion Bldg., 425 East l4th Blvd., Chi 
cago 5, Ill 

Chrysler Corp., Dodge Div., 7900 
Joseph Campau Ave., Detroit 11, 
Mich 

Civil Aeronautics Administration, 


Audio-Visual 
\-165 Commerce Bldg 
ao, B. C. 

Cleveland Police Department, 2001 
Payne Ave., Cleveland, Ohio 
Greater Cleveland Safety Council, 
2073 East 9th St., Cleveland 15, Ohio 


Randolph 


Aids Staff, 
Washington 


J 
Lraining 


College Film Center, 814 F 
St., Chicago 1, Il 
Commercial Films, Inc., P. O 
Cleveland 21, Ohio 
Coronet Instructional 
South Water St., 


Box 7, 


Films, 65 F 
Chicago 1, Ill 

Film 
Detroit 


Cosmopolitan 
Gratiot Ave Mich 

D. T. Davis Company, 178 Walnut 
St., Lexington 34, Ky 
William M. Dennis Film 
2506 West 7th St 


$248 


Libraries, 


Libraries, 
Los Angeles, Calif 


The Distributor’s Group, 756 W 
Peachtree, N. W Atlanta, Ga 
Bruce Dodson & Co., 2800 Wyan 
dlotte St., Kansas City 10, Mo 


Douglas Fir Plywood Association, 


Tacoma Bldg., Wash. 

E. L. du Nemours & Com- 
pany, Inc., Finishes Div., Wilmington 
98, Del 


lacoma 2, 
Pont de 


Duquesne Light Co., 435 - 6th Ave., 
Pittsburgh 19, Pa 
Eastman Kodak Company, Kodak 


Park Works, Rochester 4, N. Y. 


46. 


47. 


48. 


59. 


60. 


61. 


62. 


63. 


64. 


68. 


69. 


70. 


Edison Electric Institute, 420 Lexing- 
ton Ave., New York 17, N. Y. 
Educational Film Service, 180 N. 
Union St., Battle Creek, Mich. 
Employers Mutual Liability Insur- 
ance Co. of Wisc., Engineering Dept., 
Wausau, Wis. 

Encyclopaedia Britannica Films, Inc., 
1150 Wilmette Ave., Wilmette, Il. 
Federal Works Agency, Public Roads 
Administration, Washington 25, D. € 
Film Center, Inc., 64 W. Randolph 
St., Chicago, 1 

Fruehauf Trailer Co., 10940 Harper 
Ave., Detroit 32, Mich 

General Motors Corporation, Dept. 
of Public Relations, Detroit 2, Mich. 
P. H. Glatfelter Company, Spring 
Grove, Pa. 

Hamilton Safety Council, 835 Rent 
schler Bldg., Hamilton, Ohio 


Harmon Foundation, |40 Nassau St., 
New York 7, N. Y. 

Ideal Pictures Corp., 28 E. 8th St., 
Chicago 5, Ill. 

Illuminating Engineering Society, 51 
Madison Ave., New York 10, N. Y. 
Indiana Visual Aids Co., Inc., 726 N. 
Illinois St., Indianapolis 6, Ind. 
Industrial Safety Education Service, 
542 S. Dearborn St., Chicago 5, Ill. 
Institute of Makers of Explosives, 
343 Lexington Ave., New York 16, 
N. Y. 

Institutional Cinema Service, Inc., 
1560 Broadway, New York, N. Y. 
Inter-Industry Highway Safety Com- 
mittee, 1026 Seventeenth St., N. W., 
Washington, D. ¢ 

International Film Bureau, Inc., 84 
East Randolph St., Chicago 1, Ill. 
International Harvester Co., 180 N. 
Michigan Ave., Chicago 1, Ill. 

The Jam Handy Organization, 2821 


East Grand Blvd., Detroit 11, Mich. 
Kansas City Safety Council, 419 
Dwight Bldg., Kansas City, Mo. 
Kansas City Sound Service Co., 1402 
Locust St., Kansas City 6, Mo. 

Kunz Motion Picture Service, 1319 
Vine St., Philadelphia 7, Pa 

Lake Shore Mines, Kirkland Lake, 
Ont., Canada. ‘1 Ramsay, Safety 
Director. 

Library Films, Inc., 25 West 45th St., 
New York 19, N. Y. 

Linde Air Products Co., 30 East 42nd 
St.,. New York 17, N. Y. 
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76. 


79%. 


80. 


Sl. 


84. 


85. 


SO. 


88. 
89. 


89a. 


90. 


91. 


93. 


94. 


OF 


Lumbermens Mutual Casualty Com- 


pany, 4750 Sheridan Rd., Chicago 
10, Il 
Massachusetts General Hospital, 


Fracture Clinic, Boston 14, Mass 
McHenry Educational Films, 537 S 
Dearborn St., Chicago, Hl. 


Medical Film Guild, 167 West 57th 
St., New York 19, N. Y. 

Metropolitan Life Insurance Com- 
pany, One Madison Ave., New York 
10, N.Y 

Michigan Bell Telephone Company, 
1365 Cass Ave., Detroit 26, Mich 
Mine Safety Appliances Company, 
Braddock, Thothas & Meade Sts., 


Pittsburgh 8, Pa 
Greater Minneapolis Safety Council, 


100 Pillsbury Bldg., Minneapolis 2 
Minn. 

Missouri Pacific Lines, Missouri Pa 
cific Bldg., St. Louis, Mo 

Modern Sound Pictures, Inc., 1219 
Farnam St., Omaha 2, Neb 


Modern Talking Picture Service, Inc., 


9 Rockefeller Plaza, New York 20, 
N. Y. 

Mogull’s Camera & Film Exchange, 
G8 W. 48th St., New York 19, N. Y. 


National Board of Fire Underwriters 
Film Library, Bureau of Communi 
cations Research, Inc., 13 E. 37th St 
New York 17, N. Y. 

National City Lines, 


Michigan Ave., Chicago 5, Hl 


Inc., G16 S 
National Conservation Bureau, 60 
John St., New York 17, N. ¥ 
National Electrical Mfrs. 
East 44th St., New York 17 
National Film Board of 
Ottawa, Canada 

National 


938 


Assoc., 155 
4 my A 


Canada, 


Confer- 
Building, 


Highway Users 
ence, National 
Washington 4, D. ¢ 
National Safety Council, 20 N. Wack 
er Dr., Chicago, Ill 
National Society for 
of Blindness, 1790 
York 19, N. ¥ 

New Jersey Dept. of Motor Vehicles, 
Division of Safety Education, Tren 
ton, N. J 

New York State Dept. of Health, 18 
Dove St Albany 6, N.Y 

Newark Safety 


sranford Place 


Press 


Prevention 
New 


the 
Broadway, 


Council, Inc, 24 
Newark 2, N. J 
North Dakota Highway Patrol, Bis 
marck, N. D 
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97. 
98. 


99. 


100. 
101. 
102. 
102a. 
103. 
103a. 
104. 


105. 


106. 
107. 
108. 
109. 


112. 
113. 


114. 


116. 
117. 


118. 
119. 


120 


URCES OF FILMS 


Norton Company, Worcester 6, Mass 
Nu-Art Films, Inc., 145 W. 45th St., 
New York 19, N. Y. 
Ohio Farm Bureau, 216 N. High St., 
Columbus 16, Ohio 
The Industrial Commission of Ohio, 


Room 611 Dept. of State Bldg., 
Columbus 15, Ohie 
Owens-Illinois Glass Co., Industrial 


Relations Div., Toledo 1, Ohio 
Photoart Visual Service, 840 N 
kinton Ave., Milwaukee 3, Wis 
Popular Science Publishing Co., 353 


Fourth Ave., New York 10, N. Y. 
Porta Films, P. O. Box 752. Glen 
dale, Calif 

The Princeton Film Center, 55 


Mountain Ave., Princeton, N. ] 
Progressive Pictures, 6351 
hill Drive, Oakland 11, Calif 
The Protectoseal Company, 1920 S$ 
Western Ave., Chicago 8, Il 
Pullman Co., Dept of Safety 
Compensation, 222 W. North 
Dr., Chicago, Il 


Thorn 


and 
Bank 


Pure Oil Co., 35 E. Wacker Dr., 
Chicago 1, Ill. 

Railway Express Agency, Inc., 230 
Park Ave., New York 17, N. Y. 

Reid H. Ray Film Industries, Inc., 


2269 Ford Parkway, St. Paul 1, Minn 
Rockwood Sprinkler Co., 38 Harlow 
St., Worcester 5, Mass. 

St. Paul Mercury Indemnity Co., 175 
W. Jackson Blvd., Chicago 4, Il 


Shell Oil Co., 50 West 50th St., New 
York 20, N. Y. 
Society for Visual Education, Inc., 


100 East Ohio St., Chicago 11, Il. 
Dr. Kellogg Speed, 122 S. Michigan 
Ave., Chicago 3, Ill 

Sportsmen’s Service Bureau, Sporting 
Arms & Ammunition Manufacturers 
Institute, 343 Ave., New 
York 16, N.Y 

Standard Oil Co. of Calif., 225 Bush 
St., San Francisco 20, Calif 

Stanolind Oil & Gas Co., Tulsa, Okla 
Stillfilm, Inc., 8443 Melrose Ave., 
Holywood, Calif 


Lexington 


Superior Coach Corp., Lima, Ohio 


Syndicate Store Merchandiser, Inc., 
79 Madison Ave., New York 16, N. Y. 
Tennessee Valley Authority, Film 


Services, Knoxville, Tenn 
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132. 


133. 


154. 


155. 


156. 


157. 
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Drs. Thomson, Ferciot & Bartels, 
1108 Sharp Bldg., Lincoln 8, Nebr. 
Transfilm, Inc., 35 West 45th St., 
New York 19, N. Y. 

Twyman Films, Inc., 29 Central Ave., 
Dayton 1, Ohio 

Underwriters’ Laboratories, Inc., 207 
E. Ohio St., Chicago 11, Ill. 

United Productions of America, 1133 
N. Highland Ave., Hollywood 38, 
Calif. 

U. S. Bureau of Mines, 4800 Forbes 
St., Pittsburgh 13, Pa. 

U. S. Department of Agriculture, 
Motion Picture Service, Washington 
25, D. C. 

U. S. Forest Service, Glenn 
Atlanta, Ga. 

U. S. Public Health Service, Surgeon 
General, Washington 25, D. C. 
U. S. Public Health Service—Contact 
State or Local Health Dept. 
United States Steel Corp. of Dela- 
ware, 436 Seventh Ave., Pittsburgh 
30, Pa. 

U. 8S. Weather Bureau, 24th & M St., 
N. W., Washington 25, D. C. 

The Upjohn Co., 301 Henrietta St., 
Kalamazoo, Mich. 

Utah Safety Council, 317 State Capi- 
tol Bldg., Salt Lake City 1, Utah 


Bldg., 


~ 
a 


136. 


137. 


138. 


139. 
140. 


141. 


142. 


143. 


143a. 


144. 


146. 


147. 


148. 


149. 


150. 


The Venard Organization, Peoria 2, 
Illinois 

Vision Educational Productions, 509 
Fifth Ave., New York 17, N. Y. 
Visual Art Films, 118 Ninth 
Pittsburgh, Pa. 

Visual Education, Inc., 12th at La- 
mar, Austin 21, Texas 

Visual Sciences, Suffern, N. Y. 
Vocafilm Corp., 424 Madison Ave., 
New York 17, N. Y. 

Waverly Petroleum Products 
Drexel Bldg., Philadelphia 6, Pa. 
Western Pennsylvania Safety Coun- 
cil, Chamber of Commerce Bldg., 
Pittsburgh 19, Pa. 

Westinghouse Electric Corp., P. O. 
Box 989, Lima, Ohio 
Westinghouse Elec. Corp., 
Fourth Ave., Pittsburgh, Pa. 
Wholesome Films Service Co., Inc., 
20 Melrose St., Boston 16, Mass. 
Wilding Picture Productions, Inc., 
1345 Argyle St., Chicago 40, Ill. 
Wisconsin Motor Vehicle Dept., 
Madison 2, Wis. 

Wisconsin Public Service Corp., Per- 
sonnel Department, Green Bay, Wis. 
Wisconsin State Conservation Dept., 
Madison 2, Wis. 

Young America Films, Inc., 18 East 
4Ist St., New York 17, N. Y. 

Zurich Insurance Companies, 135 S. 
La Salle St., Chicago 3, Il. 


St., 


Co., 
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SCHOOL AND COLLEGE FILM LIBRARIES 


University of Alabama, Audio-Visual 
Aids Library, Box 1991, Birmingham, 
Ala. 

University of Arizona, Visual Aids 
Bureau, Tucson, Arizona 

Ball State Teachers College, Teach 
ing Materials Service, Muncie, Ind. 
Brigham Young University, Bureau 
of Visual Instruction, Provo, Utah 
California, University of, University 
Extension, Berkeley 4, Calif. 
Central Washington College of Edu- 
cation, Ellensburg, Wash. 
University of Colorado, 
Division, Boulder, Colo. 


Extension 


Note: State College and University 
Film Libraries generally limit dis- 
tribution of motion pictures or 
slidefilms to the state in which they 
are located. 


158. 


159. 


160. 


161. 


162. 


163. 


165. 


166. 


167. 


University of Connecticut, Audio- 
Visual Aids Center, Storrs, Conn. 
University of Georgia, Division of 
General Extension, Athens, Ga. 
Idaho State College, Educational 
Film Library, Pocatello, Idaho 
Idaho, University of, Extension Serv- 
ice, Boise, Idaho 

Illinois, University of, Division of 
University Champaign, 
Ill. 

Indiana University, Audio-Visual 
Center, Bloomington, Ind. 

Iowa State College, Visual Instruc- 
tion Service, Ames, lowa 

Iowa, The State University of, Ex- 
tension Division, lowa City, lowa 
Kansas, University of, Bureau of 
Visual Instruction, Lawrence, Kan. 
Kentucky, University of, Dept. of 
Univ. Extension, Lexington 29, Ky. 


Extension, 
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168. Maine, University of, 
cation, Orono, Maine 
Michigan, University of, 
ual Education 
Mich. 
Minnesota, University of, 
ual Extension Service, 
14, Minn 


169. 


Center, Ann 


170. 


School of Edu- 


Audio-Vis- 


Arbor, 


Audio-Vis 
Minneapolis 


171. Mississippi, State Dept of Education, 


Old Capitol Bldg., Jackson, 


17la. Nebraska, University of, 
\udio-Visual Instruction, 
Nebraska 

172 


eral Extension Service, 
N. H 
173. New 


26 Washington PI. 


Miss. 
Bureau of 
Lincoln 8, 


72. New Hampshire, University of, Gen 


Durham, 


York University Film Library, 
, New York 3, N.Y. 


North Carolina, University of, Film 
Library, Chapel Hill, N. C. 

175. North Dakota Agricultural College, 
State College Station, Fargo, N. D. 

176. Northwestern University, The Traffic 
Institute, Evanston, Ill. 

177. Oklahoma, University of, Audio- 


Visual 
Okla. 


Education 


Dept 


Norman, 


ALPHABETICAL 


Ability to Work. ; 
*Accident Is Just a Word 
Accidents Don’t Happen Series 
Advanced Tumbling 


Adventures of the W alkers 
Aim For Safety 

Air We Breathe, The 
America’s Fatal Streets. 
Another Look at Accidents. 


Approved by the Underwriters 
April Fool eS Ae 
*Are You Safe At Home? 
Are Your Feet Killing You?. 
Art of a 
Arteries of the City 
Artificial Acactheves th 


*Artificial Respiration & Its Uses... 


Autopsy of an Auto Accident 
Axemanship ; ‘ 
—R— 
Back to Life 

Back to Normal <i 
*Bandaging (Parts | & 2) 
Basic Shop Safety Kit... 


*Be Fire Sighted 
Before the Alarm 
Before the Doctor Comes 


Beginning Tumbling . -” 
Asterisk (*) 
OF 
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14 
32 
5 
36 
31 
12 
43 


On 
—J 


19 
a 
anal 
om 

31 

19 
> 


. 46 
.48 
a 
sone 


. 46 
14 
.48 
. 5 
$2 

ae 
47 
36 


178. 

cation, Dept. of Visual 
Corvallis, Ore 
Pennsylvania College for 
Purdue University, 


sion Div., Lafayette, Ind. 


Oregon State System of Higher Edu- 
Instruction, 


Women, 
PCW Film Service, Pittsburgh 6, Pa. 


Technical Exten 


181. San Diego City Schools, Visual In- 


struction Center, 833 - 13th St., San 
Diego 2, Calif. 

182. South Carolina University, Audio- 
Visual Aids Bureau, Columbia, S. C. 

183. Spokane City Schools, Audio-Visual 
Department, W. 503 - 4th Ave., Spo- 
kane 9, Wash 

184. Syracuse University, Educational 
Film Library, 123 College Place, 
Syracuse 10, N. Y. 

185. Tennessee, University of, Film Li- 
brary, Division of University Exten- 
sion, Knoxville 16, Tenn 

186. Texas, University of, Viusal Instruc- 


tion Bureau, Austin 12 


Texas 


187. Washington State College, Bureau of 


Visual Teaching, Pullman, 
188. West Va. University Library, 
Visual Aids Dept., 
West Va. 
LIST OF 


schind the Wheel 

Beneficent Reprobate, Th¢ 
Between the Lines 

Bicycling With Complete Safety. 
Bill’s Bike 

Blasting Cap! 

Blueprint for Safety. 


*Body, The (Parts 1 & 2)... 
Boy Scout Methods of Waterfront 
Safety 
*Brain Beats Brawn 
Burning: the Safe Way 
*Burns ; 
ain 


Capital Story 
Carbon Monoxide: 
*Cause & Cure 
Cause & Effect. . 
Champions At the 


Unseen 


Wheel 


Chance of a Lifetime, The 
Chance to Lose, The. 
Check Well Before Using 


City Fire Department. 
City Fire Fighters 
Cold Bug, The sca 
Color Conditioning For Industry. 
*Common Emergencies .... 

Construction Crew Planning 

Construction Equipment Safety. 


indicates title within a series 


Danger 


Wash. 
Audio- 
Morgantown, 


TITLES 


33 
26 
34 
33 
33 
12 
18 
18 


11 


7 


16 
18 


10 





*Control of Bleeding. : <- eae in Welding & Cuttiag............ 7 


Control of Flammable Liquids aaa ae Fire Protection , .--38 
Coronet Safety Education Series 32 Fire Safety . . ies enna 45 
Crimes of Carelessness ..38 ES EOD Gira cs a \u wil sini to eee Pay 
callie Fire Weather —— 
Damage Control: Chemistry of Fire 38 Firebug, rhe ; ai ic - 38 
Danger Is Your Companion 17 Firemen ; ‘ -» + 38 
Danger: Woman At Work 16 I “spanning rhe . 38 
Dang cama: Ceaaien 46 “se Mg the Forest mer - 
all . . ‘ rirs ( coveee 
alsa ler Pig sata ed First \id: Care of Minor Wounds “sae 
Destination Death . 97 First \id: Carrying the Injured er 17 
Diagnosis Danger 18 First Aid: Control of Bleeding cna 
Diary of a Serveant 14 First Aid For Wounds & Fractures S, 
Disorderly Conduct 9 = Aid In Transportation of Back 
— ; . ¢ njuries er. | 
Sg a sche gt - First Aid In Transportation of 
*Mertor’s Oeders . 9 Fractures of Leg, Spine & Arm... .47 
*Don’t Be a Jerk! ma First Aid: Injuries & Accidents sees 47 
Don't Let It Happen to You 20 First Aid: Lifesaving & Resuscitation. .47 
*Dressings & Bandages (Parts | & 2). .48 First Aid Training SETIES. . 00+ - ese eee 8 
Driven to Kill ae} rea! 27 First Steps In First Aid 18 
Driving Hazards 97 *Follow the Leader er 
Drunk Drivers 27 Food Keeps You Fit bane eed ll 
a — these : : ; penis ot 
or Safe ake 
Easy Way, The 16 For ton se eh 
Electrical Safety .. ' 12 Forest Fire Fighting In the South..... 10 
Elementary Tactics of Lifesaving ..41 Forest Fires & Floods : "89 
Emergency Message for Motorists, An. .26 Forest Fires Or Game?.............. 4 10 
Emergency Splinting For Fractures Forest Ranger, The vegan 2 - 13 
of Lower Extremity 17 Forests & Conservation ; "40 
Emergency Traction For Safe Trans Formations fate: 27 
ep of Fractures of Long 17 Four Point Safety Home.............. 14 
Ones ‘ | ow rie > i <4 
Employing Blind Workers In Industry.14 aaa oF SPM... ... 22-0000 13 
ae Disabled Workers In - *Fractures (Parts 1, 2. & 3) " "48 
ndustry wives ' Friend or Foe 5 
Essentials of First Aid heae v2 + M7 “sears ~ohe Into the Fire a 
Establishing Working Relations For 
the Disabled 14 anche 
Everv Tenth Man 7. Giant Hands of Industry oe ae 
Eye Accidents ..18 Give & Gain ae 
Eyes Have It, The 13 Goofy Things to Do se Sane 
Eves On the Job = Grinding Wheel Safety ‘cane 
Eyes & Their Care, The Al *Guard Duty 9 
Eves for Tomorrow 36 EE. Foes Hever awd Wemamee dn dinmere’ 27 
—F-— = = 
Factory Safety 5 Handle With Care ery 
Fall of Man, The Te Handlebar Hazards 33 
Falling Ground : onan *Handling 5 
*Falls ; » & Handling Timber a 
Family Affair, A . 43 Happy New Year - 
Farm Fire 16 Haulage Safety ee 
Farm Inconveniences 46 Heads Up 11 
Fifteen Minutes to Go 11 Heedless Hurry: Endless Worry 31 
Fight That Fire ; 38 Hell Wouldn't Have Him . .23 
Fighting Large Fires In Brush & Grass.39 Help Wanted 18 
Fighting Petroleum Fires x Help Yourself Beat the Heat 11 
Film Aid to First Aid Series... 17 Helping Hands (Part 1) 15 
Fire 38, 45 Helping Hands (Parts 2 & 3) ..16 
Fire Fighters ata ease Here's the Dope 293 
Fire Hose, The oO Highway Mania io 
Fire Is Your Responsibility .22 Hit & Run Driver rn 
Fire Prevention ea anes 7 Home Safe Home jaa 
Fire Prevention & Other Precautions *Home Safety . — 
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Homemade Trouble —eeey Lifeguard Training & Water Safety 
Hook, Line & Safety. 13 Series .. Hl 
Horizons Unlimited 23 Light Is What You Make It 13 
Horse Sense In Horse Powe1 28 Litth Things That Count 14 
Horse Sense & the Truck Driver......23 Live & Let Live 28 
How Fires Start In Industry 8 Live Longer With Light 25 
How It Happened ..19 *Living In a Machine Age $2 
How Patrols Operate 35 Living Safely Series $2 
*How to Act Safely $2 Look Who's Lucky 14 
How to Avoid Muscular Strain - a) —M— 
How to Be Safe & Happy Series 32 *Machines ine ae 5 
*How to Be Careful At Home 32 Magic Carpet, The.. 8 
*How to Be Careful In Our Make Safety Your Number One Crop. .46 
Neighborhood 32 *Make Yours a No Accident Policy 32 
How to Cross a Street : $1 Making of a Shooter.... : 13 
*How to Have Fun $2 Man At the Wheel... 28 
Human Body In First Aid, The... 18 *Man Behind the Machine, The 9 
Hustle & Bustle ee ee 22 Man Behind the Star, The 25 
—I— Man Behind the Wheel, The 23 
Ice Rescue . 41 Man-Handled .. 12 
If It Happens. 23 Man On Horseback 25 
*In Case of Fire ; 33 Mary Jones Goes to Court 28 
In the Driver's Seat ss 25 Matt Mann’s Swimming Techniques 
Inertia : 28 for Boys haa oP? 11 
Installing Armored Cable.. 20 Matt Man’s Swimming Techniques 
Instructing Disabled Workers On the for Girls 12 
Job cond Mechanisms of Breathing 19 
Instructing The Blind Worker On the Men & Dust 19 
Job ; conan Men In Danget ‘ 1] 
Intermediate Tumbling . j 36 Men of Fire ee , 38 
*Introduction & Boat Handling il Men of Maintenance ‘ 21 
Invisible Red Ink 5 Men & Motive Power 20 
It Might Have Been You 39 Men Who Come Back 5 
It's a Big Job 22 Mind Over Motor... 24 
It's No Picnic 39 *Minor Injuries ... y ce 
It’s Up to Us ..28 Minute Men hance 
It's Wanton Murder 28 Minutes That Count ; See 
It’s Your Home: Plan It Safely . 44 Miracle In Paradise Valley 16 
—j- Model For Safety.......... 15 
Jack Finds a Way 33 Modern Magic In Fire Protection 8 
Jackhammer Safety 17 More Dangerous Than Dynamite 15 
—K— Most Dangerous Combination, A 10) 
Keep ‘Em Rolling 20 Motor Accidents 19 
Keep It Clean ; 9 *Moving the Injured (Parts 1 & 2) 18 
Keep Out Infection 18 Mucking 19 
Keep Up With Traffic ..25 My Eve Deal 13 
Keep Your Head ; 13 My Model Farm ; 16 
Keeping Fit 18 —N-— 
Kitchen & Dining Room Safety 21 Night Driving 28 
Knights On the Highway 23 No Accidents 6 
Know Your Doors 36 No Help Wanted 15 
Kodak Park Safety 17 No Laughing Matter 7 
—L— No Slips, No Skids, No Terrors QR 
Laboratory Glassware 17 No Time to Lose 39 
Ladders, Scaffolds & Floor Openings. .18 No Use Skidding. 28 
Lady Life Guards ; i] —O- 
Lead Mining In Southwest Missouri. ..18 Oars & Paddles 12 
Learn & Live ; — Occupational Health Problems 11 
Learn to Swim ; . Al *Off To the Right Start 9 
Let There Be Light 25 Oil Fires: Prevention & Extinguishment. 8 
Let Us See 13. Oilwell. Servicing 19 
*Let’s Face the Facts 9 On Guard for Safety 85 
Let’s Play Safe $2 On Record 4 . 28 
Let's Use Our Heads & Save Our Feet. .13 On Two Wheels 43 
Life Begins Again 14 Once Upon a Time 34 
Life Savers of the Highway , 19 One Match Can Do It........ 10) 
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*One Step At a Time 9 
1-2-3-Go! 34 
Operator & Safety, The 22 
*Organization ; is Tre 
Other Fellow, The 25, 29 
Out of Bed Into Action.............. 14 
Over Here i 29 
Pp... 
P. U. D. Driver Wins Again 24 
Packed With Safety ..19 
Parachutes for Safety 17 
Parade of Champions 29 
Partners In Production.........sccec- 6 
Patrol Protection ss ate alae A Bm 35 
Patrol & Troop Hiking ey | 
Patty Learns to Stop, Look & Listen .35 
Pedal Pushers .33 
*Pedaling Pointers 32 
Periodic Check-l Pp, The .-29 
Periodic Inspection: Airplane 17 
Periodic Inspection: Engine 17 
Pilots of the Highway 24 
Pine Wavs to Profit. 40 
Plan for Safety 19 
Planned Highway Safety 25 
Play In the Snow. .37 
Play It Safe Pe aiate a atcael 
*Play Safe a «SD 
Playground Safety 37 
Se a ere 48 
Poison Ivy .49 
Pole Top Pals 20 
Pose Top Reswmechtation.......<.cecees 20 
Policeman, The ..... 25 
Preflight Inspection: Airplane. 17 
Preflight Inspection: Engine... 17 
Prevent Forest Fires Series............ 40 
Preventing Blindness & Saving Sight. .37 
Prevention of Burns ; sad hieaaa oe 
Prevention of Fires hrough Electrical 
Safety aaa aes Sa aa Sebi ae fa kat aia 5 
Prevention Is Better.................. 6 
Priceless Cargo .36 
*Principles & Interest 9 
Production With Safety 9 
Professional Safe Driving 24 
Psychiatry In Action 15 
*Purpose of First Aid 48 
aS 
Railroad Safety , 21 
Readin’, ‘Ritin’, & 'Rithmetic . 36 
Red Robber, The .39 
Remember Jimmy 29 
Resuscitation 41 
Return to Action 15 
Return to Life 15 
IE I ed oI dards anes wr ht Wheels 9 
Right On the Nose. ane ates 13 
Ring Down the Curtain. .20 
I ag tae ci aner to ore 45 
Rules Governing Use & ‘Operation 
of Switches 21 
a 
Safe All Around 12 
Safe Day, A 6 





Safe Handling of Materials........... 

Safe Handling of Oxygen & Acetylene 
Cylinders & Apparatus 

In Hand ; Pe 

Only In Smart Hands. 

Plywood Production 

Practices In Metalworking 

Engine Lathe 

Practices in Woodworking: 

Tools & Machines 

Railroader, The 

Roads 2 

& Sane Driver's Course 

Safe Seeing: Safe Driving 

Safe Use of Tools 

Safely We Work 

Safety Ahoy 

Safety At Home 

*Safety At Home & At 

Safety At Play. 

Safety At Sea 

Safety Begins at Home 

Safety Champions . 

Safety Factors 

Safety First ..... 

Safety For Sale 

Safety For Welders. 

*Safety In the Home 

Safety In the Home 

Safety In the Laboratory. 

*Safety In a Machine Age 

Safety In Numbers 

Safety In Railroading 

Safety In the Shop 

ee Oe Ca caidvecad snes 

Safety Management for Foremen Series. 

Safety On the Highway 

Safety On Two Wheels 

Safety Patrol 

Safety Pays ee 

Safety Sleuth, The ; er 

Safety To & From School 

Save a Day. 

Sawmill Safety : * 

School Bus Operation (Parts 1 & 9). 

School Patrol : 

School Safety Patrols 

School Safety Series 

Screwdrivers of 1940 

Screwdrivers & Screwjays 

Second Commandment 

Seeing Green 

Selective Enforcement 

Sentinels of Safety. 
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Series 101: Woodworking M: achinery 
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Series 201: Power Press Guarding 
Series 202: Point of Operation 


Guarding. . 
Series 300: Safeguarding the Eyes 
Servicing an Airplane 
Seventh Column 
ERA ee 
Shock Troops for Defense 
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Short Stops ........--0eeceee cece eens 
Signs of Life FT ee 
Signs of the Times.........--+++++++: 
Simple Stunts ........---e2eeeeeeeees 
Singing Wheels 
Siren ‘ ivete wend 6S esa ees oe bee 
iste ae IN, onic kv we ces ceccneseas 
Six Steps to Safety 
Sixty Seconds to Safety. 
Skill Behind the Man, 
Smoke Eaters 

Snake Eyes as be iat eer al 
*So You Think You Can Stop On 


The 


a Dime Lawaliys 
So You Want Thrills 
Sounding the Alarm 


Sparks & Chips ne 
Speaking of Safety... 
Spinning Spokes 
Spirit of Safety, The 
Stay On the Beam.. 
Stepping Pretty 
Steps to Safety 
Stitch In Time, A.. 
Stop & Go Selling 
Stop Forest Fires!. . 
*Stop.. Look & Listen 


Stop! Look! Live! 

Stop, Look & Live 

Stop Silicosis ge 
Street Safety for Advanced Grades 
Street Safety for Primary Grades 


Summer Safe , Ae 

Supervisory Training In Safe 
Production Series 

Swim & Live 

Swim or Sink 

Swimming for 


Beginners 
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lake Care of Yourself 
Take It Easy: With Safety 
leach Them to Drive 


lemperature, Pulse & Respiration.... 
Ten Thousand Fires 

Testing the Drinking Driver 

Then Came July 5 
Then It Happened 
There's Danger In 


Darkness 


*There’s a Job to Be Done 
There’s No Place Like Home 
They Drive In Safety 


Think Safety: Live Safely 


13%, Club, The 
Three Blind Mice 
Timber 

Time to Stop 


Pip Off, The 

fo Live In Darkness 

To the Women és 
*Tom Joins the Safety Patrol 
lommy Fork & His Fountaineers 
Tomorrow's Drivers 

Tomorrow's Too Late 

Traflic Jam Ahead 

Traffic With the Devil 
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Tragic Road to Safety, The........... 
SE CP UE ons orev eu 
*Transportation of the Injured 
Trees for Tomorrow. . 
Triangle of Safety......... 
Trigger Happy Harry.. 
rrip to the Rig, A...... ie 
Truck & the Driver, The... 
Purnabout Man eat 


litte 
Uncle Jim Tells ‘em 
*LU nconsciousness 
OS 2. are ee 
Up & Down With Safety 
Ups & Downs of Safety. . 
Use of Fire Extinguishers, The. 
*Use of Rescue Equipment 
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Vacation Safety 
Vigilance for Victory 
= 
Walk: Do Not Run 
Wastage of Human Resources 
Watch Your Step ree 
*Water Rescues 
Waterfog: Master of Fire 
We Carry the Joneses 
We Drivers 
We Drivers & Horse Sense 
We Who Walk 
Welcome Soldie1 
Welders: To Your Health. 
Welding: the Safe Way 
We're On the Spot 
What Price Happiness. 
What Price Safety? 
When Day Is Done. 
When You Are a 
When You Know. Se: ee ee 
When You Least Expect Them... 
Where Does It Get You? 
Winning Against Odds 
Wisconsin School Patrols 
With Care 
With These Weapons 
Wood for War. 
Wood Handling Safety 
Woodworking Machinery 
Word to the Wise, A 
Work of a Rescue Unit, 


Pedestrian 


The 


Worst of Farm Disasters, The 
*Wounds ; 
*Wounds (Parts 1 & 2) 
Woven With Safety 
- 
X Marks the Spot 
= = 
Yards of Safety 
You Bet Your Life 26, 
You & Your Tractor 


Your Driving Habits 
Your Eyesight 

Your First Defense 

Your Future Is In Sight 
Your Richest Gift 
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